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Articles

Rural Settlement Gnjili Potok as an Aesthetic Motif and Spiritual Inspiration
Jelisavka Bulatovié 2 *, Goran Rajovicb-¢

a Academy of Technical-Art Professional Studies, Serbia
b International Network Center for Fundamental and Applied Research, Washington, USA
¢ Volgograd State University, Volgograd, Russian Federation

Abstract

Like other studies as emphasized by Kirilova et al (2014), this research is not free of
limitations. First, the presented results are derived utilizing a theoretical considerations. Second,
as suggested by Humen (1757/2013), aesthetic judgment is not only in essence subjective but also
highly dependent on the cultural background of an appreciator. Conceptual framework it requires
further empirical validation. Future research is invited to extend the dimensions identified in this
research. In this paper, the considered geo-space is seen as an ecological motive and mental
inspiration. In any case, the rural settlement of Gnjili Potok is a peaceful, landscape and
aesthetically mosaic and decoratively shaped environment — ecological oasis, an underutilized
tourist opportunity.

Keywords: Gnjili Potok, rural settlement, aesthetic motive, spiritual inspiration.

1. Introduction

Landscape as an aesthetic motif and spiritual inspiration, as JanjusSevi¢ (2020) nicely
emphasizes, is a common motif in scientific research, which brings together a whole range of
feelings, various perceptions, fears ... It is a motif that reflects the story of nature and that is why it
has had the full attention of scientists since ancient times. Landscape is an inheritance, a gift from
God, the sky, as anyone experiences it, and we often neglect all that beauty that surrounds us,
which we inherited, unfortunately. And what could nature tell us? We have to know history — what
happened in someone's house, village, homeland ... The road is the beginning, like the letter A in
the spelling book. Roads have always been a great aesthetic and spiritual inspiration ... They last
and will last, and it symbolizes the passage through the doors of our texts, into a world where
feelings happen that awaken the will to live ... It is not just a journey to homeland, village-home my
father, grandfather ... than a journey through life.

According to Knezevic, with the strengthening of the process of industrialization,
urbanization and scientific-technological revolution, which result in pollution, devastation and
degradation of the environment, the driving factors are expanding and the needs of tourist
movements are increasing. In addition to recreational and cultural needs as the basic causes of
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tourist movements, modern tourism also appears as a movement to meet a number of other needs,
including aesthetic needs, or the need for an aesthetic experience. This need appears as an integral
part of cultural and often recreational needs, but in modern conditions it increasingly stands out as
a special higher spiritual, and for "fugitives" from "urban ugliness" as a basic need for tourist
movements (Knezevic). This text considers the rural settlement of Gnjili Potok as an aesthetic motif
and spiritual inspiration.

2. Methodology

The core of the methodological procedure used in this research is the geographical (spatial)
method and it included geo-space rural senttlament Gnjili Potok and environment. The method of
observation was supposed to provide insight into the social environment, through direct
observation with participation, as well as the creation or use of the following sources: oral, written
and biographical (see Wiggnus, Proctor, 2001; Niedzielski, Rzeszutek, 2010; Figlus, 2020;
Bulatovi¢, Rajovi¢, 2020).

3. Results and discussion

Tourism and recreation motivations are often attached to a specific destination, vacation, or
activity, and thus are difficult to generalize (Frochot, Morrison, 2000). They may change over time
and across situations influencing destination and activity choice (Dann, 1981; Sirakaya et al.,
2003). People travel for different reasons (Iso-Ahola, 1982) and select different destinations to
fulfil certain needs (Crompton, 1979). Consequently, travel motives are multidimensional and are
dependent upon the destination (Cohen, 1979), the demographics of the participants, their world-
view, as well as their changing needs and interests (Moufakkir, AlSaleh, 2017).

Rural settlement Gnjili Potok, with its unique, wild and wonderful natural beauties, diversity,
mosaic and variability of landscapes, as yet undiscovered secrets, magnificent and unforgettable
views from the peaks Tre$nevika, Lise, Pelinovice and Cukac¢ke Kose, curiosities of nature and
various natural rarities, an outstanding rural-mountain environment to meet all of those needs and
in particular for aesthetic experience, that is to enjoy the beauty of nature.

Fig. 1. Laniste and Krc¢evine - nature you can only wish for
(surrounded by deciduous and coniferous forests)
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However, despite numerous visits by scientists, travel writers and nature lovers, the rural
settlement of Gnjila Potok and its surroundings have never been fully studied. When it comes to
the lack of literature, we also mention the fact that until twenty years ago, there was not a single
complete text that treated Gnjili Potok and its surroundings from the point of view of any scientific
discipline. It was not until 1995 and 1999, respectively, that the first informative reviews appeared.
These are the books of Rajovi¢ (1995) "Gnjili Potok and Tre$njevik" and Rajovi¢ (1999) "Time and
people”". The mentioned books give a historical-sociological overview of this area and its
surroundings and make a modest contribution to the knowledge of this issue, so we used it as such
in our research. More detailed research is conducted by one of the authors of this paper GR or in
collaboration with JB (see Rajovi¢, 2009; Rajovi¢, Rajovi¢, 2010; Rajovié, Bulatovi¢, 2012; Rajovic,
Bulatovi¢, 2013; Rajovi¢, Bulatovi¢, 2014; Rajovi¢, Bulatovi¢, 2014; Rajovi¢, Bulatovi¢, 2014;
Rajovi¢, Bulatovi¢, 2015). We have taken away the right to judge the unpublished manuscripts of
Svetozar M. Vuki¢ in this record. But at least in the spirit, to be friends with him, we remembered
again his interpretations that referred to the homeland, which he interpreted phenomenally
through the preserved oral tradition, written sources and photographs of Gnjilo Potok. Perhaps
today on this topic the rural settlement of Gnjili Potok as an aesthetic motive and spiritual
inspiration, no one better than him would give an answer to the questions asked.

The rural settlement of Gnjili Potok with its surroundings still provides an opportunity to see,
meet, experience and explore something new and unexpected in them again. In that, and especially
in discovering new vistas and beauties of the landscape, they can surprise not only foreign and
domestic visitors, but also their locals. Social benefits for the development of tourism include
numerous factors: contents related to the life and customs of the population, a special group of
tourist motives are memorials (church, school, memorial plaques, memorial fountains).
Ethnographic heritage (various parts of household items, utensils, fabrics, parts of costumes, tools
for agricultural production, weapons ...). In an effort to valorize the social benefits for the
development of tourism as fully and successfully as possible, it is necessary to establish through
events. Unfortunately, for now, there is no event that would affect the creation of the image of the
rural settlement Gnjila Potok.

Fig. 2. Tresnjevik — an oasis for the eyes and the soul

According to Dasi¢ (1986), we can assume that there were settlements from the Illyrian and
Roman periods in Gnjilom Potoku and its surroundings, but the same author states that apart from
oral traditions, the considered geo-space is unexplored and insufficiently studied. Rajovi¢ (1995)
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states that ancient peoples lived here, engaged in agriculture and cattle breeding. Vesovic (1935)
also points out the remains of old roads, one of which has a starting point from the village of Kralje,
through Jelenbar and Miravcine to Gnjili Potok, and then follows near TreSnjevik towards
MateSevo. Others from the hamlet of Miravcina via Gnjilog Potoka and Tre$njevik to the
neighboring village of Bare Kraljske. The third from the hamlet of Cuka through Gnjilog Potoka
and Tre$njevik to Stavna, the so called "Latin road". According to Rajovié¢ (1995), if we carefully
analyze all the localities, toponyms represented in the considered area, we can assume that some of
them are certainly from the Illyrian, Roman, Slavic period until today.

The natural attractions of Gnjilo Potok important for the development of tourism are: Rajova
(Rajovi¢) Rijeka — a great lure for nature and fishing lovers. The river flow, flora and fauna, air,
clean water, make this river unique because it connects water and mountains, wildlife and plants.
It creates a unique natural mix — an elixir for health recovery. Among the most important are:
Osredak, Izvor Lomovi, Njive Dinovica, Vrelo, Perinka, Vrelo Vukotic¢a, Carevine Rajovica, Parlog,
Jelar, Butrinjak, Banjigor, Cosak...

Fig. 3. Ornicica, Rajova River, Paljine and Dobri Rt — at the foot of the mountain Lisa
(one of the most striking forest units of the considered geospace).

The springs are quite strong, they do not dry out, their water is cold and very pleasant to
drink. Exactly what is visible and really true is that this area is full of beauty and warmth, and
staying by the spring, after walking, gives a person peace that strengthens the soul. In the
immediate vicinity of the rural settlement Gnjila Potok is the high mountain massif of Komovi
(2483 m) and the mountain Lisa (1878 m). From the pass from TreSnjevik (1573 m) to the
narrower foothills of Koma, the distance is 6 km, via Presla and Stavna (Eko-katun). A road was
built on this route that can accommodate car traffic, as well as a road from Tre$njevik over
Javorovo Brdo and the mountain Lisa, towards Backi Brdo and Vranjestica. Diversity of flora and
fauna. Almost the entire geo-area is located under herbaceous or woody plant species dominated by
deciduous and coniferous forests, ie. beautiful meadows and pastures, which give special landscape
— ambient attributes. Imagine the beautiful Rajova (Rajovi¢a) River flowing in the middle of a rural
settlement, which creates beautiful meanders along its course. It is a real rarity to see something
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like that anywhere. What a fascinating natural setting! In connection with the plant world,
the animal world was also created. Many wild animals live in this geo-space and the surrounding
area. They are undoubtedly a respectable potential for the future development of tourism and as
such provide the opportunity to practice various: sports-recreational activities, benefits for the
development of special needs tourism: rural tourism, hunting tourism, fishing tourism, excursion
tourism, hiking ... The natural configuration of the terrain is perfect for hiking and
mountaineering. Let us also point out that none of these resources have been used so far. Together
with livestock products, healthy food, Gnjili Potok is an ecological oasis, ie an underused tourist
opportunity. Together with livestock products, healthy food, Gnjilane Potok is an ecological oasis,
i.e. an underused tourist opportunity.

e 2 - AN i Ny 4 .‘..';.‘-/'.'AI.Q.J
Fig. 4. Rajova (Rajovi¢) River - hydrographic pearl of the rural settlement Gnjili Potok
(Author of the text GR)

*

Our research records based on similar research by KneZevi¢ indicate that meeting, for
example, with Tresnjevik and its surroundings meant a new and exciting experience for everyone,
which aroused an irresistible desire and suggested an invitation to visit again. " Tresnjevik and its
surroundings are a masterpiece of nature ", emphasizes most domestic and foreign mountaineers.
With its charms and beauties, Gnjilog Potoka attracts attention not only as a challenging subject of
scientific research, but also as an inexhaustible inspiration for artists, poets, writers and other
creators. In addition to visual effects, the emotional experience of visitors, especially "fugitives"
from city noise and bustle, is influenced by unurbanized sounds of original nature: wind noise,
murmur of streams, rivers (Rajove-Rajovi¢a River, Tresnjevicke smail river), birds chirping, eagles
clicking ...

Maslow’s (1943) 5-stage theory on motivation (Simkova, Holzner, 2014), extended by
cognitive and aesthetic needs (Zelenka, Paskova, 2012), and indicates the following:

Level 1: Physiological needs: Every tourism destination must meet two basic needs —
physiological needs and safety. In tourism, the physiological needs are connected to gastronomy
and accommodation. In rural tourism, the supply side is usually concentrated on food and customs
adherent to the particular region or village. It can be represented by products such as fruit,
vegetables, home-made bread, cakes, mushroom specialties, herbal tea, milk, potatoes, or organic
bio-products with distinctive traits in Montenegrin in cuisine, habits and traditions.
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Fig. 5. Tavern "Kréma" on the pass Tre$njevik (1573 m) (www.montenegro.biking) — with a rich

menu (cold appetizers, hot appetizers, grilled dishes, salads; alcoholic pizza, soft drinks, wines, hot
drinks)

Fig. 6. Eco-House on Tresnjevik (with ten beds) — from a height of about, 1600 m offers a unique
view of over 30 mountain peaks (www.yellov.place)

According to Stefanovi¢ (2017), the system of physiological needs is not static and
unambiguous in all economic and cultural conditions. The stability of needs is apparent. With the
growth of the standard of living, when the means of subsistence are cheaper or the income is
higher, a person buys more means of subsistence and satisfies other needs. In this way, they
express greater and more diverse social needs. In addition, the system of total social needs is
shaped according to the "social status" and "imagination" of each individual. Scientific knowledge
about human needs is still relatively modest. The science of needs, ie "chreology", tries to explain
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the phenomena of human motivation and behavior with an interdisciplinary approach. The term
itself is rarely used in the economic literature, and it originated as a compound of the Greek word
chreia — need and logos — science.

Level 2: Safety needs — this is a reflection of location’s character, social life, risk of undesired
pathological characters. Tourists” safety, calm and peace are the main requirements of tourist in
rural areas. Calm and peace are prerequisites on physical and mental nursing. Entrepreneurs in
rural tourism do not provide just comfortable accommodation or tasteful food. Their business is
based on friendly atmosphere, safety, serenity, and family peace, traditions and customs of their
region, on responsible relation to natural and human surrounding. All people in society (except for
a small number of pathological cases), have a need and desire for existence, a firm, usually high
self-esteem and self-esteem, and respect from other people. These needs are manifested as desires
for strength, achievement, sufficiency, competence, self-confidence, independence and freedom.
Then, there are the desires for a good reputation, or prestige, status, fame and glory, power,
recognition, attention, importance, dignity and respect. The business successes of tourist
companies and individuals are often based on the realization of the principle formulated by the
phrase: "the guest is always right" or "everyone and everything is in the function of the guest". This
stems from the knowledge that the tourist carries the need for self-esteem and wants to satisfy it
(see Stefanovié, 2017).

Level 3 and 4: Social needs - such as being part of a particular group. These are needs of
esteem connected with self - esteem or with esteem of others. In case of rural tourism personality,
hospitality, uniqueness and hosts” courtesy are required. Courage and passion, but also
responsibility, devotion and discretion belong to any kind of business. For a businessman’s
personality in rural tourism, typical features include diligence, accuracy, dedication, creativity,
persistence, but also managerial and organizing skills, ability to communicate with and treat
people. Being an entrepreneur in tourism is not an easy task. Doing business in the tourist market
of northern Montenegro and increasing market share, at the same time means constantly learning
and improving. Competitors in the tourism market are relentless. And it is precisely the
entrepreneurs on TreSnjevik - he deserves all the praise for his work, both from domestic and
foreign tourists. They offer you an unforgettable stay through the following facilities:
accommodation; dishes from local cuisine prepared in the traditional way; mountaineering —
tourist excursions with guides with certificates; tours of the national park and mountain lakes; day
trips to Komovi, picking medicinal herbs and forest fruits; sport and recreational fishing, horse
riding; cycling a walking tour; rafting and kayaking ...

According to Uysal et al (2008), ‘[a]n improved understanding of travel motivations would
help in segmenting ... markets, thereby allowing tourism marketers to allocate scarce tourism
resources more efficiently.” In this way, planners can create specific products for different segments
and promote their offers accordingly. In addition, understanding the travel motivations of various
tourist segments and creating better products that satisfy their needs would allow destinations and
tourism organisations to create optimal conditions for unforgettable tourism experiences. Push and
pull factors, as explained by Dann (1977), can further help planners to augment and enhance
destinations’ offers by enhancing pull factors that could include better prices, increased service
quality and good infrastructure. The cited motivational theory provides marketers with a clearer
grasp of which factors within their destination are important to travellers making destination
choices. Since quality of service is regarded as a factor motivating tourists to travel, destination
planners must be mindful of how they have to improve their service standards to attract travellers.

The model of rural development through the concept of "smart villages" (Risti¢, Boskovic,
2020) is only in the first stages of development in Montenegro, and it is desirable to direct it
through the following strategic directions: development of "smart villages" with small businesses
and households producing healthy food and specialized high-value products; to base its business
on the local offer and markets of the surrounding cities; connecting local food companies with
consumers, organizing training for the application of digital technology and the Internet;
addressing the mobility of the elderly, with good organization of public transport; enabling young
people to start a new business, to develop precision agriculture and a circular economy, while
strengthening intergenerational cooperation; development of socio - innovative services in the field
of financing, health, education, child protection and for people with special needs; establishment of
various types of cooperatives, especially energy cooperatives for the production of solar and other
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alternative forms of energy, with an integrated approach to waste disposal; development of all
types of rural tourism, with a spiritual revival, preservation of events and traditions with pride that
"this is exactly my village". The rural settlement of Gnjili Potok has extraordinary natural benefits
for the concept of a "smart village".

4. Conclusion

A constant race against time, a constant race that is imposed on us in most cases, against our
will ... Chasing fame, chasing money... never enough, we always want more and more... a man in
the city will never be satisfied with what surrounds him ... At the beginning of the 20th century,
only 14 % of the population lived in cities. Three years ago, that number was 50%, and it is
predicted that it will reach as much as 70 % by 2050.

Our research evidence based on similar (see Hodge, Midmore, 2008; Kay, 2009; Miiller,
Korsgaard, 2018; Bjorklund, 2020), investigated indicates the following;:

1. The traffic-geographical position of rural senttlament Gnjili Potok is unfavorable,
because it is far from the main roads. The gravitational zone, viewed from a spatial and population
point of view, is small.

2. Population depopulation, together with a strong process of demographic transition, has
slowed down further demographic, social, economic and general social development.

3. That is why it is necessary to take a number of social measures for revitalization. Among
the most important are: the development of agriculture and tourism.We are of the opinion that
with the activation of the entire community, some progress is not only possible, but must be
achieved.

4. In the economic-geographical analysis, it is not always easy to distinguish to what extent
the objectively present limiting conditions (mountain character of the settlement) participate in the
missed opportunities, and to what extent they must be attributed to insufficient or inadequate
economic organization and incomplete information.

5. Previous economic development programs did not take into account specific
geographical conditions, so they could not give adequate results. The process of general and better
transformation of the considered geo - space will be relatively quite slow and long-lasting. That is
why we need to work on it patiently, but persistently and continuously (see Bulatovi¢ et al., 2019).

Rural settlement Gnjili Potok with its surroundings inspires poets, painters, historians,
geographers, sociologists, biologists and others to dedicate their verses, photographs, films and
texts to it. It is difficult to paint the rural settlement Gnjili Potok, it is even harder to describe it,
because there is always something left that must and can be said.

References

Bulatovié¢ et al., 2019 - Bulatovié, J., Mladenovié, A., Rajovié¢, G. (2019). Analysis of the
population survey in the basin of Rajova (Rajovi¢ River): Problems and prospects of development
with a focus on ecological awareness. Larhyss Journal. 39: 109-141.

Bulatovi¢, Rajovi¢, 2020 — Bulatovié, J., Rajovié, G. (2020). Some Aspects Geographical-
Historically Thinking In The Context Of The Time: Review of Literature. Revisita Geografica
Academica. 14(2): 52-72.

Cederholm Bjorklund, 2020 - Cederholm Bjorklund, J. (2020). Value creation for
sustainable rural development - perspectives of entrepreneurship in agriculture (Doctoral
dissertation, Halmstad University Press).

Cohen, 1979 — Cohen, E. (1979). A phenomenology of tourist experiences. Sociology. 13: 179-201.

Crompton, 1979 — Crompton, J.L. (1979). Motivations of pleasure vacations. Annals of
Tourism Research. 6(4): 408-424.

Dann, 1977 — Dann, G.M.S. (1977). Anomie, Ego-Enhancement and Tourism. Annals of
Tourism Research. 4(4): 184-194.

Dann, 1981 — Dann, G. (1981). Tourist motivation: An appraisal. Annals of Tourism
Research. 8(2): 187-219.

Dasi¢, 1986 — Dasié, M. (1986). Vasojevi¢ci od pomena do 1860 [Vasojevici from
commemoration to 1860]. Narodna knjiga, Belgrade. [in Serbian]

10




Tourism Education Studies and Practice, 2020, 7(1)

Figlus, 2020 - Figlus, T. (2020). Process of Incorporation and Morphological
Transformations of Rural Settlement Patterns in the Context of Urban Development. The Case
Study of L6dz. Quaestiones Geographicae. 39(2): 75-95.

Frochot, Morrison, 2000 — Frochot, 1., Morrison, A. (2000). Benefit segmentation: A review of
its applications to travel and tourism research. Journal of Travel and Tourism Marketing. 9(4): 21-45.

Hodge, Midmore, 2008 — Hodge, I., Midmore, P. (2008). Models of rural development and
approaches to analysis evaluation and decision-making. Economie rurale. Agricultures,
alimentations, territoires. 307: 23-38.

Hume, 1757/2013 — Hume, D. (1757/2013). Of the standard of taste.The Birmingham Free Pres.

Iso-Ahola, 1982 — Iso-Ahola, S.E. (1982). Towards a social psychological theory of tourism
motivation: A rejoinder. Annals of Tourism Research. 9(2): 256-262.

Janjusevi¢, 2020 — JanjuSevié, A. (2020). Duhovna, visaokofrekventna ljubicasta u slavu
lepote Zivljenja [Spiritual, high-frequency purple in honor of the beauty of living]. [Electronic
resource]. URL: www.rtkn.me (date of access: 25.09.2020). [in Serbian]

Kay, 2009 — Kay, C. (2009). Development strategies and rural development: exploring
synergies, eradicating poverty. The Journal of Peasant Studies. 36(1): 103-137.

Kirillova et al., 2014 — Kirillova, K., Fu, X., Lehto, X., Cai, L. (2014). What makes a destination

beautiful? Dimensions of tourist aesthetic judgment. Tourism Management. 42: 282-293.
5 Knezevi¢ — KneZevi¢, M. Prokletije kao estecki motiv i duhovna inspiracija, Glas Holmije,
Casopis za knjiZevnost, istoriju i kulturu [Prokletije as an aesthetic motive and spiritual inspiration,
Glas Holmije, Journal of Literature, History and Culture]. Berane: Srpsko-istorijsko kulturno
drustvo ,Nikola Vasojevic”. [in Serbian]

Komovi, 2020 — Komovi (2020). Eco House TreSnjevik. [Electronic resource]. URL:
www.yellov.place (date of access: 18.10.2020).

Maslow, 1943 — Maslow, A.H. (1943). A Theory of Human Motivation. Psychological
Review. 50: 370-396.

Montenegro Biking — Montenegro Biking. Bicycle path ANO3 — Rudo Brdo. [Electronic
resource]. URL: www.montenegro.biking (date of access: 08.10.2020).

Moufakkir, AlSaleh, 2017 — Moufakkir, O., AlSaleh, D. (2017). A conceptual framework for
studying recreational travel motivation from an Arab perspective. Tourism Recreation Research.
42(4): 522-536.

Miiller, Korsgaard, 2018 — Miiller, S., Korsgaard, S. (2018). Resources and bridging: the role
of spatial context in rural entrepreneurship. Entrepreneurship & Regional Development. 30(1-2):
224-255.

Niedzielski, Rzeszutek, 2010 — Niedzielski, E., Rzeszutek, J. (2010). Rozw6j obszarow
wiejskich na terenach popeegerowskich [Development of rural areas in the post-Pegerow areas].
Roczniki Naukowe Stowarzyszenia Ekonomistow Rolnictwa i Agrobiznesu. 12(5): 146-152.
[in Polish]

Rajovi¢, 1995 — Rajovié, V. (1995). Gnjili Potok i TresSnjevik, “Stupovi-Vasojevici,
Andrijevica [Gnjila Potok and Tresnjevik, "Stupovi-Vasojevi¢i", Andrijevica]. [in Serbian]

Rajovi¢, 1995 — Rajovié, V. (1999). Vrijeme i ljudi, “Stupovi-Vasojevi¢i“ [Time and People,
"Pillars-Vasojevici"]. Andrijevica. [in Serbian]

Rajovi¢, 2009 — Rajovié, G. (2009). Rural settlement Gnjili Potok as a reflection of the socio-
economic conditions. Istrazivanje i razvoj. 15(32-33): 75-77.

Rajovi¢, Bulatovi¢, 2012 — Rajovié, G., Bulatovié, J. (2012). Tourist Potential on Example of
Rural Settlement Gnjili Potok (Montenegro). Anuario Turismo y Sociedad. 13: 171-184.

Rajovi¢, Bulatovi¢, 2013 — Rajovié, G., Bulatovié, J. (2013). Geographic Favor of Analyzing
Rural Space: The Case Rural Local Communities Kralje. Journal of Sustainable Development
Studies. 3(2): 136-167.

Rajovi¢, Bulatovi¢, 2014 — Rajovié, G., Bulatovié, J. (2014). Geographical starting points the
analysis of current rural problems in Montenegro: A case study of the rural settlement of Gnjili
Potok. International Letters of Social and Humanistic Sciences. 9: 81-99.

Rajovi¢, Bulatovi¢, 2014 — Rajovié, G., Bulatovié, J. (2014). Geographical Starting Points
The Analysis Of Current Rural Problems In Montenegro: Case Study Of Rural Local Community
Kralje. Journal of Social Economics Research. 1(3): 20-39.

11



http://www.rtkn.me/
http://www.montenegro.biking/
http://www.infinitypress.info/index.php/jsds/article/view/112
http://www.infinitypress.info/index.php/jsds/article/view/112
http://www.pakinsight.com/?ic=journal&journal=35

Tourism Education Studies and Practice, 2020, 7(1)

Rajovi¢, Bulatovi¢, 2014 — Rajovié, G., Bulatovié, J. (2014). Rural village Gnjili Potok — road
sign towards happiness and freedom (Some geographical aspects of sustainable development).
International Letters of Natural Sciences. 14: 59-68.

Rajovi¢, Bulatovi¢, 2015 — Rajovié, G., Bulatovié, J. (2015). Historical-Geographical View of
Rural Village Gnjili Potok — Which Road to Renewal and Development. International Letters of
Social and Humanistic Sciences. 1(1): 41-54.

Rajovi¢, Rajovi¢, 2010 — Rajovié¢, G., Rajovié, D. (2010). Natural and socio economic
characteristics of rural settlements Gnjili Potok, Agency PC system, Belgrade.

Risti¢, Boskovi¢, 2020 — Ristié, L., Boskovié, N. (2020). Pametna sela u funkciji demografske
obnove ruralnih podrucja [Smart villages in the function of demographic renewal of rural areas].
Naucne publikacije Drzavnog Univerziteta u Novom Pazaru. Serija B: Drustvene & humanisticke
nauke. 3 (1): 33-45. [in Croatian]

Sirakaya et al., 2003 — Sirakaya, E., Uysal, M., Yoshioka, C. (2003). Segmenting the
Japanese tour market to Turkey. Journal of Travel Research. 41(3): 293-30.

Stefanovi¢, 2017 — Stefanovié¢, V. (2017). Tourist needs as a determinant of the tourism
development. Ekonomski signali: poslovni magazin. 12(1): 13-29.

Simkova et al., 2014 — Simkovda, E., Holzner, J. (2014). Motivation of tourism participants.
Procedia-Social and Behavioral Sciences. 159: 660-664.

Uysal et al., 2008 — Uysal, M., Li, X. Sirakaya-Turk, E. (2008). Push-pull dynamics in travel
decisions. In Haemoon Oh & Abraham Pizam, Handbook of Hospitality Marketing Management,
Taylor & Francis, Abingdon, UK, pp. 412-439.

Vesovic, 1935 — Vesovié, J.R. (1935). Pleme Vasojevica [Vasojevic Tribe]. DrZzavna Stamparija,
Sarajevo. [in Croatian]

Wiggnis, Proctor, 2001 — Wiggnis, S., Proctor, S. (2001). How special are rural areas?
The economic implications of location for rural development. Development policy review. 19(4):
427-436.

Zelenka, Paskova, 2012 — Zelenka, J., Paskova, M. (2012). Tourism-explanatory dictionary.
Praha: Linde.

12




Tourism Education Studies and Practice, 2020, 7(1)

Copyright © 2020 by Academic Publishing House Researcher s.r.o. S

i % ,  Published in the Slovak Republic Tourism
* * Tourism EducatiOn Studies and Practice Education Studies and Practice
% * Has been issued since 2014.

E-ISSN: 2409-2436
2020, 7(1): 13-28

DOI: 10.13187/tesp.2020.1.13
www.ejournal10.com

Digital Technologies in Hospitality Industry: Russian and International Markets
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Abstract

The article discusses the main developments in information technologies of the hotel
business, which is especially relevant due to the fact that today the process of economy
digitalization in the Russian Federation significantly influences the hospitality industry.
Automation of hotels associated with the use of modern technologies particularly improves the
quality of customer service. In this research, major trends in the development of information
technologies in the hotel business were identified. They include cloud computing, artificial
intelligence, augmented reality, etc. This paper defines the main problems of the introduction of
modern information technologies in the hospitality industry. One of the core trends in this sphere
is the development and application of a variety of innovations and new elements that can serve as a
powerful impetus for the development of the hospitality industry. Innovations of all kinds are
essential for both the viability and competitiveness of hotel enterprises. The study revealed that
currently, information technologies are improving rapidly, directly impacting hotel business, but
also assessing the hotel market of the Russian Federation. The author has explored data from a
2017—2020 survey of Russian and Foreign markets of technologies in the hospitality industry. Also,
this work represents a comparative analysis of research findings pinpointing the impact of the
innovations on the performance of hospitality industry enterprises.

Keywords: hospitality, new technologies, digitalization, robotization, hotel trends.

1. BBegeHnue

IBOJTIONUS TMPOHUKHOBEHUST WHMOPMAIIMOHHBIX TEXHOJIOTHH BO BCE ACIIEKTHI COBPEMEHHOTO
00IIecTBa, TEMITBI KOTOPOTO 3HAYUTEJIHLHO YCKOPWJIHCH 32 IIOCIIETHUE AECATHIETHSA, TpUBeIa K
KOPEHHBIM U3MeHeHUsAM cdepbl TOCTUHUYHBIX YCJIYT, TOBJUSAB HAa BO3MOXKHOCTb IPHUMEHEHUS
TPaJUIMOHHBIX IIOJIXO/I0B M MHCTPYMEHTAPHs B3aUMOJIEUCTBHUS C TIOTPEOUTEISIMH, (OPMUPOBAHUE U
yupaBieHre cropocoM. OCHOBHBIM  pbIUarOM 3THX W3MEHEHHU TOCIYKWIO  aKTUBHOE
pacmpocTpaHeHre HH(pOpMaIMOHHO-BhIYUC/INTEIbHOU ceTh (MIBC) ¢ moctymom B IHTEpHET.

CorytacHo aHHBIM Statista 10 COCTOSTHHIO Ha aIlpeJib 2020 rojia KOJIMYeCTBO M0JIb30BaTeIeH
cetn VHTEpHET COCTaBWJIO TOYTHU 4,57 MJIPJ YeJOBEK, UTO COCTaBJIAET 59 % HaceIeHUs MUpa
(Hotel Tech Report, 2019). /I cpaBHEHUs, B 2010 roy YHCJIEHHOCTD MT0JIb30BaTesied VIHTepHeTa
cocTaBJisiyla 2,03 MIUIMapAa 4YeoBeK, a B 2005 YHCIO I0JIb30BaTe/ib ObLIO PaBHO 1,1 MJIP/
(Global digital population as of April, 2020). Tak, pacnpocrpanenue cetu VHTepHeET BKyIlle ¢
paciImpeHueM IIPOIecCcOB TJI00ATU3aIMM U BO3POCIIEN WHTEHCHBHOCTHIO WH(OPMAIMOHHBIX
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IIOTOKOB, CTQJIM MOIIHBIM TPUTE€POM /JIsi IPOHUKHOBEHHS NUGPOBBIX TEXHOJIOTUU B pPa3HBIE
cdepsl xku3HY, 6usHeca u yeayT (Number of internet users..., 2019).

ABTOMaTH3anusA  CYIIECTBYIOIIUX IPOIIECCOB, BHEJApPEHHE MPUHIMIHUAIBHO HOBBIX,
TEXHOJIOTUH, TaKUX Kak IudpoBsle IUIATGOPMBI, IMUOPOBbIE HKOCHUCTEMBI, YIIyOJIeHHas
aHAJIUTUKA OOJIBIITUX MAaCCUBOB JJAHHBIX, TEXHOJIOTHH « IHAYCTpUH 4.0», poboTtusanus, HTepHeT
Belllell CTAHOBATCA OCHOBHBIMH HAIIpaBJIEHUSAMH B MoJiepHU3anuu cdepbl ycayr. BaxkHo
OTMETUTD, YTO COBPEMEHHbBIE ¢(Pephl TOCTUHUYHBIX YCIIYT, KOTOPbIE TEPEIUIN Ha UCIO0JIb30BAHUE
IU(POBBIX TEXHOJIOTUU, PEATU3YIOTCA HE CTOJIBKO IyTeM 3aMeHbl (PU3UUECKOTO TPYAQ, CKOJIBKO
IyTeM CJIUSAHUA MUQPPOBBIX (3JIEKTPOHHBIX) U KOHTAKTHBIX (PEaIbHbBIX) YCIIYT, PA3BUBAEMBIX JJIA
yzIo0cTBa rnotpedburesiei u busHeca.

AKTHBHOE BHEJIpEHHE TEXHOJIOTUHA HA4YaJIOCh B KOHIIE 1990-X. [IoHaUasy 3TO MPOUCXOAMIIO
CTUXUHHO, TO CerofHs KpYyIHble KOMIIAHUM M TOCYJapCTBA OCO3HAIM HeoOXOJMMOCTh
CTPYKTYPUPOBAHHOTO TMOAX0Jla. Pa3paboTka M peasuzanus CTpaTerwii BHeApeHUs NIHU(GPOBBIX
TEXHOJIOTUN CEroJ{Hs SIBJISAETCA MPUOPUTETOM OOJIBIITMHCTBA KPYITHBIX KOMIIAHUN HE3aBHUCHMO OT
OTpacjeBOH MPUHA/IJIEIKHOCTH, CIIeNUUKY OM3HeCa WIN 3aKOHO/IATEIbHOTO PETYIMPOBAHUS.

ITo muenuto A.B. KemenaBa u W.JI. Xaer (I[udposas Poccusi: HOBast peabHOCTB, 2017) 3a
IOCJIEHUE HECKOJbKO JIET IIPOU3OIIET OUYepeJHON KAayeCcTBEHHBIH CKAaYOK B Pa3BUTHHU
MHGOPMAIMOHHO-KOMMYHHUKAIIIOHHBIX TEXHOJIOTHH, CBA3aHHBIH € UeTHIPHMSA 00CTOATEILCTBAMU:

- TUPOBBIE TEXHOJIOTHH AKTUBHO BHEAPSAIOTCS BO BCe OOJIBIIIEE KOJTUIECTBO cep yCyT;

- CTOMMOCTh BHEAPEHUS M HKCIUIyaTaluu IUQPPOBBIX TEXHOJIOTHH NaAal0T BBHUAY HX
IITUPOKOTO PAaCIIPOCTPAHEHUS,;

- creneHb NUPOBU3ANKH cephl YCIIYT U CEPBHUCA MTOCTOSHHO pacTeT (B TOM YHCJIE 3 CYET
BJIMSTHUS TIEPBBIX JBYX (DAKTOPOB);

- IOCTYITHOCTh ¥ PACIPOCTPAHEHHOCTh IU(MPOBHIX yCTPOUCTB (KOMIBIOTEPOB, TeaedOHOB,
YMHBIX TPUOOPOB U MAIIIHMH, MOKIIOYEHHBIX K HHTEPHETY Bell[el) TOCTOSHHO PACTET.

2. MarepuaJjbl 1 METOABbI

Marepuasipl UCC/IeIOBAHUS: HaydHble TpyAbl (MoHOrpadum, y4ueOHBIE U y4eOHO-
Meronuueckue mocobusi, OCThI, craTbu B KypHaJjaX, HHTEPHET-PECYPCHI U IIp.) 3apyOeKHBIX
Ipe/ICTaBUTEJIEd KOMIIAHUH-Pa3pabOTIYKOB TEXHOJIOTHH Ui cdepbl TOCTEIPUUMCTBA, MUPOBbBIE
CMMH, zanuMmawomuxcad IMpobsemMamMu wusydeHus Bompoca TexHosorui B cdepe HoReCa;
SMITMPHUYECKUE JJAaHHbIE, ITIOJIyYeHHBbIE B XO/Ie TIO/ITOTOBKH MaTtepuasa K mybaukanuu. B mporecce
HCCJIe/IOBATETBCKON PAbOThI MBI OMUPAJIUCh HA TaKHe METOABI KakK: O0TOOpP MHGOPMAIMOHHBIX
PECYPCOB, OTHOCAIIUXCS K TEME CTaThU, WX TEOPEeTUYECKUH aHaIu3, CHUHTe3, 0000IIeHUe,
TUIIOJIOTU3ALMS TOJIyYeHHBIX JaHHBIX, METOJ, KOHTEHT-aHaIu3a.

JlaHHBIE OOCTOATENIHCTBA WPHUBEJM HAC K KAUYECTBEHHO HOBBIM YCJIOBUAM JKHU3HHU,
OCHOBAaHHBIM, B II€PBYI0 Ouepe/lb, Ha Pa3BUTUM HUQPPOBBIX TEXHOJIOTUH, IOJZIeP>KUBAEMBIX
udpoBbIMU IIaTGOPMaMH.

3. O6cy:kneHue

Ina Gojee eTaJbHOTO PAcCMOTPEHUs BOIIpOCa PacCcMOTpUM, uTO Takoe «I{udpoBbie
[Tnardopmer». CornacHo ®onny passutus Hudposoit Oxonomuku (IIpemmver nudposoi
5KOHOMHUKHU..., 2019):

HudpoBas mimardpopma — 5TO CHCTEMA AJITOPUTMU3UPOBAHHBIX B3aUMOOTHOIIEHHUHN
3HAQUMMOI'O KOJIMYECTBA YYACTHUKOB PBIHKA, OObeIUHEHHBIX €IMHON MHGOPMAIMOHHOU Cpezoi,
MIPUBOAAIIAA K CHIKEHUIO TPAH3aKIIMOHHBIX U3JIEPIKeK, 32 cUeT NMPUMeHeHHUs MakeTa Iu(ppPOBbIX
TEXHOJIOTU U U3MEHEHUs CUCTEMbI pas3zieJIeHUus Tpyaa.

HaTerpupysi B cebe OrpoMHOE KOJUYECTBO HOBEHIIIUX TEXHOJIOTUUA U TPEOCTABIISIOT
MIOJTb30BaTENAM (KaK MPOU3BOJIUTENISIM, TaK MOTPEOUTENSIM U MOCPETHUKAM) JOCTYI K JIyYIIIHM
U(GPOBBIM HMHCTPYMEHTAM U CBOOOJHOMY KOHKYPEHTHOMY PBIHKY, IU(POBbIE ILIaTHOPMBI
IMPUBEJIN K KAYeCTBEHHOMY HW3MEHEHUIO MapaIiTMbl B KaxkAou cdepe ycayr. Tem cambiM
MPOAIOJKUB LIETIOYKY TPEH/OB: TEXHOJOTHU3alus — MeXaHu3alus — KOHBeepusamus —
nudpoBusanusa — mwiaThopMU3aIusi.

CorsnacHo wiaccudpukanuu A.B. Kemenasa u M.JI. XaeT MOKHO BBIZIEJTUTh CEMb OCHOBHBIX
Ky1accoB UG poBbIX waTdopm B Tabsutie 1 (Pabpuka [udpossix [Lnatrdopm, 2019).
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Taoauna 1. Kimaccudukanusa mudpoBbIxX I1aTGOpM 10 CTeNeH! Pa3BUTHA (PYHKITMOHAIA
(®abpuka [udposeix ILnatdopm, 2019)

Kiaacce miiargpopm JJonmoTHUTEIHbHBIN IIpumepsl
(PyHKIIOHA
TexHOJIOTHYEeCKHe ITpenocrasnaioT gocryn k IT- Alibaba Cloud
pecypcam U TeXHOJIOTUAM Amazon AWS
Microsoft Azure
POyHKIIMOHAJIbHBbIE IIpesmocTaBiAOT OCTYI K 1C
CIenuaJIu3uPOBAHHBIM Bitrix
UHCTPYMeHTaM SAP
HNuadpacTpykTypHbIE IIpenocTaBAa0T JOCTYI K
i poBoii nHPpacTpyKType AHnexe kapTol
KonmoparusHbIe OnTUMHU3UPYIOT IPOIieCCHI T'oczakynku
yIpaBjeHUs X5 GoCargo
VadopmanuoHHbIE IIpenocraBiaaoT Avito
UHOOPMAITMOHHBIN IOCTYI K IOna
PBIHKY AHpexc Mapker
MapxkerTIiuieinchbl IIpesocTaBaAOT JOCTYII K PHIHKY, E-Bay
obecrieunBasi B3aMO/IEHCTBIE Amazon
CTOPOH AliExpress
OTpaciieBbie OnTUMU3UHUPYIOT B3aUMOJIEHCTBIE Smartcat
Y4aCTHHUKOB Cainiao

[HudpoBble TEXHOJIOTUHU B I[€JIOM, U3MEHWIU IapaJUrMy B3aUMOJEHCTBUS ITOTPEeOUTEh-
IIOCTaBIIUK, ITPUHOCS JOIOJHUTEIbHYI0 IIEHHOCTh /ISl BCEX YYAaCTHHKOB IIpollecca. B kadecTse
IIPUMEPOB PACCMOTPUM HECKOJIBKO KOMIIaHUI:

Uber — mpwioskeHue JUIs TOWCKA, BbI30BA U OIUIATHI TAKCH WJIM YaCTHBIX BOJUTEJIEH U
nocraBku enpl. [Tonp3oBatenu Uber mosyuator 6osiee GBICTPBIN, O€30MMACHBIN U JIENIEBBIN CEPBUC
TaKCH TapAaHTHPOBAHHOTO KadecTBa. BojuTes MOy4alOT IOTOK 3aKa30B, YUUTHIBAIOIIHN KX
TEKYIIlee MECTOTIOJIOKEHHE, UTO TTO3BOJIAET YBEJIMYUTD YTHUIU3AIINIO TaKCH 10 90 %.

Amazon — amMepuUKaHCKas KOMIIaHUs, OJHA W3 KPYIHEWUIINX B MHUPE CPear KOMITaHUH,
3aHUMAIOIIUXCS MPOJIa’ked BCEBO3MOKHBIX TOBAPOB U YCJIYT Yepes ceTh MIHTepHeT.

Pazmemas cBoii ToBap Ha Amazon, e-Bay mwin AliExpress mocTaBIUK IOJIy9aeT BO3MOXKHOCTD
IIPOJIEMOHCTPUPOBATh CBOM TOBAap MWLIMApPJaM IOKyIlaTeJeld 10 BCeEMY MUpPY, HE BbICTpauBas
COOCTBEHHYIO CHICTEMY JIOTUCTHKU. B CBOIO 0Uepesb MoTpebuTeh (MIH MMOKYIIATENb), TOJIb3YsCh STUMU
MapKeTIUIelicaMy, MOKeT BBIOpATh JIYUIITUH 110 IIeHe U KaUeCTBY TOBap 13 BCeX BO3MOKHBIX.

IIndporebie TpanchopMmanum B chepe roOCTHHUIHBIX YCIIYyT

XXI Bek — 3TO BeK WHGOPMAITMOHHBIX TEXHOJIOTHMH. W Kak ye OBUIO CKa3aHO paHee,
COBpPEMEHHbBIE TEXHOJIOTHU CTAJIM HEOThEMJIEMOHM YacThbi0 OOIECTBEHHOH KU3HH. VI WHAyCTpHUs
TOCTENIPUUMCTBA HE UCKTIOUEHUE.

E>xkeromHo B Mupe MOXXKHO HaOJIIO/IaTh YBEJTWYEHHE KOJIMYECTBA TOCTUHUIL U TOCTUHUYHBIX
koMmIutekcoB. CorytacHo ucrouHuky (Total number of hotels..., 2018), ¢ 2008 1o 2018 roz, KoyIMYeCTBO
oTesiell IO BceMy MUPY YBEJIMUWIOCH ¢ 168 999 50 184 299 oTesiel. ITO CBUAETETBCTBYET O POCTE
MOYTH HA 14,3 ThIC. TO JIOKA3BIBAET BOCTPEOOBAHHOCTH C(hephl TOCTUHUYHBIX YCJIYT Ha PhIHKE, U OHA
TpeTeprieBaeT Bee OOJIbIINE U3MEHEHUS B TEXHOJIOTUYECKOM aCIIEKTE.

[Ipomniecc BHeAPEHH B HEH HOBBIX TEXHOJIOTUHA B cPePY TOCTUHUYHBIX YCIIYT JaKe TIOTYIHIT
cBoe Ha3BaHue «travolution» (Travolution European Summit..., 2019), 4YTO B IEPEHOCHOM CMBICJIE
03HayaeT «Iu@poBast peBoOJONHA B chepe TypusMa.
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Ceifuac Ha TIEpBBIH [JIaH B TOCTHHUYHOM OHU3HECe BBIXOAUT ITGPOBU3AINSA, KOTOPAs T03BOJISAET
co3naBarh 1wiatgopmbl i GponumpoBanus oteseir (OTA, mampumep, Boooking wmam Expedia),
pa3yIMYHble CAUTHI C OT3BIBAMM, KOTOPBIE ITO3BOJIAIOT HAXOAWUTH 0OJiee BBITOIHBIE IIPEJJIOKEHUA U
MHOTO€ Jipyroe. BupTyasibHOe B3auMOo/IeHiCTBHE ¢ KJIMEeHTaMU «online» OTKphIBaeT KOMIIAHUAM HOBBIE
BO3MOKHOCTH JIJIsl IPUBJIEUEHS TOCTEH U IPOJBIKEHUS CBOUX YCIIYT.

CeromHsA BCe peXe MOXKHO BCTPETHTH OTeJb, YIPaBJI€HHEM KOTOPOTO 3aHUMAJIUCh Obl
MIOJTHOCTBIO Bpy4YHyI0. Bosiee Toro, MHOTHE 3apyOeKHbIE TOCTUHUIIBI JIEJIAI0T CTABKY Ha BBICOKYIO
TEXHOJIOTHYHOCTh, IlepecTpanBas KOHIIENIIUI0O CBOMX OTeJIed 1107 COBPeMEHHBIH Iu(pPOBOM
dbopmar. B moaTBepik/IeHNEe 3TOTO YTBEPXKAEHUS MOXKHO MPUBECTH HpuMmep ceTh oteseir Hilton
(Hilton is hiring robots, 2019), rne paboraer nepsbiii B Mupe pobot-koHchep:k Connie (KonHwM),
HCTIOJIB3YIOIINHA BO3MOKHOCTA UCKyCCTBEHHOTO MHTe/IeKTa IBM Watson. Wiu emmne oguH ApKUi
IIpUMep HCIOJIb30BaHUA ITU(POBBIX TEXHOJIOTUH /i pasBiedeHus rocreid — Charlotte Marriott
City Center (Charlotte Marriott City Center, 2019) B ropose Illapsiorr (CeBepnasi KaposuHa,
CIIIA). B 3TOM mIMKapHOM OTeJie TOCTH MOTYT IPUHATH YYACTHE B COTHAX BUPTYJIbHBIX 3aHATHI
dbuTHECOM, TpaHCIUPYEeMbIX Ha OOJIBIIMX HACTEHHBIX 5KpaHax, a B JIOOOM OTessd ecTh CTeH]I,
KOTOPBIU U3MepsieT Ballle HACTPOEHHUE.

OnHaKo 3TO J1ayieko He Bee UGPOBBIE TEXHOJIOTUH, KOTOPBIE IIOCTENIEHHO IIPEBPAIIIAIOTCS B
OOBIIECHHOCTh Ha PBIHKE TOCTHHUYHBIX yoiryr. Cpean Haubosiee MOMYJIAPHBIX U BOCTPEOOBAHHBIX
(P POBBIX TEXHOJIOTHH, KOTOPHIMH y2Ke Celuac MOJIb3YIOTCS BO MHOTHX TOCTHUHUIIAX MUPa, MOKHO
BBIJIEJTUTH:

1. Cucrema SPG Keyless (How Does SPG Keyless Work, 2019) wiu TeXHOJIOTHsS HOBBIX
DJIEKTPOHHBIX KJIIOUEH — HTO IepBasg MOOWIbHAS CHUCTEMA, IO3BOJIAIONIAS TOCTAM OTeJIeH
HCIIOJIb30BaTh CBOM cMapT(OH B KauecTBe KJI04ua OoT HOMepa. OHa y»ke BHeApEHA B OTEJAX IO/
operamamu Aloft, Element u W. IIporpamma, AocTymlHass Ha MOOWIBHOM IIpHIOKeHHs SPG,
IIO3BOJIUT TOCTSAM MHHOBATh CTOMKY PETHMCTpPAlMH, SKOHOMs BpeMs Ha OXKHJIAHUU B O4YepenU U
[IOJIy9UTh MTHOBEHHBIH JIOCTYII K CBOEMY HOMEDPY OJTHIM Ha)KaTHUEM KHOIIKU Ha cMapTdoHe.

2. ITudpoBble kuOCKH. VIHHOBAIIIOHHBIE TEPMUHAIBI CAMOPETHCTPAMY ObUIH pa3paboOTaHbI
KpylHeimeli B Mupe ceTblo oreseid Marriott International B mapTHepcTBE € KUTAWCKUM
TexHosornyeckuMm rurantoM Alibaba Group B 2018 roay. IlepBble KHOCKHM NOSIBIWINCH B JIBYX
KuTaiickux otessax Marriott B Xanwkoy v CaHbs 1 ITO3BOJISIIA IIPOBECTU MPOIEAYPY CAMOCTOATEIbHOMN
perucrpanysi Npu Bbe3Zle/Bble3/ie, MPEAOCTAB/IUIN YCIYTH BUPTYIBHOTO KOHChEPKa, MHUGPOBOH
peKJIaMbl U ONTHMU3UPOBAIM TIPEJIOKEHUS IO COIYTCTBYIOIIMM YCJIyraM. BHeApeHHe HOBOM
TEXHOJIOTUH COKPATHIJIO BPEMsI PETUCTPAIIMH C TPEX MUHYT /10 OJHOM, YJIyUIITHUB TPAJAUIIMOHHBINA OIIBIT
peructpanuu B oresie B Kurae. I1o cioBam @ar Poy, 31ech 4aCTO BO3HUKAIOT JJIMHHBIE OUEPE/IH.

Kak u mpu mnomomu nudpoBBIX KHOCKOB B al’pomopTax, KJIWeHThl Marriott moryt
3apETUCTPUPOBATHCA MTPU TOMOIIN TEXHOJIOTHH, MPUJIOKUB TOKYMEHT K 9KpaHy, a 3aTEM C/IeJIaTh
mmaysy, 4Tobbl poboT cMmor cdotorpadupoBath ux. [loce ycrmenrHod HAeHTHPUKAIUA KJIHEHTY
IIpe/IaraeTcs MO/IIUCATh YCIIOBUSA 0OCIYKUBAHUSA B ¥ BBECTH JINYHYI0 KOHTAKTHYIO HH(MOPMAIIHIO.
[TporpammHOe obecrnieueHne pacno3HaBanus Jjuna Alibaba Oyzer mpoBepsTh cooTBeTCTBHE
COBHIIQJIEHUH, a 3aTeM BbIJIaBaTh KJIIOY OT HOMepa B BUJE IIACTUKOBON KapThl roctio (fAkosies,
2006: 328).

[TpuBe/IeHHBIE BHIIIE HOBIIECTBA B MH/YCTPUH TOCTEIIPUUMCTBA IIPEJICTABJIAIOT COOOH JIUIITH
MaUIYI0 TOJIUKY TOTO, UYTO IU(POBHIE TEXHOJIOTUH B chepe TOCTHHUYHBIX YCJIYT IMPEAIAraloT JJIs
rocreil y>ke cerogHsa. TakuMm oOpa3oM, COBpEMEHHOE HCII0JIb30BaHUE NHU(MPOBBIX TEXHOJIOTUU B
chepe TOCTUHUYHBIX YCIYT MPEIOCTAB/ISET OTPOMHBIE BO3MOXKHOCTH JJISI TOBBIIIEHHUS YPOBHS
cepBHCa TOCTUHUI] W YBEJIUYEHUs JI0XO/a Tpeanpuatruii. IIpemocTaBysisi CBOUM TOCTSIM
COBpeMEHHbIE HHCTPYMEHTHI JIJIsl Y0OCTB, pa3BieueHHH, OOIIEeHUs WU JJa’ke 00y4eHUsI BO BpeMS
OT/bIXa, BJIAJEIBI[BI TOCTUHUYHBIX KOMILIEKCOB, TEM CaMbIM YBEJIUYHUBAIOT CBOU KOHKYPEHTHBIE
MIPEUMYIIECTBA HA PhIHKE.

CoBpemenHble MU(PPOBHIE TEXHOJIOTHUH, UCIOJIb3yeMble B cepe rOCTUHUIHBIX
yeayr. IludpoBbie TEXHOJOTMH B CIy:XKO0ax (PpPoHT- 1 0IK-0PHCOB TOCTHHUYHBIX
npeanpUATHI

Opnoii m3 HamboJiee aKTyaJbHBIX TEHIEHIIUH COBPEMEHHOTO TOCTHHHUYHOrO Ou3Heca
Ha3bIBAIOT BHEJPEHUE B HETO IU(POBBIX TEXHOJIOTHH. DTO 00YCIOBIEHO TEM, YTO aBTOMATHU3AIUA
MPOIIECCOB YIIPABJIEHUS] TOCTUHUIEW OJITHOBPEMEHHO oOJjierdaer pabOTy MEPCOHATY U CO3/AEeT
MaKCUMyM YAOOCTB JJIsi KJIUEHTOB. BHe/peHre MUMPOBBIX TEXHOJOTUN B CHUCTEMBI YIIPABJIEHUS
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TOCTUHUIIEH TIO3BOJISIIOT BBIMTH Ha HOBBIN YPOBEHBb BO BCeM, HAUMHAsA OT OPOHHPOBAHUSA HOMEPOB
u 7o obecrieueHus1 6e30MMaCHOCTH BO BpeMs ITPOKUBAHUS.

[71aBHasg 1es1b  aBTOMATH3AIMM TOCTUHUI] — CO3/aHUE KOMILJIEKCHOH CHCTEMBI,
00BEeUHSAONIEH BCe OCHOBHBIE ITPOIECCHI: OPOHHUPOBAHHE, pacyeTbl C TOCTIMHU, areHTaMH,
TyponepaTopaMu, y4eT pe3yJIbTaTOB XO3ANUCTBEHHOU [IeATeJIbHOCTH KOMIIAHUM TOCTUHUYHOTO
CeKTopa | Jp. ABTOMaTHU3alKs OCHOBHBIX PabO0OYMX ITPOIIECCOB, IIOCPEACTBOM BHEIPEHUS ITUMPPOBHIX
TEXHOJIOTUH, CIIOCOOCTBYET YBEJMYEHUI0 IPUOBUTH. JeHCTBUTENIPHO, COIVIACHO YTBEPIKIEHUIO
I'.A. fIxoBJieBa, IPUMEPHO 70 % JI0X0/1a JII0OOU TOCTUHHUIIHI COCTABJISIET IUIaTa 32 HOMepPa, OKOJIO 20 %
— JIOXO7I OT IIPOJIAKH ITPOJTYKTOB MUTaHKA M HanuTKoB (KaBeprHa, 2012: 372).

[IepBble aBTOMATU3UPOBAaHHBIE CUCTEMBI YITPABJIEHUs TOCTUHUIL OSBIJINCH B IIEPUOJ] C 1975
mo 1980-e roxbl Ha 3amaze. CorylacHO HcCaemoBaHUIO KommaHuu «Microsoft», 60-70 % Bcex
TOCTUHUI] Ha 3amajie UCIOJIb3YIOT Ilepe/ioBble BBICOKOA(hEKTUBHBIE HU(PPOBHIE TEXHOJIOTUHU
ynpaBJieHHsA. 9TO OOYyCJIOBJIEHO HapacTAIONUMHU TeMIIAMH TEXHOJIOTHUUYECKOTO IpOTpecca: ecJTh
paHblIle TOCTUHUITBI MEHSJIN TEXHOJIOTUYECKOE OCHAIIIEHHE B CPETHEM KaK/IbIe 7-Q JIET, TO CETOJIHSA
— KaKk/ple 3-5, U TEHJEHIMA COKpAIlleHUsl 3TOro cpoka mpoaosrkaercsa (HoBble TEXHOJIOTHH...,
2018). Poccuiickuii pBHIHOK IIPEJICTABJISIET DS/ 3allaJHBIX CHUCTEM JIJIsI OTeJleld HaXOZAIIUXCA B
COBMECTHOM YIIPABJIEHUHU C 3alaJHbIMU IMapTHEPAMU WA BXOAAIIMMH B TOCTUHUYHBIE IEMTOYKH,
repeHuMas MOBTOPSIsA 3aMaHYI0 MOJEb.

B Poccum /107151 TOCTUHMUIL, T/le aKTUBHO HCIIOJIB3YIOT MU(PPOBHIE TEXHOJIOTUH, COCTABJISIET —
30 % ot obmero kosmyectBa (ABTOMATH3HWpOBaHHAs CHCTeMa yIpaBieHUsa, 2018). 3aka3Hble
cucTeMbl, pa3paboTtaHHble B Poccuu, 00X0AATCs IOPOXKe, YEM THUIIOBBIE MPOEKTHI. [loaaepKuBaTh
3aKa3HYI0 CHCTEMY B YCJIOBHUSX ITOCTOSTHHBIX HOBOBBEJIEHUH B TOCTUHUYHOM OH3HECE TPY/IHO.
VIMeHHO MO3TOMY OT 3aKa3HBIX CHCTEM OTKAa3bIBAIOTCS, pa3dpabaThiBas U MPUMEHSAS B OCHOBHOM
THIIOBBIE CHCTEMBI, CPE/TU KOTOPBIX MOKHO BBIZIEJIUTH 3 OCHOBHBIX:

Property Management System (PMS) (Cucrema ympapjieHUsI B3aHMOOTHOIIIEHUSMH C
KJIMeHTaMH, 2018) — B pyccKOM BapuaHTe — ABTOMaTtu3upoBaHHBIX CucreM Ympaeienus (ACY).
OcHOBHOU (QyHKIIMEM TaKUX CHUCTEM SBJIAETCA IpeJCTaBjIieHUe COCTOSHUA HOMepHOro (oH/a,
uHbOPMAIHA O 3aHSITOCTH HOMEPOB, UTO TTO3BOJISIET OCYIIIECTBJIATH IUITAHUPOBAHUE MTPO/IA’K HOMEPOB
B OyzyiieM, v OpOHUPOBAaHHE, M TEKYIIUNA KOHTPOJIb 3a JESATEJHbHOCTBIO CPEICTBA pa3MeIeHMUs.
[Tomumo mpouero, ACY NO3BOJISIIOT HM30ABUThCA OT OyMasKHOW BOJIOKMTHI M HCKJIIOUUTDH JTHOO
MaKCHMaJIbHO YMEHBIIIUTh BO3MOKHOCTb OINMOOK, TaK HA3bIBAEMOIO YeJIOBEYECKOro dakTopa,
SIBJISTIOIIUXCS TIPUYUHOU JOTTOJTHUTETBHBIX HEYI00CTB M MaTepUaIbHbIX 3aTpar.

Customer Relationship Management (CRM) (OTA (OTA, 2017) — B pycCKOM BapuaHTe —
Cucrema ympaBJieHUs] B3aUMOOTHOIIIEHUSAMHU € KJIMeHTaMu. JlaHHOe IMporpaMMHOe oOecrieueHue
HCIIOJIb3YeTCA I OpraHW3alui, NOpeJHa3HAuYeHHOe IS aBTOMAaTH3allMd  CTpaTerui
B3aHMOJIEHCTBHSA C 3aKa3uyMKaMH (KJIMEHTaMH), B YaCTHOCTH JIJISI TIOBBIIIEHHS YPOBHS IPOAAK,
ONTUMU3AIMN MapKeTHHTa W YJIyYIIeHWs OOCTyKUBaHHUsA KJIUEHTOB IIyTEM COXpaHEHUs
uHpOPMAIUN O KJIMEHTAX U WCTOPUH B3aUMOOTHOIIEHUN C HUMU, YCTAHOBJIEHUS U YJIy4IlIeHUs
OM3HEC-TIPOIECCOB U MOCJIEYIOIIEr0 aHAIN3a PE3YIbTATOB.

Online Travel Agencies (OTA) (Customer Satisfaction..., 2018) — B pycckom BapuaHTe —
Omutait TpeBes areHTcTBO (OTA) — TypareHTCTBO, peau3ylolliee CBOU MPOAYKTHI M YCJIYTH Yepe3
cetb uHTEpHET (OTA, 2017).

I[TomMuMoO TpoYero croga MOKHO OTHECTH 4aT-00ThbI, MHAEKC YZOBJIETBOPEHHOCTU KJIMEHTOB
CSAT u psz Apyrux UHCTPYMEHTOB, KOTOPbIE PA3BUBAIOTCS M YBEJIMYUBAIOT CBOE IMMPUCYTCTBHE HA
PbIHKEe HUQPOBBIX TEXHOJIOTHU JIsi chephl TOCTENPUHMCTBA, HAIleJIEHHBIX Ha YBeJIUYEHUE
KOJIMYECTBA IIPOJIa’K HOMEPOB MJIN YCJIyT oTesisA. [10100HbIe MporpaMMbl 3HAUYUTEIBHO 00JIETYHIN
paboTy oTAesI0B poAak U (PppoHT-odUCca, MPHU 3TOM A1 pabodyero JIMHEHHOTO mepcoHana (69K-
odwuca) 10 HeTaBHUX ITOP He OBLJIO C/IeJITaHO POBHBIM CUETOM HUYETO.

ATO 00YCJIOBJIEHO TEM, UYTO KaK U OT/EJ MPOJaK, (POHT-ODHUC UTPAET JKUZHEHHO BAXKHYIO
POJIb B OTeJie W SIBJIIETCS TJIABHBIM HMCTOYHHKOM NpUObLIM npeanpusatusa. I[To manaeiMm [leHTpa
rocrenpunMcTBa KopHesia, aMIHUCTPATOPBI CTOMKU PECEIIIIH SBJISIOTCS TJIABHBIM CBSA3YIOIIIM
3BEHOM B IIeITH B3aUMOJIEUCTBUSA «OTeIb-TOCTh-0TeNb» (Digital..., 2020).

Hwmwxe npuBenem tabnuny (cm. Tabimily 2) CyIIecTBYIOIIMX Ha PBIHKE ITHU(PPOBBIX
TEXHOJIOTHUH 1A chepbl TOCTHUHUYHBIX YCJIYT, KOTOpas TO3BOJUT CHCTEMaTU3UPOBATH
BBIIIIEOTTCAHHBIE TEXHOJIOTUH TI0 PSITy KDUTEPHEB, C IIE€JIBIO BBISIBJIEHUS UX 0COOEHHOCTEM.
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Ta6smna 2. Knaccudukanus cerMeHTOB IUGPOBBIX TEXHOJIOTHH B cepe TOCTUHUYHBIX YCIIYT

OTA CRM PMS
Hean IIpozazka rOCTHHUYHBIX ITopnep:xanue NuadopmupoBanue o
HCIOJIb30BaHUA HOMEPOB B3aMOOTHOIIIEHHI C 3arpy:KeHHOCTH OTeJIf U
TOCTAMH COCTOSTHUM HOMEPHOTO
doHa
HazunaueHue paGoThI YBesmmueHue goxona YBennueHnue goxoaa YBesmueHue Joxo4a
oTess oTens oTess
IMoxpa3aenenusn ajaa ®poHT-0dUC ®ponT-0dUC ®pouT-0dUC
HCIOJIb30BaHUA
JInaepsl phIHKA OPERA, Fidelio (CITIIA) | Salesforce, Oracle (CITIA) | Booking Holdings Inc.,
u SAP (I'epmanms) Expedia Group (CIIIA)

Kak moxkHo Buzerh B Tabiuie 2, riaBHble HUMPOBbIE TEXHOJIOTMU 0e3 KOTOPBIX HE
00XOIUTCA HU OTHO TOCTUHUYHOE IIPEINIPUATHE HAIIPABJIEHBI Ha MOJIydeHre MPUObUTH. 3apaboToK
U U3BJIeYeHre IPUOBLUIH JJO0JIr0e BpeMs ObLIN TJIABHBIMH CTUMYJIAMU /IS PA3BUTHA, Pa3pabOTKU U
BHe/IpeH!s NUQPOBBIX TEXHOJIOTUN UMEHHO Ui GpoHT-0duca.

«OTCyTCTBHE PA3BUTHUA TEXHOJIOTHH /i 69K-0duca, ncTopudecKku ObLIO 00YCIIOBIEHO TEM,
YTO HUKTO HUKOTZA 0cOO0 He MHTEpecoBajICA TeM, YTO MPOUCXOAUT 32 KyJIHUCAMHU TOCTUHMUIIBI.
OrestbepsI BCET/IA ZIEIAJIN CTABKY TOJIBKO HA TO, YTO MPUHOCHUT MPUOBLIL: BAXKHO, YTOOBI OBLITH BCE
HeOOXO/IUMble WHCTPYMEHTHI, CIIOCOOCTBYIOIHE YBEJIMUYEHHUI0O M CKOPOCTH IIPOJIA’KH HOMEPOB.
A aBTOMAaTH3aNMA TaKUX IMPOIECCOB, Kak yOOpKa Masio KOro nHTepecoBasa. Ho, 4To Ba’kHO, U Ha
YTO MHOTHE He o0pamasy JO/LKHOTO BHUMAaHWSA /0 HEJABHUX IIOP, TaK 5TO TO, YTO, €CJIM B
TOCTUHHIlE He Oy/IeT TOTOBBIX, MPUOPAHHBIX HOMEPOB, TO W IPOJABATH-TO OyAET HEYEro» —
yTBep:kzaeT CBeTjiaHa YzasoBa, OCHOBaTeJbHHIIA U TeHepasibHbIN JpekTop OO0 «HKeeper
Global» (Smart Hospitality Market..., 2019).

CoryiacHO MOCJIeZTHUM TaHHBIM, CETO[HH, TOJIBKO 5 % COTPYAHUKOB 03K-0(1ca TOCTUHUYHBIX
MPEAIPUATAN UYYBCTBYIOT, UTO OHH OCBOWIH «IIM(POBOE Bel[aHHE» 0 TOYKH KOHKYPEHTHOM
muddepeHnmanuu. 9TO 3HAYUT, YTO JUUIA YCHEITHON pabOThI U (PPOHT-, U O3K-ODUCH! JTOJKHBI
JIBUTAThCA C OJIMHAKOBBIMU TeMIIaMU BHE/IPEHUS U UCIOJIb30BAHUA ITU(PPOBBIX TEXHOJIOTUH JJIA
oTeJiei, YTOOBI CO3/1aTh II0-HACTOAIIEMY BBICOKHUH YPOBEHb CEPBHUCA HA COBPEMEHHOM yYPOBHE.

B oruere «Globe Newswire» (US hotel industry..., 2019) roBopuTcsi, YT0 MHPOBON PBIHOK
IU(GPOBBIX TEXHOJIOTUU B cdepe TOCTMHUYHBIX YCJIYT HadaJl aKTUBHO pacTH B 2018 rojay (ero
o6beM cocTaBiisi 7,76 Mupa. aosuiapos CIIIA), mpu 5TOM MO IIPOTHO3aM 3KCIEPTOB, K 2026 TOy
ero o0’beM BBIpACTET /0 44,38 muipa aosutapos CIIIA.

CoBpeMeHHBIN PHIHOK IHU(PPOBBIX TEXHOJIOTHH B cdepe TOCTHHUYHBIX YCJIYT II€pEHaCHIEH
WHCTPYMEHTaMU JIJIs1 IPOJIA’K WJTH MIPUJIOXKEHUH J/1s IOTpeOuTe el (IIOTEeHITHaIbHBIX TOCTEN OTestel),
Bce OOJIBIIYIO MOMyJ/IIPHOCTh HAOWpaeT TPeH]T Ha pa3paboTKy mporpaMMHbIX obecnieuenuit (I10) u
MIPUJIOKEHUH I KOHTPOJIS KaYecTBa UCIOJIHEHUS PabOThl COTPYAHUKOB, a TAKXKE PACXOTHON YaCTH.
ITO TakKe 00yCJIOBJIEHO YBEJIMUEHNEM OIUIAThI TPY/Ia COTPYAHUKAM cepbl roCTENIPUUMCTBA.

ITo mporuo3y STR (KosuiekTuBHBIE cpe/icTBa pa3MelleHus, 2017), MaTePUHCKON KOMITAaHUU
Hotel News Now, otkpbiTie 2 % HOBbIX oTesieir Ha Tepputopuu CIIA B 2019 roay, yBeJTHYHIO
KOJIMYECTBO TOCTUHUYHBIX HOMEPOB Ha PhIHKE MPUMEPHO Ha 150 000 — 200 000. DTO MPUBEJIO K
TOMY, YTO /JIs1 OOC/Iy:KUBAHUS YOOPKH HOBBIX IOMeEIIEHUU B 2019 rofy ObLJIO HAHATO HOPsAAKa
10-13, 5 ThIC. HOBBIX COTPYZHUKOB. BpICOKMII cripoc Ha pabouyio CUJIy IPUBEJ K pOCTy 3apaboTHOM
IIJIaThI JINHEWMHOTO NepcoHasia B cdepe FOCTENIPUUMCTBA 110 Bced CTpaHe.

CorytacHo nmanabeIM Biopo Tpyzaa u cratucrtuku CIIA u WageWatch, cpennerozoBoii pocer
3apaboTHOH MIaThl B rocTiHUYHOM Om3Hece B CIIIA 3a 2014 roxy yBesmuumicsa Ha 3 % B TOf,
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a B 2018 rozy Ha 4 % B CpPaBHEHHU C POCTOM cCpeZHel 3apabOTHOM ILIATHI IO CTpaHe Ha 1,9 % B
2014 roay u 2,8 % B 2018 roxy.

Bricokas ctoumocTh paboueli cwibl B cdepe TOCTHHHYHBIX YCIYT (B OCHOBHOM TOPHUYHBIE U
00CITy>KUBAIOIUI TIEPCOHAT) U OTCYTCTBHE KAKUX-JTHOO IU(PPOBBIX TEXHOJIOTUH /I OTCJIEKUBAHUSA
KauecTBa, BHIIIOJIHAEMOU pabOoThI CTAIN IJIABHBIMU TPUTEPAMU I PA3BUTHUSA TEXHOJIOTUHN /i O9K-
odrica, KOTOpbIE TO3BOJIUIIN OBbI IEPEBECTH Paboure IpoIecchl B ¢ poBoii ¢opMar.

CoBpeMeHHBIH PHIHOK HMHU(PPOBHIX TEXHOJOTHH AJf 03K-0pHca TOCTHHUYHBIX
npeanpUATHI

Ha ceroguauHuil ;eHb TOCTUHUIIBI ¥ KOTOPHIX €CTh MOIITHEHUIIINE MHCTPYMEHTHI JIJIS ITPOJIaK
CTOJIKHYJINCh C HOBOU IIPODJIEMO: OTCYTCTBHEM WHCTPYMEHTOB JIJISI OTCJIEKHUBAHUSA KAdyeCcTBa,
BBINOJIHSIEMBIX PaOOT M KOHTPOJIA 32 PACXOA0M BpeMeHH, 3 GEKTUBHOCTH PAOOTHI COTPYTHUKOB U
MaTepUaJIbHBIX LIEHHOCTeU NpeAnpUATHs. IDTO NPUBOAUT K TOMY, YTO JOXOJAHOCTb T'OCTHHUIIBI
BO3MOXKHO YBEJIUUUTH TOJIBKO 32 CUeT IOBBIIIEHUSA IIeHbl Ha NMPOKUBAHHE, UTO BBUJLy BBICOKOU
KOHKYDEHIIUM Ha PBIHKE /leJIaTh KpaHe CJI0KHO U He BBITOJTHO.

CoBpemeHHble ITU(GPOBbIE TEXHOJIOTMU IMO3BOJIAT HU3MEHUTh 3Ty MApaJiurMy 3a cuer
SKOHOMUHM PACXOJHOHN YaCTH IyTeM ee KOHTPOJis. UTOOBI OCTaThCsl KOHKYPEHTOCIIOCOOHBIMH Ha
pBIHKe, [U(POBBIE TEXHOJIOTHHU MO3BOJIAIOT TOCTHHUIIAM aBTOMATHU3UPOBATh paboune MPOIECCHI,
IepeBO/iA Bce pabouue mpolieccsl B 1i¢poBol hopmar.

B manHO# r71aBe MBI pacCMOTPUM HawnboJsiee MOMyJIAPHBbIE TPUJIOKEHUA i O09K-oduca mo
MHeHHI0 aBTopuTeTHOTO pecypca Hotel Tech Report.

AHa/IN3 TJIABHBIX KOMIIAHUH-TMIOCTABIIUKOB IU(PPOBBIX TEXHOJOTHU A OIK-
oduca roCTHHUYHBIX MPEANTPUATHH

CorylacHO aKTyaJbHBIM JAHHBIM HA 2020 Tof B 10-Ky JIyYIINX IIPOTPAMMHBIX 00€CIIeueHn 1
MIPWIOXKeHUH 11 63K-oduca, o Bepcuu Hotel Tech Report, Bxoast: hotelkit Housekeeping, Quore
(Cleanings Plus), ALICE Housekeeping, Optii Keeper, Flexkeeping (Housekeeping), RoomChecking,
HKeeper, Faster Housekeeping, Amadeus Service Optimization — HotSOS Housekeeping, FCS
Computer Systems (e-Housekeeping). B ITprtosxenuu [T MbI cocTaBiIN TabJIUIY CO CPABHUTEIHHBIMU
AQHAJIM30M XapaKTEPUCTUKAMU IIATH NPOrPpaMM C PEWTHHIOM OIIeHKU BBIIIE 95 % W3 IPOrPaMM.
Vcxops 3 noJIydeHHBIX JaHHBIX, MOKHO CJ1eJ1aTh CJIe/yIOIINe BbIBOZbI:

1) Kommanmu, 3aHuMaromiuecsi pa3pabOTKOW U pa3BUTHEM TEXHOJIOTHH Ui cdepsl
rOCTEIIPUUMCTBA UMEIOT IPOCTOM U TEXHUYECKU MTOHATHHIN B paboTe uHTepdetic.

2) HecmoTpss Ha To, 4TO IIaBHas 3amadya Kakaoro [1O0 u mpuioKeHUs HareJdeHbl Ha
obsierueHre pabOTHI COTPYAHUKOB 03K-0(drca, OOJBIIMHCTBO KOMIIAHWH CMECTHJIO aKI[eHT Ha
dyHKIIMOHAT, KOTOPBIN OOJIbIIIE HAIPABJIEH HA TOCTEH: TOJIPKO 1 U3 5 KOMIIAHUH MMeEeT IMOJIHBIN
cHeKTp (PyHKIMI, HEOOXOAUMBIH 71 paboThl JTUHEHHOTO nepcoHana (kommanus HKeeper). IIpu
9TOM BC€ 5 KOMIAHHUH BKJIIOUIJIN B 00A3aTEJbHBIN CIIMCOK (DYHKIIUHM CBSI3AHHBIE C TOCTEBBHIMH
3arpocaM¥l ¥ HalZIeHHBIMU U TIOTEPSHHBIMU BEI[aMHU.

3) Bce kommaHuu UMeOT TUOKUN KO3(P(PUIMEHT B3aUMOJIEMCTBUS C KOMITAHUSIMH-
IapTHepaMH BCE OHH OPHUEHTHUPOBAHbI HA OOCIYKHBAaHUE CAMOTO PA3HOTO THUIA KJIMEHTOB
(OT MaJIeHPKHUX YaCTHBIX TOCTUHUIL ¥ XOCTEJIOB JI0 KPYITHBIX CETEBBIX TOCTUHUIT).

4) PaccmoTtpenHbie B TabJiuile KOMIIAHUHA UMEIOT THOKOe KOHKYPEHTHOE IIeHOOOpa3oBaHMeE:
HU OJIHA U3 paccMaTpPUBAeMbIX KOMIIAaHUU He OepeT 100 % IpeNoIiaTy, IPeIOCTaBIIAIOT
OecrutaTHBIN TPOOHBIH Nepuoy, (0T 21 JHA /10 6 MecCAIEB) U UMEIOT CIIy:KOy MO//IEPKKU KIIUEHTOB.

5) DBonpmuHCTBO KOMIAHUU (4/5) aAKTUBHO 3aHUMAIOTCA WHTeTrpanued ¢ JpyruMu
mupoBbIMH IIaTpopMaMu B chepe TOCTUHHUIHBIX yeayT (PMS, waT-60Tsh1, I10 a1 ynpaBiieHus
TOCTUHUYHBIMH TPEANPUATHSIMHI), TEM CaMbIM PACIIUPSs MPHUCYTCTBHE Ha PHIHKE Pa3BUTHA
TEXHOJIOTHH B chepe TOCTUHHUYHBIX YCIIYT, MTOAIEP>KUBAs U CTUMYJIUPYSI €T0.

Poccuiickuii pprHOK HU(PPOBBIX TEXHOJIOTHH B c(hepe TOCTUHUIHBIX YCJIYT

B wmrone 2017 roma koHcanTuHroBas kommanHus McKinsey omyOsmkoBasa HccIeIOBaHUE
«IIudposas Poccus: HOBasi peayilbHOCTb» 00 00Iel posiu ITUGPOBBIX TEXHOJIOTHHA B SKOHOMUKE
crpanbl. Tak, NOTEHUHAIbHBIM SKOHOMUYeCKHUU 3ddekT oT nudpoBU3anUU POCCUNUCKOU
SKOHOMHKHU K 2025 rozy yBesumuut BBII Poccuu B 4,1-8,9 TpsH pyd. (B meHax 2015 roja), Win
19-34 % obiero mpupocra BBII.

B 3701 cBA3M y Poccuu coxpaHSAIOTCA BO3MOKHOCTH Pa3BUTUA COOCTBEHHOM COBpPeMEHHOU
rocTuHUYIHOU 6a3bl. [To manHbIM PocTypuaMa, KOJTMYECTBO TOCTUHUIL U OTEJIEH ¢ 2010 1Mo 2018 rof
B Poccum BrIpocsio Ha 64 % (3yboBa, 2019). ITo cioBaM 3KCIIepTOB, JOOUTHCSA TAaKUX PE3YITATOB
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yzasoch 6sarosiaps nposefenuio Yemnuonaty Mupa no ¢yt6oity, KOTopsli npoiiesn B Poccuu B
2018 rofy, ¥ poOCTy BJIOKEHUU B OTpacjib TOCTUHUYHBIX yciIyr. Tak, mo gaHHbIM PocTypusma,
eXXeroJiHble MHBECTUIINH ¢ 2008 roza BEIpoOcyIu HA 69,9 %, a Ha 2014 roj IpUIesI UK aKTUBHOCTH
— WHBECTUIINY IIPEBBICUIIN IIOKa3aTeIn 2008 rozia B 4,5 pasa (3yboBa, 2019).

IIpe3unent Poccuiickoli rocTHHMYHON accomuanuy l'eHHazuil JlaMIIMH OTMETHJI, YTO
MOsBJIEHHE B CTPAaHE HOBBIX CPEACTB pa3MeIIeHUs CHocOOCTBYeT POCTY KOHKYPEHIIUU U
MIOBBIIIEHUIO YPOBHSA CEPBHCA U MHHOBAIIMU B 3TOU cepe, a MHTepec K TOCTUHUYHOMY DPBIHKY
Poccuu co cTopoHBI HHOCTPAHHBIX UHBECTOPOB 1 OIIEPATOPOB IIPOJOJIKAET PACTH.

IIpu stom, kak ormernn Poman bsoHoB, nupektop pgenapramenta IT Becar Asset
Management, Bcero JecsTh JieT Ha3a/ NU(POBbIe TEXHOJIOTHUU, pa3paboTaHHble poccuiickumu I1T-
CHEIUATNUCTAMHU, IS OTeJel INpeJHa3HAYINCh B OCHOBHOM /ISl pa3BJeueHUi: OecryiaTHbIE
rajpKeTel, HWHTepHeT-pajinio, ocBelleHue, Wi-Fi, a cerognsa HamnpasieHue IT-koMmnanuwy,
HalleJIeHHBIX Ha cdepy FOCTUHUYHBIX YCJIYT, IOCTENEHHO MEHAIOT JUCKYPC U IIpeBpAaIaloTCca U3
IIOCTaBIIUKOB U MOAPAAYUKOB B ITIAPTHEPHI.

Tak, Ha pOCCHUICKUN PBIHOK IIOCTENEHHO IIPOHUKAeT HOBBIN BUJ HUMPOBBIX TEXHOJIOTUH,
OPHUEHTHPOBAHHBIX HA COTPYAHUKOB 03k-oduca. Hampumep, mockoBckuii mpoekt HOTY (Hoty,
2018), npejJiaraetT NPUBA3aHHBIN K KXKJOMY TOCTHHUYHOMY HOMEpPY CMapT@OH — 3JIEKTPOHHBIN
KOHCBEPIK JIJISl OTeJIsA, ¢ KOTOPBIM MOKHO XOJIUTD 10 Beel CToTuIle (OTCIIEXKUBAETCS Te0I0KAIUA) U
C MOMOIIBI0 KOTOPOTO MOKHO MOMEHTQJIBHO O(QOPMUTH 3aKa3 HA IeJblil IepeyeHb YCIyT B
cIy:k0ax OTesisi — OT pPecTopaHa /0 XUMYUCTKU. CucTeMa MO3BOJIIET Ha3HAYaTh OTBETCTBEHHBIX,
MEHATH CTaTyC 3aKa3a U OTIPABJIATD T'OCTIO YBEJIOMJIEHUS.

Kommanus «Pycnann Tex» uz Cankrt-IlerepOypra eimie oAWH yZQuHBIH MPUMEDP Pa3BUTHUSA
IUMPOBBIX TEXHOJOTUHN A cdepbl TOCTUHUYHBIX YCIYT HAa POCCUMCKOM pbIHKE. B pamkax
mpoekTa Spy.space kKommnaHus paspfborasia cucreMy pacrno3HaBaHUs Jinil. Kak MOsCHsET
pyKOBOAMTENb Tpynnbl paspabotku «Pycimang Tex» Eprenuit OpsioB, BXOZ B IIOMEIEHHE
BO3MOJKEH TOJIBKO IO OMOMeTpHuH JHIa. Spy.space UAEHTHUOUIUPYET COTPYAHUKOB, TOYHO
oIIpeziesIsieT KaTeropuIo JOCTYIIA, a Takke pukcupyeT MHPOPMAIUIO 0 KAXKJA0M pabOTHHKE: BpeMsI
IIpUX0Jia M yXOJia, BpeMs, NOTpaueHHOe Ha IepephiBbl B paboTe, AMHAMUKY 3MoIuil. Bce sTo
MI03BOJIUT, NPH JKEJaHUM PYKOBOAUTEEN KOMIIAHUM, YBOJUTh He3(h(HEKTUBHBIX COTPY/IHUKOB.
JlHHasa TexHOJIOTUS YyKe pabortaer npumeHsercs B orese VOX Hotel, pacnono:keHHOM B IieHTpe
Canxkr-Ilerepbypra (JIuroBckuii mp., 20A) W THpeAHa3HAyeHA I pa3TpaHUYEHUs JOCTyIa B
cITy»KeOHBIe TIOMeleHus — 6eJIbeBYIO U IIOMeIeHNEe C TOBAPHO-MaTepHaIbHBIMU IIEHHOCTSIMU.

OnucaHHBIE BBIIIE NMPUMEPHI JOKA3BIBAIOT CYIECTBEHHOCTh 3apOXKJAIoIlerocs TpeH/Ja Ha
pPa3BUTHE JIOKAJIIBHBIX ITU(MPOBBIX TEXHOJIOTUH /i1 chepbl TOCTUHUYHBIX yeayT. OZlHaKO, CIpoC Ha
MHHOBAIlUU U TEXHOJIOTUM HAa BHyTpeHHEeM pbIHKe B Poccum ocraercss HUBKMM — MOKYyIaTeJIbHAasA
CIIOCOOHOCTh JIOMOXO3SMCTB OCTaBJISET »KEJIATh JIyUIllero, a KOMIIAHUU TPEIOYUTAIOT TOTOBBIE
IIPOBEPEHHbBIE ITPOAYKTHI M PEIIEHUs CMeJIBIM HHHOBAIIMOHHBIM pa3paboTKaM.

Bmecre ¢ Tem, B Poccuu Ha cerofHANTHUN JIeHD ellle He HAaKOIUIEH B JIOCTATOYHON Mepe HU
TeopeTUYecKuil, HU IPaKTUYeCKU ONBIT Pa3pabOTKU U BHeJIpeHUA ITUQPPOBBIX TEXHOJIOTUH 1A
063k-oduca TOCTUHUYHBIX YCJIyr. MOXKHO Ha3BaTh JIMIIb OT/EJbHbIE, €IUHUYHbIE IPHUMEPHI
MpOsABJIEHUsA HeKOTOphIX [T KoMIaHUU-pa3pabOTYMKOB (KOTOPBIX MBI YIIOMHHQIN B JAHHOM
naparpade Bbliile), HO 00 ux 3¢GEKTUBHOCTHU JIeJIaTh BBIBO/BI IIOKA JJOCTATOYHO CJIOXKHO BBUAY UX
HelaBHEro IOsABJeHUsA Ha pbIHKe. Takasd cuTyanus CyleCTBEHHO 3aTpyAHsAET IPAaKTUYECKOoe
pelieHye po6JIeMbl Pa3BUTHA U BHeIPeHUS NUMPOBBIX TEXHOJIOTUH IS TOCTUHUYHBIX YCIYT HA
POCCHIICKOM PBIHKE, KaK CO CTOPOHBI pa3pabOTUHKOB, TaK U CO CTOPOHBI TOCTUHHUII.

IIytu pemeHus mnpoOJieM BHeApeHUA HGPPOBBIX TEXHOJOTHH B cdepy
TOCTUHUYHBIX yciayT B Poccun

[To maHHBIM €XXerogHOro MCCJIEIOBAaHMSA TOCTUHUYHOTO PBhIHKA B Poccuu, mpoBOAMMOTO
kommaHuel EY, Ha deBpasib 2019 rojia B cTpaHe HACUUTHIBAETCA 197 TOCTUHUIL IO/ YIIPABJIEHUEM
Me3K/TyHapO/IHBIX TOCTHHUYHBIX OIIEPATOPOB M 101 — 1o poccuiickuM (Heitpoceru mobpaauck 10
roctuHull, 2018). B Ilpunokennun E BUJHO, YTO PBIHOK MEXKAYHAPOJHBIX CETEBBIX OTeJIeH
sABJIsieTCs 60JIee KOHIIEHTPUPOBAHHBIM IO CPABHEHUIO C POCCUMCKUM.

[IpucyrcTBHEe  MeEXAYHApPOJAHBIX TOCTUHUYHBIX OIIEPATOPOB, Kak U IPUCYTCTBUE
MexxayHapoaHbix IT kommanuii, pazpabaThIBAlOMINX IU(GPOBBIE TEXHOJIOTHU JJI TOCTUHUYHBIX
YCJIYT Ha POCCUICKOM DPBIHKE B I[€JIOM MPOJOJDKAIOT TE€H/IEHIINIO MEePEHATHS WIN KOIMUPOBAHUSA
MHPOBBIX TPEH/IOB ITO/ITOHSASA UX IO/ PEATTUH POCCUICKOTO PhIHKA TOCTUHUYHBIX YCIIYT.
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3MmeHUTH oTy IapagurmMy cCeroaHda pOCCHﬁCKHM TOCTUHHIAM MeENIaeT OTCyTCBUE
6]IaI‘Ol'IpI/I}ITHOI‘O HMHHOBAITMOHHOI'O KJjIMMaTa B CTPaHE, KOTOprIL/’I moApasyMeBaeT, IIpexae BCETO,
HCIIOJIb30BAHHE IIPOrPAMMHOIO IMOAX0Ja B OIIpEAETIEHNU IIPUOPUTETHBIX HaHpaBJ’IeHI/Iﬁ pa3BUTUA
B COBPEMEHHBIX YC/IOBHAX. HaHHbIﬁ q)aKT Ha Hall B3IJIA[ 00bACHAETCA OTCYTCTBUEM
HeHEHaHpaBHEHHOfI HHHOBaHHOHHOfI IIOJIMTUKHU B cq)epe TFOCTUHHUYHBIX YCJIYT, OTCYyTCTBUEM KaK
TAKOBOTI'O I'OCYAapCTBEHHOI'O ME€XaHKU3Ma peryJiipoBaHUuA I/IHHOBaL{PIOHHOfI A€ATEJIbHOCTH B I1€JIOM

B TYPHUCTCKOH OTpaciu,
3aNMCTBOBAaHHBIX HHHOBaHHﬁ.

4. Pe3yabTarsl

a TaKXe€ HCIIOJIb30OBAHHUEM IIPEUMYIIIECTBEHHO YJ/IYUYIIAKOIINUX K

B Tabnumne 3, MBI IIpUBEAEM OCHOBHBbIE ITPOOJIEMBbI BHeAPEHUs ITU(MPOBHIX TEXHOJIOTUU B
cdepy FrOCTUHUYHBIX YCJIYT HA POCCUUCKOM PBIHKE U IIPEIJIOKUM UX BO3MOKHBIE pellleHus.

Ta6smna 3. [IpobsieMbl BHEAPEeHU IU(POBHIX TEXHOJIOTUH B cdepy roCTENPUUMCTBA Ha

POCCUICKOM DBIHKE

IIpoGaema

Bo3Mmo:xHOe peImeHuec

KoHcepBaTUBHOCTh TOCTUHHUYHOTO OH3HEcA:
PBIHOK TOCTUHUYHBIX YCIYT IPOJIOJKAET
CTPYKTYPHBIH C/IBUT B CTOPOHY M POBBIX
TEeXHOJIOTUI, ODUEHTUPOBAHHBIX HA IPOAAKU
U JIUIsI COTPYZIHUKOB (DpOHT-0(HcCa.

[TepeopueHTanys pyKOBO/ICTBA OTeJIEN Ha
pa3BuTHe U BHeApeHUe MU(pPOBBIX
TEXHOJIOTHH JJIs1 TUHEHHOTO ITIePCOHAIA.

Vcnosib30BaHue 3apyOeKHBIX TEXHOJIOTUH U
CJIeJTOBAaHUE 3aNaJIHBIM MOJIEJISIM BHEJIPEHUS U
HICII0JIH30BAHMUS TEXHOJIOTUH ITPUBOJUT C
CTarHaIWH POCCUMCKOTO PhIHKA
Ppa3paboTUNKOB IU(MPOBBIX TEXHOJIOTUH JIJIA
cdepbl TOCTUHUYHBIX YCIIYT.

[ToayiepskKa 1 UHBECTHITUH CO CTOPOHBI
TOCyZIJapCTBa B CEKTOP IU(PPOBHIX TEXHOJIOTHI
JUTs1 cpephbl TOCTUHUYHBIX YCIIYT. A TaKKe
aKTHUBHOE U3yueHue MU(PPOBBIX TEXHOJIOTUH,
MPOBe/IEHUE KOHKYPCOB Y TPAHTOB B
poccuticknx BY3ax B cdepe yeayr u cepBuca.

¥Y3kas HapaBJIEHHOCTD: Ha CETOIHANTHUHN
JIeHb B MUPe He TaK MHOTO aBTOPUTETHBIX
pecypcoB, OCBEIIAIOITUX U
pacnpocTpaHAoIuX HHHOpMaLIo O
COBpPEMEHHBIX pa3paboTKax ITUPPOBBIX
TEXHOJIOTUH B chepe TOCTHHUYHBIX YCIIYT.

[ToBbliIeHnEe YpOBHSI UHHOPMHUPOBAHHOCTH O
pa3BUTHU IUPPOBBIX TEXHOJIOTUH B chepe
TOCTUHUYHBIX YCJIYT TIOCPEICTBOM
pacripocTpaHeHus HHQOPMAIINU B POCCUHCKHUX
CMU, pazBuTue 6a3bl CIENHAIFCTOB B IAHHOMN
obJtactu. A Tak’Ke, akTHBHAs IIporarasa

(P POBBIX TEXHOJIOTUH B KOHTEKCTE
aKTyaJIbHBIX MMP00JIeM (HalpuMep, SKOJIOTHH,
r7ie ¢ pOBbIe TEXHOJIOTHUH ITO3BOJISIOT
3HAYUTETHLHO COKPATUTH UCIIOJIb30BAHUE
Oymaru B paboTe IMyTeM Iepexo/ia Ha

M@ POBHIE IJIOMIAIKH).

TemMa MHHOBAIIMOHHBIX ITU(MPOBBIX TEXHOJOTHHU I cdepbl TOCTUHUYHBIX YCIYT JOJKHA U
OyzeT urpaTh Bce OOJIBIIYIO POJIb B POCCHHCKOM TOCTHHHYHOM OusHece. Te IT kxommaHuu-
pa3pabOTUMKN W TOCTUHUYHBIE MPEANPHUATHS, KOTOPblE BOBPEMs OCO3HAIOT IPENMYIIEeCTBA
AKTUBHOTO Pa3BUTHA U BHEAPEHUs HHHOBALIMA B CBOIO JIeATEJIbHOCTh, CMOTYT BBIUTPATh B
YCJIOBHUSIX PACTYIIleN KOHKYPEHIINU 32 IOTPEOUTEIIA.

Bauanue COVID-19 Ha pazBuTHEe BHEApPEHHUA HMUPPOBHIX TEXHOJIOTUHU B chepy
TOCTUHUYHBIX yCJIYT

[Tanpemus KOpOHaBUpYyca HaHeCIa COKPYIINTEIbHBIN yIap 0 UH/IyCTPUU TOCTEIIPUHMCTBA,
Tak HanpuMep, B CIITA mycTyIOT Tpu 4eTBepTH FTOCTUHUYHOTO (PoHAA.

CerogHs, TOCTUHUYHAA UHAYCTPUS, peajbHble U NOTEHIIMAJIbHbIe TOCTH U NIapTHEPHI — BCe
Haxo/AATCA B ofHOU yionake. Habronas 3a TeM, ¢ KaKOH CKOPOCTBIO PACIPOCTPAHSAIOTCS YTPO3BI,
OLleHMBAas UX XapaKTep Kak IVIODAIBHBIH, a MOCIeACTBUA KaK KaTacTpodruyecKkre, Bce HAUMHAIOT
HCIIBITBIBATh CTpax W 0osTbesA. bourcsa u morpeburtesb. CorsacHo ucciaepnoBanusim BCG 76 %
noTpebuTesnell 6OATCA OCTAHABIUBATHCA B OTEJAX, 64 % O0OATCA pecTOpaHOB, 67 % — IMOE3/I0K 32
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rpaHulIly, 74 % — aBUAIlepeJIeTOB BHYTPHU CTpaHbI, 67 % — 0OIIeCTBEHHOr0 TPAaHCIOpTa, 78 % —
CITA-caysoHOB.

Ja  uHAYCTpUM TrocTelpuuMcTBa 9TO Karactpoga. OrpomMHas HeOIpesesIeHHOCTD,
HeraTUBHBIE 0XKU/IAHUA, HEBO3MOKHOCTD IVIAHUPOBATh U IIQ/IeHUE JI0X0JI0B — CBUJIETEJIbCTBYIOT O
TOM, YTO OBICTPOY peabINTAIIN MOKHO He /1aTh. [ITOMHUMO CyII[eCTBEHHOTO CHIXKEHHUS CIIpoca U
€r0 MeJIJIEHHOTO BOCCTAHOBJIEHHU S, OTPAC/Ib CTOJIKHETCS C OCTPOM HEXBATKOU OOOPOTHBIX CPEZICTB.

ITo nporrosam JLL, o utoram mapra 3arpy3ka CTOJIUYHBIX TOCTUHUL, Poccuu cocraBuia 10-
30 %, a B anipesie — 3-7 %, B Mae OHa OIYCTUTCS €Ille HIKe U OyZIeT CTPEMUTBCSA K HYJTIO.

Bosipiiie Bcero mocTpafiayii TOCTUHUIIBI KaTETOPUM JIBE-TPU 3Be3/bl, KOTOPbIE B IIEPBYIO
odyepesb 3aBUCAT OT TYypUCTOB H3 Kutad u JIpyruX OpPraHU30BAaHHBIX TpYyHI, OTMedaeT
PYKOBOJIUTEIb HAIPaBJIEHUS TOCTUHHYHOTO Ou3Heca KOHCAITHUHTOBOM kommanuu JLL fAna
YxaHoBa, — 3arpyska leHTPaJIbHbIX TOCTUHUI] KATETOPUH 4-5 3B€3/l COCTABUT MaKCUMYyM 20-30 %.

Croco6 BBDKHMBAHUSA, KOTOPBIM celyac paccMaTpPUBAIOT TOCTUHHIBI, — 3TO IEPeXof, K
JIOJITOCPOYHOU apeH/le HOMEPOB KaK ajibTepHaTHBe CheMy KBapTHD, pacckasasa YxaHoBa. Tak,
HEKOTOpBIe OTeJIN y:Ke CHU3UJIU I[eHbl Ha HOMep B OTeJIAX Ha 50%, B TOM YHCJIe JUUIA IPUBJIeYeHUsA
cIpoca Ha JOJITOCPOYHOEe OpOHMpOBaHME Ha OJIHy-/Be Hezenu, roBopuT TarbsaHa besosa,
3amectutenb gupekropa CBRE. 9to nenaercs, B TOM uuciie, [ IPUBJIeYeHUA JII0Jled, KOTOpbIe
BEPHYJINCH U3-3a TPAHUIIBI U JIOJKHBI BbIIEP:KATh 14-THEBHBIN KapaHTUH, YKa3bIBaeT SKCIIepT.

B MockBe «HOMep B OTejie Ha MecAll IO II€He apeH/ibl KBAPTUPHI» Hadajl Mpejarath
YeThIPEX3BE3/IOUHBIN OyTUK-0TeNb «YemomaHoB» Ha I[lokpoBke. B IlerepOypre mATH3BE3I0UHBIN
otesib «['esbBenMA» Ha3BaJI aKIWIO MO CKUJKAM Ha JIOJTOCPOYHOE MpokKuBaHUe «CaMOU30JIANNA B
oTese».

«OTesu MBITAI0TCA XOTh KaK-TO XOTh KOTO-TO IPHUBJIEYb, HO A HE JyMalo, YTO OyZeT MacCOBBIN
CIPOC Ha Takue yciayru», — cuutaeT KoHcTaHTUH ['OpAMHOB, BUIlEe-TIPE3UIEHT 110 ONepPallMOHHOU
nesarenbHOCTH B Poccuum u crpanax CHI' kommnanuum Interstate Hotels & Resorts (ympasiser B
MockBe Tpems orenssmu cetu Marriott, 1Bymsa Holiday Inn, a takske Sheraton Palace Hotel
Moscow u «Hilton JleHuHTpaackas»).

IIpu sTOM, Hajiexk7la, BO3MOKHO, ellle He TOTepsHa, TaK, HekoTopble aHaauTuku UBS
[I0JIaraloT, YTO CEeKTOp HayHeT BOCCTAHABJIUBATbcA Osarozjaps TypucTaM, KOTOPBIM IPHUIILIOCH
OTJIOKUTH OTITyCK M3-3a KADAHTUHA U KOTOPBIE OTIIPABATCA HA KYPOPTHI, KAK TOJIBKO OTPaHUYEHU
O6ynyt cHAThL. [To mporHo3dy UBS (I'ocTHHUIEI MO yIpaBJIeHUEM..., 2019), 32 HUMU MOCJIEAYIOT U
Ou3Hec-IyTeIIeCTBEHHUKY, caMasi MPUObLUIbHAS KAaTerOpys JJ1s OOJIBIIMHCTBA OTEJIEH, a TIOTOM U
TPYIIBI TYPUCTOB, KOTOPBIE €/IyT HAa KOH(MEePEeHIINU U KPYITHbIe MEePONPUATHUS.

Yike ceiluac TOCTUHUIIBI IUIAHUPYIOT U3MEHEHHsA, KOTOpble NMPUAETCA BHEIPUTH B CBA3HU C
yrpo3oii HoBBIX Bembiliiek COVID-19. [Tomumo 6Gosiee TImaTesbHOTO ImoaxoAa K ybopke (Marriott
OOBSABUJI O CO3AHHUU <«TIJI00AJBHOTO COBETA IO YHCTOTE», KOTOPBIA paszpaboTaeT IMOApOOHBIE
cTaHZapThl U mporeaypsl, a Hilton anoncupoBanm HOBylo mporpammy Clean Stay coBmecTHO ¢
MIPOU3BOJUTENIEM UHCTAIIero cpeacrsa Lysol — kopmopammeit Reckitt Benckiser), B Gymymem
OTeJIN IUIAHUPYIO BHeApeHue IUGPOBBIX TEXHOJIOTHUU 1A aBTOMAaTU3alUU PabOYUX IPOIECCOB,
B 0cobeHHOCTH 03K-0(uca.

«B OusHece, KOTOpPBIM 3aBHUCUT OT TOrO, KaK €ro KJIMEHThl OLIEHUBAIOT YCJIYTH,
HCIIOJIb30BaHUE IIEPEIOBBIX TEXHOJIOTMH HMeeT pelaiolee 3HaueHHe. CerogHAIIHUN PBIHOK
TOCTUHUYHBIX YCIyT Oe3 mepexo/ia onepaTUBHOrO ynpasiieHusa 03k-oduca B 1iudpoBoil popmat He
CMOXKET JBUTAThCA BIEPE] U YJOBJIETBOPATh NOTPEOHOCTH CBOUX KJIMEHTOB. MBI JIOJKHBI
IIPEJIOCTaBUTh BO3MOXKHOCTH HE€ TOJBKO TOCTSIM, HO U BCed KOMaH/Ae BO3MOXKHOCThb
B3aMMO/IENCTBOBATh APYr C¢ ApyroM B mudpoBoM ¢dopmare», — roBopuT CBeTyiaHa YajIoBa,
ocHoBatesib HKeeper.

B TabGsume 4, mMbl paccMoTpuM MHUpOBble IT-KOMIaHWU, 3aHUMAIOIIUXCSA Pa3pabOTKOMN
UGPOBBIX TEXHOJIOTHMH 1A 03K-0duca, CIOCOOCTBYIOIMX BOCCTAHOBJIEHHUIO TOCTHHUYHOU
WHAYCTPUU BO BPEMs U IOCJIE TAH/IEMUH.
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Ta6smna 4. [{ludbpossie TexHOIOTHH 115 63K-0d1ca BO BpeMs MTaH/IeMUN KOPOHABHUpYca

ALICE Platform HKeeper BEEKEEPER HOTELCHAMP QUORE
Global
PaspaGoTka COVID-19 Recovery Cleanliness Beekeper Internal HOTELCHAMP Quote Aid Program
Checklist Software Certificate Team Demand Tracker
Communication
Onucanue Yek-JIUCTBI AJIA Cepruduxkar o OmnutaiiH-yar A Tpakep cpoca Ha ITnardopma s
dyHKIIIOHAIA MOHHUTOPHUHTA 1 MIPO/ieJIaHHBIX COTPYZHHKOB C TOCTUHUYHBIE YCIIYTH, obmeHa
OTC/IEXKUBAHUS paborax mo y/laJIeHHbIM OTCJIEXKUBAIOLTUI COOOIIEHUSAMHU
BBIIIOJTHEHHBIX 33/1a4 y6opke JIOCTYTIOM K JINHAMUKY MEXTY
JIMHEHHBIM ne3uHpexun rpadukam cMeH obpalieHuii Ha CAalT | PYKOBOJUTEISIMU U
[I€PCOHAJIOM B HOMEDE, COTPYZHUKOB U OTeJIsl B PeaIbHOM JIMHEHHBIM
KOTODBII eXeJTHEBHBIMU BpeMeHU. Taxke ecTb [1EPCOHAIOM
BBIZIAETCSA OOHOBJIEHUSAMHU O byHKIUA (BO3MOXKHOCTH
TOCTIO IPHU COCTOSIHUH OTeJIsk COCTaBJIEHUS Ha3HA4aTh,
3ae3/ie Win IIPOTHO3a CIpoca Ha [IepeHaNPaBJIATh
OTIIPaBJISIETCS TOCTUHUYHBIE YCIIYTH WA CHUMATD
€My Ha I0UTy HAa TOJI BIIepes, 33/1a4N), a TAKXKE
3a IEHb 10 VUHUTHIBAIOIITUH yar IS TOCTeN U
3ae3za exXe/[HEBHbIE repcoHasa ¢
HU3MEHEHUs Ha PhIHKe BO3MOKHOCTBIO
TOCTUHUYHBIX YCIIYT 6EeCKOHTAaKTHOT'O
odopMmIeHUs 3aKa3a
WIH YCJIYTH B HOMEP
IIpepocrasiaenu BecruiatHo Becrntatroe BecruiatHoE BecriatHo B Tedenue | Ilpu nogxiroueHun
e ycJIyru HCIIOJIb30BAHUE | HCIOJIH30BAHUE IO 90 nHen K wiardopme,
JI0 HOsIOpA HIOHSA 2020 roja dysxa
2020 roza [IPEZIOCTaBIAETCS
6ecIuIaTHO

N3 Tabauupl 4 caeayeT, 9YTO, OCHOBHOU I€JIbI0 PA3BUTHSA MU(PPOBBIX TEXHOJOTUH B cdepe
YCJIYT TOCTEIPUMMCTBA fABJIseTcs obecreyeHHe KOHIEHTPAIUU peCcypcoB Ha IMPUOPUTETHBIX
HAaIpaBJIEHUAX U CO3J/I[aHUEe YCJIOBUU JJI KOOMEPAIUM M CTPATernuecKoro IMapTHEPCTBA C
TOCTUHUYHBIMHY NPEANPUATUAMYI B paMKax NHHOBAIIMOHHOHN MO/IeJI Pa3BUTHUA.

ITo muenuto Mapka Crpynka, kommepueckoro jgupekropa Postillion Hotels, ceituac camoe
ylauHOe BpeMs# CJejlaTh Bce BO3MOXKHOE, YTOOBI IOAJIEp>KaTh IU(PPOBBIX TEXHOJIOTHUH,
npoasurampinue chepy TOCTUHHYHBIX YCJIYT BIIEpeZ], IOTOMY YTO, KOI/Ia BCE 3TO 3aKOHYUTCHA
(COVID-19), rocTuHHITBI OYIET HYKJAThCsl B HUX OOJIbIIIE, YeM KOT/Ia-au00.

Cpenu TIaBHBIX CJIOKHOCTEH Tmepexona chepbl TOCTHHUYHBIX YCIYT HA HCIOJIb30BAaHHE
IUMPOBBIX TEXHOJOTUM B Ilepuos mnaHzemuu, Jxopgaan XoJulaHzep, COYYpeouTes b U
reHepasbHbIi upekTop Hotel Tech Report Beizesnser:

1. Puck mepexozja Ha HOBBIM ¢opmaT paboOThI: 0COOEHHO KOI/Ia pedb HUJET O KPUTHUYECKU
BR)KHBIX CHCTeMaX. B ycjI0BUAX, KOT/Ia OTeJIb ITOJIHOCTHIO 3aII0JIHEH 3TO MOIJIO ObI OBITH PUCKOBAJIO
U CTPAITHO BBUJIy BBICOKHMX DHCKOB, II03TOMY celuac, (B HUBKHHI CE30H) H/leaJlbHOE BpeMs I
TOTO, YTOOBI 3TO CHEJIaTh.
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2. Bpewms: 3ydyeHne HOBOTO MPOrpaMMHOTO oOecrieueHus TpebyeT BpeMeHH, He3aBUCHUMO OT
TOTO, HAaCKOJIBKO JIETKO OHO B HUCIIOJIb30BaHHHU. CeHuac, y OTEeJIbepPOB KaK HUKOTZA JOCTATOYHO
BpeMeHH, YTOObl OOyUHTHCSI paboTe ¢ HOBBIMH ITU(GPOBBIMH TEXHOJIOTUSAMH, UYTOOBI OBITH
TOTOBBIMH K paboTe, KOTla PIHOK CHOBA HauHeT QYHKIMOHHUPOBATh.

3. CromMOCTh: MHOTHE TIOCTaBIIHUKH NH(MPOBBIX TEXHOJIOTUU IpeAaraloT OecIIaTHBIE
MMpOOHBIE MTEPUOABI UCIIOJIH30BAHUS HA BpeMs 3aKPbITHA (¢ 30 AHEH /10 9O IHEMH), YTO MTO3BOJISIET
mompoboOBaTh IMPOrpaMMHOE OOecriedeHrne U IOCMOTPETh, MOAXOAUT OHO JJIA KaXKIoTo
KOHKPETHOTO IIPEAIIPUATHS B TEUEHHE MPOJOJIKUTEBHBIX IEPUO/I0OB BPEMEHH.

AHanM3upys BBIINIEN3JIO’KEHHbIE TTPUYUHBI JJIsI OIACEHUH OTEeJIbepPOB JJIs Iepexoa Ha
HCTIOJIb30BaHUE ITU(PPOBBIX TEXHOJIOTHH B chepe TOCTUHUYHBIX YCJIYT, MOKHO CMEJIO YTBEPIK/IATh,
YTO CETO/HS, 3T 0APHEPOB MOKHO JOCTATOUYHO OBICTPO U IIPOCTO ONTHMHU3HPOBATH CBOU OU3HEC,
IOKa He CTaJIO CJIUIIIKOM TO3/THO.

5. 3aKJII0OUeHUe

AKTyaJIbHOCTb HCCJIEZIOBAHUS COCTOUT B TOM, UTO B OTJIMYHE OT OOIIEMHUPOBHIX TEH/IEHITUN
PBIHOK IMGPOBBIX TEXHOJIOTHH 71 cdepbl TOCTUHUYHBIX YCIyT B Poccuu mMeeT OTHOCUTETHHO
HU3KUe I0Kazarenu, Oojyiee Toro nossi Poccum B cTpykType MexxayHapogHoro IT kommaHwmii
pa3paboTUNKOB IU(PPOBHIX TEXHOJOTHH 1A chepbl TOCTUHUYHBIX YCJIyT HE HMeEET 0co60
BBIDOKEHHOU JIMHAMHKH POCTA, a IOKymaTeJbHAsA CIIOCOOHOCTh JIOMOXO3SHCTB (TOCTHHHIY)
OCTaBJIIeT JKEJaTh JIYYIIEero, II03TOMY KOMIIAHUU IIPEAIIOYUTAIOT TOTOBBIE ITPOBEPEHHBIE
MIPOAYKTHI U PEIIEHUs CMeJIbIM HHHOBAIMOHHBIM pa3paboTKaM.

Takum o00pa3oM, Takoe TIOJIOXKEHHE OOYCJIOBJIEHO OTCYTCTBHEM OJIarONMPUATHOTO
WHHOBAIIMOHHOTO KJIMMAaTa B CTPaHe, KOTOPBIN IIO/IPAa3yMEBAET, IMPEXK/Ie BCEro, MUCIOJIb30BAHUE
MIPOTPAaMMHOTO IIO/IXO/]a B ONPE/IeJIEHNY ITPUOPUTETHBIX HAIIPABJIEHUH Pa3BUTHUSA B COBPEMEHHBIX
ycnoBusax. JlaHHBIM (akT Ha HA B3MIAA OOBACHAETCA OTCYTCTBUEM IleJIeHAIlpaBJIEHHOU
VHHOBAIMOHHON TMOJUTHKH B cdepe TOCTUHUYHBIX YCIYT, OTCYTCTBUEM KaK TaKOBOTO
roCyZJapCTBEHHOTO MeXaHW3Ma peryJupOBaHUs WHHOBAIMOHHON JIeATEeJIbHOCTU B I€JIOM B
TYPUCTCKOM OTpacjid, a TakKe MCHOJIb30BaHUEM IIPEUMYIIeCTBEHHO VYJIyYIIAIONUX U
3aMMCTBOBAHHBIX HTHHOBAITUU.

B xozme mpoBeZileHHOTO aHaiu3a BHIABJIEHBI CJIEAYIONIE 3aKOHOMEDPHOCTH, ABJIAIOIIUECS
CTUMYJIAMU JIJIS1 pa3BUTUSA IMUQPPOBBIX TEXHOJIOTUH B cepe TOCTUHUYHBIX YCIYT U B 0COOEHHOCTH
I POBBIX TEXHOJIOTUH 171 69K-0duca:

- CTpeMuTeIbHOE pa3BUTHe IU(POBBIX TEXHOJIOTUH BO BeeX cepax yCeIyT;

- CMeHa TapajurMbl B OTHOIIEHUU JOXOJHOCTH B cdepe TOCTHHUYHBIX YCJIYT: CETOHS
3apabaThIBaTh MOKHO HE TOJIBKO OJarozapsi mpojia’ke HOMEPOB U PA3BUTHIO CIIOCOOCTBYIOIIUX
TOMy ITUGPOBBIX TEXHOJOTHU, HO U 32 CUeT HKOHOMHMHU PACXOJJHOM MaTepUaJbHOU YacTH U
KOHTPOJISI 32 KAYeCTBOM HCIIOJIHEHHUSA PabOT MOCPENCTBOM aBTOMATH3AIUU PAOOYUX IIPOIIECCOB
(nepexon B 1udpoBoit hopMmar);

B zaxoueHne XOTes0Ch ObI OTMETUTD, UTO KAUECTBE OCHOBHBIX IU(PPOBBIX TEXHOJIOTHH B
chepy TOCTHHUYHBIX YCJIYT MbI paccMoTrpenu IT koMmaHWU-pa3pabOTUYMKOB, KOTOPhIE HMEIOT
WHHOBAIIMOHHBIA XapakTep U IIUPOTY AaCCOPTUMEHTA YCJIyT, NMPUMEHUMBIX 1A 03K-oduca,
Yybe Pa3BUTHE, KaK JIOKa3aHO paHee, CIIOCOOCTBYET YJIyUIIEHUI0 KadecTBa OOCIIYy>KUBAaHUS W
YBEJIMUYEHUIO JI0OXO/IA.

PesysipTaThl HccIe10BaHNSA BBIABUIIN, YTO IIPOTPAMMHbIe oOeclieueHNsl U IPUJIOKEeHUA JJIA
63Kk-0duca UMEIOT P, AOIOJTHUTETbHBIX BO3MOXKHOCTEN, KOTOPblEe MOTYT BBICTYIIaTh B KauecTBe
YHUKAJIBHOTO TOPrOBOTO IIPEMJIOKEeHHUsA, O0JaZjalllero CBOMCTBaMHM WHHOBanuu. I3 3TOro
cjleslyer, YTO pa3BUTHE IU(PPOBBIX TEXHOJIOTUU TpeOyeT OoJiee MIUPOKOTO MPEOCTABIEHUS YCIIyT
KakK Ha MUPOBOM, TaK U Ha POCCUNCKOM PBbIHKaX.

Ha ocHOBaHUM H3JI0KEHHOTO BBIIIE OTMETUM, UTO B YCJIOBHAX BO3PACTAIOIIETO CIpoca Ha
HCIIOJIb30BaHue ITUMPOBBIX TEXHOJIOTHH B cdepe TOCTUHUYHBIX YCJAYT (B TOM 4YHCIE BBUAY
pacrpocTpaHeHus TaHJEMHU KOpPOHaBHpyca) cdepa TOCTUHHUYHBIX YCJIYT CETrOHS HWMEET
VHUKQIBHYIO BO3MOXKHOCTH JUUI Pa3BUTHUA BCeH WHAYCTPUU TypU3Ma U TOCTENPUIMCTBA,
IOBBIIIEHNSI YPOBHS 3alOJHAEMOCTH TOCTHUHMUIL, NMOBBIIMIEHHSA HX 3¢ (EKTUBHOCTH HA OCHOBE
BHEJIPEHUS U UCII0JIb30BAHUA IU(POBHIX TEXHOJIOTHH.
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B paboTe ucnonp30BaH aBTOPCKUN METOJ, OLleHKH (HaKTOPOB 3(PHEKTUBHOCTU JIeATETHBHOCTH
IU(GPOBBIX TEXHOJIOTUH /I chepbl TOCTUHUYHBIX YCJIYT, MO3BOJIAIOIINN BBIABUTH IO3UTHUBHbBIE
TEHZEHIIUU JJI WCIOJIb30BaHUA IU(POBBIX TEXHOJOTUH i 03K-oduca M BBIABUTH 00IIee
[IO3UTHBHOE BJMAHHE Ha 00uyI0 3GdeKTUBHOCT, B cdepe TOCTHHUYHBIX yCIyr. B wuTore,
Ha npuMepe IUGPOBBIX TEXHOJIOTMH Ha MEXAYHAapOJAHOM M POCCUUCKOE PBIHKAxX BblJleJIeHbI
rokaszaTesd, oOJiafaionie HAWOOJBIIMM BJIUSAHUEM HAa TOBbIIeHHEe 3(GEKTUBHOCTH
TOCTUHUYHOTO OW3Heca: 5TO TMPOIeCC aBTOMATH3alIMM Ppabodyux IIPOIECCOB, KOTOPBIA Kak
CJIE/ICTBHE TIOBBIIIAET YPOBEHD MTPOdECCHOHAIN3MA ITEPCOHAA U KAYECTBO CEPBUCA.

ITogBOAsL WTOT, MOXKHO YBEPEHHO 3aBUThH, UTO POCCUMCKUM PHIHOK TOCTHHUYHBIX yCIIYT B
I[€JIOM TOTOB /ISl PA3BUTHS COOCTBEHHBIX IU(MPOBBIX TEXHOJIOTHH 11 chepbl TOCTUHUYHBIX YCIIYT,
HO €My He XBaTaeT pa3BUTHUS WHHOBAIIMOHHON WHQPACTPYKTYphl B BUJIE J[OMOJHUTEIHHOM
NO/I/IEP>KKU U CTUMYJIALIUA CO CTOPOHBI TOCY/IapCTBA U PhIHKA B IIEJIOM.

B 3axoueHue xoresaoch ObI OTMETUTD, UYTO TeMa BHEAPEHHUA U UCIIOJIb30BAHUA U(GPOBBIX
TEXHOJIOTUN Uisi cdepbl TOCTUHUYHBIX YCJIYyT JOJKHA U Oy/eT Urpath Bce OOJIBIIYIO POJIb B
POCCUNICKOM TOCTHHUYHOM OusHece. VI3 storo cienyet, uro Te IT koMmaHmu-pa3zpaboTUvKu U
TOCTUHUYHBIE NIPENPUATUA, KOTOPble BOBPEMS OCO3HAIOT IIPEUMYIIECTBA AKTUBHOTO Pa3BUTHUA U
BHe/IpEHUS WHHOBAIUM B CBOIO JIeATEJBHOCTb, CMOIYT BBIMIPATh B YCJIOBUAX pacTylled
KOHKYPEHIIUU 32 IIOTPebUTeA.

6. baarogapuaocru

UccrnemoBanme  mpoBemeHo Ha  0ase  CaHkT-IleTepOyprckoro  rocyapCTBEHHOTO
SKOHOMHMYECKOTO YHHUBEpCHUTETA B paMKax 3al[uTbhl HAy4yHOTO ImpoekTa «lcmosib3oBaHue
IU(POBBIX TEXHOJIOTUH B c(pepe yCIIyT: pOCCHUCKUIN U 3apYOEKHBIN OIBIT 2020».
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Hcnosb3oBaHue (u(pPOBHIX TEXHOJIOTUH B HHAYCTPHUH FOCTENIPHUUMCTBA:
POCCHUIICKHI U MEKAYHAPOAHbIIA PhIHKH

JIro60Bb CepreeBHa KomblieHKO 2
aCaHkT-IleTepOyprekuii rocyIapCTBEHHBIN SKOHOMIYECKUH YHUBepcUTeT, Poccuiickas Oenepanus

AHHOTamuA. B /1aHHOU cTaTbe pacCMaTPUBAIOTCA OCHOBHBIE HAIIPaBJIEHHUS Pa3BUTHA
MHOOPMAIMOHHBIX TEXHOJIOTHH B chepe TOCTUHUYHOTO OM3Heca, YTO OCOOEHHO aKTyaIbHO B CBSI3H C
TeM, YTO CerofHs Iporecc IU(POBU3AIUKA SPHOCTh MHUPOBOM TpPEHJI HAa aBTOMAaTHU3AlUMI0 U
pOOOTH3AINIO OTEJIEH CBSA3aH C IMPUMEHEHHEM COBPEMEHHBIX TEXHOJIOTHH, KOTOPBIE CYIIECTBEHHO
YJIYUIIIAI0T KayecTBO OOCIY)KUBAaHMS KJIMEHTOB, a TakKe yIpoinas paboTy mepcoHasa. B maHHOM
WCCJIEZIOBAHUHM  ObUIM  BBISABJIEHBI ~ OCHOBHBIE  HAINpPABJIEHUS  COBPEMEHHOTO  pPa3BUTHUS
MHGOPMAIIMOHHBIX TEXHOJIOTUH B TOCTUHUYHOM Ou3Hece. B X uncsio BXo/AT oO61auHble BBIYHC/IEHNS,
HCKYCCTBEHHBI WHTEJUIEKT, JIOTIOJIHEHHAs peaJlbHOCTh, YaT-00ThI, MOOWIbHBIE IPUJIOKEHUS,
aBTOMAaTHU3alMsl IIOCTAHOBKU W WCIOJIHEHUS 33/1ad U Jp. B craThe Takske ONpesieIeHbl OCHOBHBIE
mpo06sIeMbl BHEPEHUSI COBPEMEHHBIX HH(GOPMAITMOHHBIX TEXHOJIOTHH B MHYCTPHH TOCTEITPUHUMCTBA
Ha POCCUMCKOM pbIHKe. Ha cerofHAIIHUE JileHb, OCHOBHBIM HalpaBJIeHHEM B 3Tod cdepe Ha
Tepputopuni P® sBserca pa3paboTka W IPUMEHEHHEe Pa3HOOOpa3HbIX WHHOBAIIMHA W HOBBIX
9JIEMEHTOB, KOTOpPbIE MOTYT IIOCIY?KUTh MOIIHBIM TOJYKOM /I PAa3BUTHSA HWHAYCTPUU
TOCTENIPUUMCTBA CTPaHBI. ABTOP NPOAHAJIM3WPOBAT JIAHHBIE WCCIENOBAHUSA POCCUUCKOTO U
3apy0e;KHOTO PHIHKOB TEXHOJIOTMH B WHIYCTPHUU TOCTEMPHUUMCTBA 32 2017—2020 TOABI M IIPUBOAUT
JOBOABI OTHOCHUTEJIBPHOIO TOIO, UTO BCEBO3MOKHBIE MHHOBALIMM HEOOXOAMMBI Kak JUId
JKHM3HECTIOCOOHOCTH, TaK ¥ JUII KOHKYPEHTOCIIOCOOHOCTH TOCTHHHYHBIX HNPEANpUATHd. Takxe,
HCCJIEZIOBAHME II0Ka3ajio, YTO B HACTOsIee BpeMs WH(GOPMAIIUOHHBIE TEXHOJIOTUH JIsI chepbl
TOCTEIIPUHMCTBA CTPEMUTEIPHO PAa3BUBAIOTCs, HAINPSAMYIO BJIHsAS Ha TOCTUHUYHBIA OW3HeC U
BHYTPEHHU S5KOHOMHUYECKUH pbIHOK Poccuiickoit @enepanyu. Kpome Toro, sta pabota npezicraBiisier
€000l CpaBHUTEJIBHBIN aHAIN3 PE3YJIPTATOB HCCJIEIOBAHUM, OTIPEIEIIAIONTHX BJIMSHIE HHHOBAIMHI Ha
MMPOU3BOIUTEIHHOCTD MTPEATIPUATHI UH/IYCTPUU TOCTEITPUUMCTBA.

KiroueBble cjioBa: roCTEIPUUMCTBO, HOBbIE TEXHOJIOTHHU, UGPOBU3aIMs, poOOTHU3AIUSA,
TOCTUHUYHBIE TPEH/IBI.

* KoppecrmoHAUPYIOIHUI aBTOP
Anpeca anexktpoHHOM oUTHL: lyubakopylenkog2@mail.ru (JI.C. Kombuienko)
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