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Articles and Statements

Analysis of Tourism Potential and Transport Infrastructure
of Khorezm Region, Uzbekistan

Elbek S. Khodjaniyazov 2"
aUrgench State University, Uzbekistan

Abstract

The following paper attempts to analyze statistical data regarding tourism industry in
Khorezm region, Uzbekistan based on statistical database provided by regional committee of
statistics of Khorezm region. The study also attempts to reveal the existing issues in transport
provision by investigating the results of Uzbekistan International Visitor Economy Survey
conducted by UNWTO in 2014. The main conclusion is that to increase the number of visitors
adequate tourism infrastructure should be provided in the region. The findings of the paper
provide useful information for destination planners of the region.

Keywords: tourism, infrastructure, air transport, railway transport, public transportation.

1. Introduction

Tourism has become a strategic sector of economy as a wide range of reforms has been
carried out in this field starting from simplification of visa procedures and ending with efforts to
increase the quality of service in accommodation, transportation and restaurants.

After opening up the country to the world by simplifying the visa formalities, the number of
tourists who visited the country in 2017 exceeded 2,52 million and increased by 24,3 % in
comparison with 2016, while the export of tourist services went up by 24 percent compared with
2016 reaching 1 billion 557 million US dollars (Committee on development of tourism, Uzbekistan,
2018).

It’s forecasted that as a result of new reforms in tourism industry to develop tourism
infrastructure, the figures are to soar significantly.

It is undeniable fact that Uzbekistan is becoming a popular tourist destination due to the fact
that in this country a large number of world-famous architectural monuments are situated in cities
such as Khiva, Bukhara and Samarkand which were the main stops along the Great Silk Road.

Khiva is the only fully preserved ancient city on the Great Silk Road. By the number of
historical and architectural monuments preserved in its original form, it occupies one of the
leading places not only in Uzbekistan, but also in the world.

Tourism in Khiva, specifically in Khorezm region has become an integral part of the regional
economy.

* Corresponding author
E-mail addresses: kh_ elbek@mail.ru (E.S. Khodjaniyazov)
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However, minimal information exists on tourism potential of Khorezm region and there is a
significant gap in literature regarding the transport infrastructure of Khorezm region which is one
of the integral elements of tourist product.

The paper aims to analyze the current condition of tourism industry and available
transportation infrastructure for tourism in Khorezm region. The author also attempts to reveal
existing issues in provision of transport services to tourists by investigating the results of
Uzbekistan International Visitor Economy Survey conducted by UNWTO in 2014 where
281 respondents were found eligible for analysis. Furthermore, research efforts may provide
valuable knowledge to policy makers in transportation planning and destination management.

2. Discussion

Tourism in Khorezm region

Khorezm region is situated in the north-western part of the territory of the Republic of
Uzbekistan. The territory of Khorezm region occupies 1.4% of the total area of the Republic of
Uzbekistan, which is equal to 6.1 thousand km=. The administrative center of the region is the city
of Urgench (Main indicators..., 2017).

As of the beginning of 2018, the population of the region is 1,815 mln people, of which the
prevailing number is rural residents (66.7 %), and the rest (33.3 %) are urban (The regional
committee of statistics of Khorezm region, 2018).

Khorezm Region is divided into 10 administrative districts. The capital is Urgench (pop. est
135,000). Other major towns include Xonga, Khiva, Shovot, and Pitnak.

The climate is a typically arid continental climate, with cold winters and extremely hot, dry
summers.
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Fig. 1. The geographical map of Khorezm region

The city of Khiva stands out among other cities of the country with its rich cultural heritage.
The fortress of Ichan-Kala was enlisted on the UNESCO World Heritage List.
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Table 1. The number of visitors to Khorezm region between 2013-2016

i . Overall
N¢{ Years | Europe AswEn CIS. America | Africa Fpl:elgn Loc.al number of
countires | countires visitors | tourists .

visitors

1 2013 41980 7510 1731 1875 204 53300 20000 73300
2 2014 35102 7496 1942 1552 128 46200 21500 67700
3 2015 28094 7936 2669 1978 148 40825 22800 61625
4 2016 32314 9408 3049 1658 171 46600 20200 75800
Total 137490 32350 9391 7063 651 186925 93500 278425

Source: Statistical office of Khorezm region (Main indicators..., 2017)

As it can be seen from the table above the tourism figures of Khorezm region witnessed a
downfall in 2014 and 2015. In 2014, the number of visitors went down by 8 percent compared to
previous year. Due to significant reforms in tourism industry in 2016, the situation changed and
the numbers increased again. Foreign tourists expressed more interested in the destination than
local tourists since they outnumber local visitors.

Table 2. The number of tourists who visited ‘Ichan-Kala’ fortress in Khiva city during 2013-2017

The name of | Types of
Ne the attraction | tourists 2013 2014 2015 2016 2017
Total 728 665 | 735004 | 737801 | 741 614 905603
Ichan kala: the
1 state museum- Local 687628 | 698079 | 707526 | 708 229 859416
reserve
Foreign 41037 36925 30 275 33385 46187

Source: Statistical office of Khorezm region (Main indicators..., 2017)

Almost every tourist who paid a visit to Khorezm region came to see Ichan Kala fortress in
Khiva. The interesting point is that the number of visitors grew rapidly in 2017 in comparison with
earlier periods. The total number of visitors to Ichan Kala went up by 24 percent in 2017 compared
to 2013.

Transportation infrastructure of Khorezm region

Transport infrastructure has come to have a rather confused role related to economic
development, particularly regional development. There is a popular view that the provision of more
and better infrastructure is not only a desirable instrument of regional development but is a
sufficient instrument (Masson, Petiot, 2009).

Buses, taxis, and trolleybuses and mini buses the main transport means heavily used by local
users and visitors. As its shown in the Table 1, the amount of passengers serviced by automobile
transport is 85,4 mln, whereas electrified transport serviced only 0,1 mln passengers during the
first three months of 2018.
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Table 3. The number of passengers serviced and types of transport in Khorezm region

The number of passengers serviced and types of transport in Khorezm region
2018 January and March

Passengers services, in mins. 85.4

From this:

Automobile transport 85,3

Electrified transort 0,1

Source: Statistical office of Khorezm region (Main indicators..., 2017)

Many tourist companies offer transportation services for overseas visitors that include mini-
buses, buses, car rental with drivers and car rental (self-drive).

This option is preferred by tourist since it provides most comfort during the trip to other
regions of Uzbekistan.

Public transportation service in Khorezm region mainly provided by ISUZU buses, produced
at Samarkand Automobile Plant are used by companies to carry commuters within the city and
outskirts of the city. For shorter distance between towns you will find 11- to 14-seat Russian-made
‘Gazelle’ vans. For shorter suburban trips you'll find cramped seven-seat “Damas” minivans.

Trolleybuses produced delivered by the Czech company Skoda operates mainly between the
city of Urgench and Khiva. Urgench trolleybus system became the only one in operation in the
country after the closure of Tashkent trolleybus system in 2010. The main purpose of keeping the
trolleybus system was to make the public transport available for tourists.
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The contribution of long-distance air transport to the growth of tourism has been well
documented (Page, 1994). Air transport is widely used by foreign visitors to reach Uzbekistan and
even to travel within the country.

From Urgench International Airport regular flights to Tashkent and also to several cities of
Russian Federation together with charter flights to other European cities such as Rome and Paris
during the tourist season are realized. In 2017, Urgench International Airport provided service to
282136 passengers, including 43848 foreign visitors.

Second mostly used transport to travel to different destinations in Uzbekistan is regional
railway system.

Overall distance of railway line within Khorezm region is 128, 7 km. There is central railway
station in Urgench that has reconstructed recently and capable of providing service to 500
passengers per hour. The central railway station is well-equipped with modern facilities to provide
high quality service to passengers.

3. Methodology

A survey that consists of 29 questions was administered to overseas visitors in main tourist
cities such as Tashkent, Samarkand, Bukhara, and Khiva by UNWTO in 2014. A total of two
hundred and eighty one surveys were eligible for analysis.

The survey was designed using a range of question styles including multiple choice, open-
ended questions and Likert scales. To be eligible, respondents must have stayed one night in the
Republic of Uzbekistan and be a resident of a country other than Republic of Uzbekistan.

4. Analysis and results

17 to 24 yrs
25 to 34 yrs
35 to 44 yrs
= 45 io 54 yrs

= 55+ yrs

Fig. 3. Age of survey respondents
Source: Uzbekistan Visitor Economy Survey 2014(UNWTO)

Survey results show that the biggest group of visitors is people aged 55 and over. This
explains the fact that most tourists visiting Uzbekistan are attracted by its culture and heritage that
are interesting for older generation.
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Style of travel

| prefer to go on a complete package holiday for a set pencd that | purchase before | leave
home, with all accommodation and tours pre-booked.

| prefer to go on a package holiday for a set time penad that | purchase before | leave home, but
| like iz hawve some choice about where to stay and wheat tours to do.

| like to travel independently, making all travel decisions myself, meeting and interacting with
locals as much as possible, using a traveller's guidebook for reference, but prefeming fo stay in
comfortable accommodation.

| like to travel independently, making all ravel decisions myself, totally imvolving myself in local
culture, living as locals do, and mastly avoiding other travellers.

Fig. 4. Age of survey respondents
Source: Uzbekistan Visitor Economy Survey 2014 (UNWTO)

Survey results reveal that most visitors (32 %) prefer to travel independently and they
attempt to contact with local people, however they indicated that rely on traveler’s guidebook for
information and also like to choose comfortable accommodation.

Another outstanding fact in this table is that half of the respondents” travel behavior is totally
opposite to those who prefer to plan their trip independently, thus they prefer to go on holiday
based on package tours where most activities are planned ahead.

Mini bus

Regional train
Domestic airlines
Direct bus

Taxi

Rental car with driver
Tour bus

Rental car (self drive)
Metro

Private train

Own car

0% 5% 10% 15% 20% 25% 30% 35% 40%
Respondents (%)

Fig. 5. Age of survey respondents
Source: Uzbekistan Visitor Economy Survey 2014

The most preferable mode of transport to travel in Uzbekistan among the visitors was mini
buses. These minibuses are offered by local tour companies. Second mostly used mode of transport
is regional train with 29 percent. Domestic airlines are also popular among visitors. The findings
show that tourists prefer mini buses to other types of transport because most of them are modern
and well-equipped and able to provide comfortable ride. Even though direct regional buses, trains
are cheaper in price visitors avoid using them because most of the regional buses are unsafe and do
not meet international standards. Due to lack of information provision in railway system visitors
experience with this mode of transport can sometimes be stressful.

Online reservation system that exists in Uzbekistan Railways JSC (O’zbekiston Temir
Yo’llari) can not be called tourist friendly. It mainly targeted at satisfying the needs of local
residents.
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= Yes, once
Yes, twice
Yes, three times
More than three times

» Mo, first ime visit

Fig. 6. Age of survey respondents
Source: Uzbekistan Visitor Economy Survey 2014(UNWTO)

It is also important to note is that majority tourists visiting Uzbekistan and Khorezm region
specifically for the first time. This means much effort should be put in order to provide high quality
service to visitors, so probability of re-visitation will be high in the future.

5. Conclusion

The findings show that overseas visitors were predominately older people aged 55 years and
older who visited Uzbekistan for the first time. Most of them were travelling as part of a pre-
purchased tour.

It is essential to note that majority of visitors indicated that they prefer flexibility when
travelling within the Republic of Uzbekistan, whether this be as a packaged holiday or
independently, however many tourists are seeking tourism products and experiences that provide a
level of comfortability and familiarity.

Successful tourism development in Khorezm region requires more intensive investment in
modernization of infrastructure. Since majority of foreign visitors motive to come to Khorezm
region is to be familiar with culture and heritage. Taking in account the age group of visitors high
quality service is a necessity for them to feel comfortable.

These findings provide useful information for destination management in developing further
strategies to develop tourism sector in Khorezm region.

From the results of this paper, some aspects can be pointed out for further research. First,
specific role of transportation system in Khorezm region in tourism development and also the
influence of transportation system on overall destination satisfaction would be of great interest.
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Trends in the Development of Tourism in Region
(Case Study of the Vologda Oblast)

Ekaterina G. Leonidova 2:*
aVologda Research Center of the Russian Academy of Sciences, Russian Federation

Abstract

Tourism is a sector which has a significant impact on territories’ socio-economic
development. This kind of economic activity is characterized by the multiplier effect due to the
generating income determination in related industries. The target of research is the analysis of the
dynamics of tourism development in the Vologda Oblast. The research is based on statistical data
and reveals causes hampering its development. In conclusion the author suggests a set of measures
to promote this industry in the region.

Keywords: Tourism, regional tourism, economy.

1. BBegeHnue

Typusm siBjsieTcss OJHOU W3 OTpacjaeld HApOJHOTO XO3AHCTBA, UMEIOIEH HEOCIIOPHUMYIO
SKOHOMHUYECKYI0 M COIHMAJIBHYI0 3HAYMMOCTh B MacITabaXx CTpaHbl W OTAEJIHHOTO PETHOHA.
ITO OIMH M3 KPYMHEUIIUX CEKTOPOB SKOHOMHKH, OOECIIEUHMBIIMM IO WTOraM 2017 T. 10 %
MHPOBOTO BaJIOBOTO BHYTPEHHETO MPOJYKTa U Kaxzaoe 10-e pabouee mecto B mupe (Economic
Impact of Travel & Tourism; UNWTO Annual Report).

B Poccuiickoii ®enepanuu B ocjaegHee BpeMs: chepa Typru3Ma IpeTepreBaeT Olipe/ieIeHHbIE
TpaHchOpPMaNOHHbIE U3MEHEHM, CBA3aHHBIE ¢ KOJIeOAHUAMU Kypca pyOsisi, HeOJIaronpusaTHBIMU
IPOSABJIEHUSAMH 5KOHOMHUYECKOTO KpH3HUCa, a TakkKe [IeWCTBOBABUINMHU BPEMeHHBIMU
OTpaHUYEHUAMHU Bbe3zia rpaxzad PO B kypopts! Typruu u Erunra. 9To npuBeso K COKpalleHUIo
ypcsa 3apy0esKHBIX TYPUCTUYECKHX ITOE€37I0K POCCHUSH U HX BBIHYXKJIEHHOH 3aMEHOU OTbIXOM
BHYTPH CTPaHBI.

ITo utoram 2016 roja, BKJIaJ 100aBI€HHON CTOMMOCTH, CO3JJaHHON TyPU3MOM, B SKOHOMHUKY
CTPaHBI COCTAaBUJI 2604,7 MJIPJ pyOsel win 3,4 % BaJlOBOTO BHyTpPeHHero npoaykra. [Ipu stom
3HAYEeHUeE JIAHHOTO MMOKa3aTesIsd ¢ 2011 TO/Ia YBEJIMIUIIOCh Ha 0,5 I [Io mporHodam Poctypusma,
K 2025 T. 3TH ITI0Ka3aTeJI! 0JIKHBI BBIPACTH JI0 5 TPJIH pyo. u 5 % BBII.

B mHacrosiimee BpeMs poOCCHUMCKas SKOHOMHKA HYXK/IAeTcss B HOBBIX HCTOYHUKAX
SKOHOMHUYECKOTO POCTa, CIOCOOHBIX BBICTYIIUTh B KayecTBe ee KaTain3aTopoB. I[IOMCKY HOBBIX
IyTel Pa3BUTHUS SKOHOMUKH CTPAHbI ITOCBAIIEHBI TPYAbIl MHOTHX OT€YECTBEHHBIX HCCIIEOBATENIEH,
Cpeny KOTOPBIX MOXKHO BBIZIEJIUTh PabOThl y4yeHbIX HWHCTHTyTa HApOAHOXO3SIHCTBEHHOTO
nporuo3upoBanusa PAH (MBaurtep u np., 2018), Bosoroackoro HayuyHnoro neurpa PAH (Miapun u
IIp., 2014; YckoBa u fap., 2013), MHcturyra skoHomuku PAH (CyxapeB, 2018) u apyrux
OpraHU3aIui.

" Corresponding author
E-mail addresses: eg_leonidova@mail.ru (E.G. Leonidova)
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Typusm, o067a7a8 MyJIbTUIUIMKATUBHBIM 5¢@eKToM, BIUAA HA pPa3BUTHE CMEXHBIX
oTpacJsiel, BIIOJIHE MOKeT pacCMaTPUBAThCA B KauecTBe TAKOT'O KaTaJau3aTopa.

B cBA3M ¢ 3TUM H3y4yeHUe U3MeHeHUH, IIPOUCXOANIUX B OTPACIH, BUAUTCA aKTyaJIbHBIM C
I[eJIbI0  BBIABJIEHUA OOIIMX 3aKOHOMEPHOCTEH U peakIuu JaHHOU cdepbl HKOHOMUYECKON
JleATeJIbHOCTH Ha pa3/InuHble (aKTOPHI BHEITHEN U BHyTpeHHe! cpesibl. Kpome Toro, onpesiesieHne
COCTOSTHHSI UM TEHJIEHIIUH (QYHKIIMOHUPOBaHUA cdepbl Typu3Ma CIIOCOOCTBYeT BBIpabOTKe
9¢PeKTUBHBIX yIIPaBIEHUECKUX PEIIEHUH KaK Ha KPAaTKO- ,TaK U HA JIOJITOCPOYHYIO ITEPCIEKTUBY.

2, MaTepua/jibl 1 METOAbI

Nudopmaruonnyio 06a3y HCCIeAOBAaHUSA COCTABWJIM TPYABl POCCUMCKHUX  yUYEHBIX,
3aHUMAIIUXCA BOIIPOCAMU Pa3BUTUA cepbl Typu3Ma Ha (pefiepayibHOM U PETHOHAJIBHOM YPOBHE.
Cpenu HUX BONPOCHl H3yYeHHs BJMUSAHUA Typu3Ma Ha HKOHOMHUKY OTpakeHbl B paboTax
E.A. I:xanmxyrazosoii, T.H. I'puropenko, JI.H. Kazpmunoii, B.1. Kpyxxanuna, K.B. Kpyxxanuna,
H.B. [Ila6ayuHO# 1 Apyrux aBTOpoB (/[>kaHmKyra3oBa, 2014; I'puropesko u jip., 2015; Kpy:kaaux
U 7p., 2016). OfHAKO B JAHHBIX paboTax HEIOCTATOUYHO IMOAPOOHO YUYTEHBI TPEHJIbl Pa3BUTHUA
OTpacjId Ha perHOHAJIbHOM YPOBHE.

B cBfA3U ¢ HECOBEPIIEHCTBOM CTAaTUCTUUEeCKOW HH@oOpManuu B TYpPUCTCKON oTtpaciu PO
BBIIBJIEHUE TEH/IEHIINN Pa3BUTHS TYPUCTCKOTO PHIHKA B PETHOHE Oy/leT OCHOBAHO Ha aHAJIM3e
obuIuaIbHON NHGOPMAIINH, XapAKTEPU3YIOIIEHN AeATeIbHOCTh OCHOBHBIX CYyOhEKTOB TypOU3HEeca.
MeToo10THYeCKE TOIXOABI UCCIIEOBAHMUA 0a3UPYIOTCA Ha OOIEeHAyYHBIX METOZaX CPaBHEHUS,
000011IeHHs, aHAJIN3a, CHHTE34a.

3. O6¢cy:kneHue

B Poccuiickont @efepaniyii B IIEPUOJL ¢ 2010 110 2017 TOABI YMCIIO TyPIAKETOB, IIPOIaHHBIX
poccusHaM Ha BHYTPEHHUE HalpaBJIEHUSA, BBIPOCJIO Ha 78 % IMpPU OAHOBPEMEHHOM COKpaIlleHUU
cIpoca Ha BBIE3THOU Typu3M Ha 22 % (Tabsuria 1). Obliee ke KOJIUUeCTBO MPOJIAHHBIX IIyTEBOK 3a
QHAJIOTUYHBIN NEPUO/T MPAKTUYECKH HE U3MEHUIIOCH.

Ta6smna 1. OCHOBHBIE IOKA3aTeH JIeATEIbHOCTH TYPUCTCKUX ¢upM B Poccuiickoit Peneparuu

2017
IToka3arenanb 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 2;‘10
B %
Yuciao
peain3oBaHHBIX
HaceJICHUI0 4358 | 4427 | 4763 | 5384 | 4384 | 4024 | 3352 | 4390 | 101
TypIIaKeToOB — BCero,
TBIC.
U3 HUX TPpakK/IaHaM
Poccumn: 872 0929 905 969 0992 1331 | 1529 | 1552 178
o repputopun Poccun
T10 3apyOe’KHBIM
cTpaHam 3367 | 3326 | 3738 | 4240 | 3253 | 2482 | 1625 | 2605 77

Hcrounuk: ma"nHble Poccrara

C 2016 o 2017 roz B 1,6 pa3a BBIPOCIIU NMPOAAKU TYPPHUPM TYpOB B 3apyOerKHble CTPaHBI,
4TO CBA3AHO C OTKPBITHEM YapTepHBIX 10s1eToB B Typruio B 2016 roxy. Tak, no nanusiM Poccrara,
KOJIMYECTBO TYPUCTCKUX MOE3/I0K B 3Ty CTPAHY 3a SSHBapb-ZleKaObph 2017 YBEJIUUWIOCH B 5,7 pasa (!)
II0 CPAaBHEHUIO C IPOILIOTOJHUMU NOKa3areyssMu. [I03TOMy ecTh Bce OCHOBAHUA I0OJIaraTh, UTO
IIpU BO30OHOBJIEHUU aBUAPEMCOB B €TUIIETCKUE KypPOPTHI, BbIE3/THOU TYPU3M ellle OOJIbIlle YKPEITUT
CBOU TIO3UITUH.

Crnemyer oTMETHTBH, UTO pa3BUTHE Typu3Ma B pernoHax Poccuiickoit ®ezepanuu BechbMa
nuddepeHIIpOBaHO, YTO CBSI3aHO C pPa3HbBIM YPOBHEM WX TYPHUCTCKOTO IIOTEHIIHAJIA,
MOTPEOUTETHCKUMU TIPEAIIOYTEHUSIMI HACEJIEHH, & TAKXKE BJIUSAHUEM 9KOHOMHUYECKUX (PaKTOPOB.
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Tak, Hampumep, K SfABHBIM JUJlepaM TYPUCTUUYECKOTO PBIHKA CTpPaHbl CJeAyeT OTHEeCTU
KpacHopapckuit kpaii ¢ nientpom B r. Coun, Pecrry6uky KpbiM, a Takske ropojia ¢deaeparibHOTO
3HaueHuss — MockBy u Caskr-IlerepOypr. IOTH TeppUTOpHH HaubOOJIee IOCEIaeMbl |
BOCTPeOOBaHBI TYPHUCTAMH.

B mociemHee BpemMs B cyObekTax P® akTUBH3MpOBAIACH JIEATEBHOCTh IIO CO3IAHUIO
TYPUCTCKHX KJIACTEPOB B paMKaxX peain3anuu (efepajbHON IIeJIeBON IporpaMMbl «Pa3BuTue
BHYTPEHHETO0 U Bhe3HOTO Typu3Ma B Poccuiickoit Pemeparium (2011-2018 1T.) ».

B cBsI3U ¢ 3TUM IIpe/ICTaBIsSET HHTEPEC UCCIIeIOBAaHNE TEHIEHITNI Pa3BUTHSA chephl Typu3Ma
B pEeruoHaX, He CUHTAIIIUXCSA TPAJUIUOHHO «TYPUCTUUYECKUMU». K TaKOBBIM OTHOCUTCS
Bosioroackasi obstacte. B Hel, Kak W TpPakTUYECKH BO Bcex cyObekTax CeBepo-3amajHoro
(hezrepasibHOTO OKpyra, OTMeYAeTCs BHICOKAsA KOHIIEHTpAIlWs IPUBJIEKATEIbHBIX /I TYPHUCTOB
HCTOPUKO-KYJIbTYPHBIX M TPHUPOJHBIX 00BbekToB". B wyacTtHOCTH, B KUpPW/LIOBCKOM paioHe
BoJstorogckoii o6s1acTH HaXOAUTCSA BasKHEWINWH KyJIBTYPHBIH OOBEKT, BHECEHHBIH B CITHCOK
IOHECKO - ancam6s1p ®eparnonToBa beso3epckoro MoHacThIps ¢ ppeckamMu paboThl HKOHOIIHCIIA
koHIa XV — Havasa XVI BekoB /luoHucHs, a TaKKe pacnosiokeH /J[apBUHCKUM TroCyapCTBEHHBIN
MPUPOIHBINA 3aMOBEAHUK W OJUH M3 KPYMHEUIINX HAIMOHAJIBbHBIX MApPKOB CTPaHbl — «Pycckuii
CeBep» (YckoBa u 11p., 2011).

PazBuTHio Typusma B pEruoHe y/eJseTcs JAOCTaTOUHO MHOTO BHHUMAHHUS CO CTOPOHBI
PETHOHAIBHBIX OPTAHOB BJIACTU. AKTUBHO chepa Typu3Ma B PETHOHE CTajla pa3BUBAThCA € 1998 T.,
Koraa ObUI ZlaH cTapT Hauaty deneparbHOro nmpoekrta «Bemmkuii Yerior-poguna dega Mopo3za».
3a 19 JieT ero peaju3aliii KOJWYECTBO TYPUCTOB B MYHHIIMIIAJINTET BHIPOC B Q2 JIBa pasa,
JIOCTUTHYB 264,5 ThIC. IIOCETUTEJIEH B 2017 TOyY.

I[Tomumo r. Besukuii YcTior, HanboJIee MmocemmaeMbIMUA B PETHOHE SIBJIAIOTCA IT. Bostorma u
UepemnoBell — KpyIIHbIE aJMHUHHUCTPATUBHBIE U JIEJIOBBIE IIEHTPHI, a TakKe KUPWILIIOBCKUHN U
Bostoroackuii palioHb, B KOTOPBIX COCPEIOTOYEHHI OCHOBHBIE JOCTOIPUMEUATETbHOCTH U
HauboJiee pa3BuUTa UHOPaACTPYKTypa.

O KosIMYecTBE TYPHCTOB, MPHUOBIBAIOIIUX B PETHMOH, BCJIEJCTBHE OTCYTCTBUA ODUIIHATIBHON
METOJIUKN HX IOJCYETa, MOXKHO CYAUTH JIUIIL MO JAHHBIM, IIPEAOCTABIISIEMbIX PETMOHATHBHBIMU
opraHamu BiyiacTH. COTIJIacCHO MM, TYPIOTOK B PErHOH €KerogHo yBesumduBaeTcs (PucyHok 1).
ITo utoram 2016 rofia TaHHBIN ITOKa3aTeb MPUOTU3UIICA K 3 MJTH ITOCETUTEJIEN.

3000 2400 2700 2800

1800 1940 2100
2000 | 1149 1359 1360 1480
AEHEN
0 T T T T T T T T T

2007r. 2008r. 2009r. 2010r. 2011r. 2012r. 2013r. 2014r. 2015r. 20ler.

Puc. 1. /[uHaMuka TYpUCTCKOTO ITOTOKa B Bosioro/ickoit 061acTu, ThIC. YeJl.
Hcrounuk: /lauasie ITpaBuresnscTBa Bostoroackoit obactu

B peruone akTUBHO BefieTCsl paboTa IO CO3/IAHUIO0 TYPUCTCKHUX KJIACTEPOB B paMKax yiKe
ynoMuHaBIelcs QenepaibHON IIeJIeBOM mporpaMMbl. B wactHocTH, B pamkax IIporpamMmbr
peanusyoTes:

— TYPUCTCKO-peKpearnoHHbIH kiactep «CeBepHas ®uBanya» (KupuioBckuil paiion);

— TYPUCTCKO-peKpearuoHHbIH kiactep «/lex Mopos» (BelukoycTIorckuiipaiion);

—  TYPHUCTCKO-pEeKpeallMOHHBIA Kjactep «BbITeroppe —  KopabenbHas  CTOPOHA»
(BeITeropckuii paiioH);

—  TYPHUCTCKO-peKpealMoOHHbBIN kiacrtep «lleHTpanbHasg ropojackas HabepexkHas»,
r. YUepenosern»;

— TYPHUCTCKO-peKpearuoHHbIN Kaacrep « HacoH-ropoa» (r. Bosioraa);

* C3®0 3aHuMaer 2-e Mecto B PO 1o ynciy 06bEKTOB KyJIBTYPHOTO Hac/lequs, U 1-e Mecto B P® mo ynciy
00peKTOB, HaxoAAmuxcs moa oxpanorr KOHECKO.
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— TYPHUCTCKO-peKpeanioHHbIN Kiacrep «IleHTp otapixa u Typusdma «Y.E.S» (Bosoroackuii
paioH).

B Hacrosiiee BpeMs TypUCTHUYECKHE BO3MOKHOCTH PETMOHA UCIIOJIB3YIOTCS He B IOJIHOU
Mepe, YTO IOATBEPXKIAETCA JAHHBIMU PeWTUHIOBBIX areHTcTB. Ilo nmanHbIM PA «3Jkcnept»,
Bosorosickass o6s1acTh IO COCTOSTHUIO B 2017 T. 3aHANA 23-€ MECTO IO TYPHUCTUYECKOMY
MTOTEHITUATY CPeIN BceX pernoHOB PO (HauBBICIIIas MO3UIIHA B 2007 T. — 9- MecTo) (PucyHok 2.).

2005 2006 2007 2008 2009

2010 2011 2012 2013 2014 2015 2016 2017

== NHBECTULIUOHHbII

24 Ay noTeHUman
3 23
= == TypuCcTU4eCcKu
noTeHUman

5 55 1
Wj
60

Puc. 2. Mecto BoJsiorosckoii 061acTi 110 THBECTUITHOHHOMY M TYPUCTUUYECKOMY IOTEHITHAITY
cpeau pernoHoB Poccun 3a 2005-2017 IT.
Uctounuk: PA «dkcnept»

B HanuoOHAJIPHOM pPEUTHHTEe TYPHUCTHYECKHX PErHMOHOB, IIPOBOAUMBIM IleHTpom
HHGOPMAITHOHHBIX KOMMYHUKAIUH «PeATHHT» COBMECTHO ¢ KypHaimoMm «Otabix B Poccuu» ¢
2015 r., Bostorojickast 06J1acTh 3aHsIAa 49-€ MECTO II0 UTOTaM 2017 T0/ia, 3HAYUTEIbHO YXYIIINB
CBOE€ TIOJIOJKEHHE 110 CPABHEHUIO C MPOIUIOTOAHUM 3HAUEHHEM — I1aJ/IEHUe COCTABUJIO 20 IIYHKTOB
(Tabsuma 2).

Taosmmia 2. PERTUHT TYpUCTHYECKOH ITPUBJIEKATEIFHOCTH PETHOHOB PO B 2017 T.

Ne Cyobektr PO OO0mm 6asut
1 KpacHopapckuii kpait 98,3

2 T'opon denepasipHOTO 3HaUEeHUs MOCKBa 96,8

3 MocKoBcKas 001aCTh 95,5

4 PecniyOsinka Kpbim 95,2

5 Topox denepanpHoro 3HaueHuss CaHkT-ITeTepOypr 94,5

6 CTaBpOnoJIbCKUU Kpal 83,5

49 BoJoroackas 06J1acTh 54

Hcrounuk: cocraByieHo 1o gaHHeIM I[[UK «Peiitunr». Pexum gocryma: http://russia-
rating.ru/info/10950.html

CHuxenue HOSI/IHI/Iﬁ PETHOHA B JAHHBIX peﬁTHHI‘aX OTYaCTU MOXKHO O6’I)HCHI/ITI) YCHJIEHHEM
HOSI/IHI/Iﬁ KOHKYPEHTOB.

OCHOBHBIM BHJIOM TypuU3Ma Ha TEPPUTOPUU BoOJIOTO/ICKOM 00IaCTH ABJAETCA KYJIbTYPHO-
ITO3HABATEJILHBIN TYpHU3M, IPEANOJIATalOMNN I0e3KH TYPHUCTOB C IIE€JIbI0 O3HAKOMJIEHHUsS C
MaMATHUKaAMW KYJIbTYPbI, IIpDHPOJbI, BEKJIIOYAKOIIHE IIOCEIIEHME My3€€B, TeaTpOB, OCMOTD
JlocToripuMeydaTteTbHOCTell. Ero 1o B 00Ied CTPYKType BUJIOB TYPUCTCKOU JIEATESTHHOCTH IO
JaHHBIM PETrHMOHAJIbHBIX BHaCTeﬁ B TEUeHUue 2008-2013 IT. IPpAKTHUYE€CKH HE€ MEHACTCA U
cocrasJigeT 0koJio 70 % (Tabsmuna 3).
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Tao6auna 3.CraTucruka mnoceuenus Bosioroackoii 06/1acTv B 3aBUCUMOCTH OT Hiesiei (B %)

Ilesn mocelmeHusn 2008 . 2009 TT. 2013 T.
KyJbTYPHO-TIO3HABATEJIbHbBIE 70,0 67,0 70,0
cykeOHbIe 19,0 15,0 H/I
OTZBIX B CEJIbCKOM MECTHOCTH 5,7 12,5 10,0
J1e4e0HO0-03/I0POBUTEILHBIE 5,2 5,5 H/I

Hcrounuk: /lanubie [TpaBuTenbcTBa Bosoroackoit obiactu

Takum 06pa3om, TYPUCTCKOe MpeJIOKEHNE B PETHOHE c1abo uBepcudunpoBaHo. Bmecre
C TEM, TIOTPeOHOCTH HACEJIEHHA B PAa3HOOOPA3HOM OT/IbIXE IOCTATOUHO BEJIMKU.

OgHUM U3 Y4YaCTHHUKOB

TyPUCTUYECKOTO PBIHKA pEruoHa ABJAKTCA TyphUPMBI,

IIPe/IOCTABJIAIINE YCIAYTH TypHUCTaM IO IpojiaXke Typa WIH OTHEJIbHBIX €r0 COCTaBJIAIONIUX.
3a mepuoj; ¢ 2010 O 2017 TOABI 00IIee KOJIUIEeCTBO TyppUpPM B 00J1aCTU COKPATHUJIOCHh HA 27 %

(Tabsuma 4).

Ta6auna 4.0CHOBHBIE TOKA3aTeNH JEATEIbHOCTA TypHUCTCKuX ¢upm Bosorozckoir obsactu B

2010-2017 IT.

IIoka3zareau

2010rT.

2011T.

2012rT.

2013 T.

2014 1.

2015T.

2016 T.

2017T.

2017 K
2010 T

*
B %

Yucio
TYPHUCTCKUX
OopraHu3anuu

(typdupm),
BCEro

159

141

147

132

145

g1

103

116

73

3 Hux:
-TYPONEPATOPHI

45

13

29

-TypareHThbl

93

77

87

80

92

54

62

80

86,0

TypOIIepaToOpcKa
AU
TypareHTcKas
JeATEIbHOCTD

H/7

39

38

35

32

21

24

23

59

TOJIBKO
9KCKYpPCHOHHAaA
AeATEeJIbHOCTDb

13

19

15

13

16

15

10

76,9

Yucmao
00CITyKEHHBIX
TYPUCTOB, YeJl.
BCEro

76089

71227

95081

920928

81987

81186

66728

63397

83,3

OTIIPaBJIEHO
rpakiad
Poccun:

110 TEPPUTOPUU
Poccun

40452

35157

46914

43020

38544

36822

52711

43282

107

W3 vux o
Bosiorogckoi
obJsiactu

21934

16427

22358

26213

16535

10019

29287

23607

107,6

Ucrounuk: Typusm B Bosioroackoit obsactu: crat. ¢0. // Teppurtopuanbubiil opran OenepaabHOM
CITy>KOBI TOCYZJAPCTBEHHON CTAaTUCTUKH 110 Bostorozckoit o6actu. Bosoraa, 2017
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IIpu sT0 Hambosee CUJIPHO 3aMETHO CHHIKEHHE UKCJIAa TYypOIepaTOpOB — CIaJ COCTaBHJI
mopsizika 70 %. AT0 0OIEpOCCUICKasl TeHJIEHIIUs, CBA3aHHAsA ¢ OAHKPOTCTBOM OpraHU3aIuN
BCJIEZICTBHE KOJIeOAaHWHM Kypca BaJIlOT, COKpAlleHHEM 4YapTEPHBIX IIPOTPAMM, IPUBEAIINM K
CHIDKEHHIO CIIPOCa POCCHSH Ha MOe3/KH 3a pyOek”. BMecre ¢ TeM, CTOUT OTMETUTD, YTO C 2015 T.
Ha0JII0/1aeTcs TEH/IEHITUs POCTa KaK YucjIa TyphUPM B I€JI0OM, TaK U KOHKPETHO TYpOIIEPATOPOB,
qTo I‘OBOpI/IT 06 agarTarunmn yqaCTHHKOB TypI/ICTCKOI‘O prHKa K MEHAKINMCA BHEIIHUM U
BHYTPEHHUM YCJIOBUAM.

3a paccMaTpuUBaeMbIH IEPUOJ, OTMeYaeTcss HeOOJIBIION POCT YHCJIA TPaXKJAaH, KyIHUBIINX
TYpBbI, Kak o Poccuw, Tak 1 o Bostorosickoit o61actu B 4acTHOCTH (MOpsiZIKa 7% B 000UX CIIydasix).
IIpu 5TOM 3a 2015-2017 TOABI IIPOCTEKUBAETCSA TEHEHITUS CMEIEeHUs MIPEANOUYTEHUN POCCHUSH,
00CIy?>KeHHBIX TypUpMaMU PETHOHA, BEIOPABIINX MTOE3KH BHYTPU CTPAHBI U PETHOHA.

ITH JaHHBIE IIO3BOJIAIOT TOBOPUTH O PACTYIIEM HWHTepece IIyTEIIeCTBEHHUKOB K
BHYTPEHHEMY TYpPHU3My, OCOOEHHO B YCJIOBHUSAX YK€ YIIOMHHABIIUXCA BHEIIHHUX OTPAHUYEHHH U
SKOHOMMUYECKOU HeCTaOMIILHOCTH.

[Ipu 3TOM O00IIIEE KOJTUYECTBO OOCTYKEHHBIX TYPHCTOB 3a 2010-2017 TOJIbI COKPATUJIOCH,
COCTaBUB B 2017 TOAY 73% OT yPOBHS 2010 rojia.

CekTOp MpEANPUATUH pa3MellleHus] perHoHa B 2017 T. MPEJICTaBJIeH 266 KOJUIEKTUBHBIMU
cpencrBamu pasmMenienus (KCP), 60sblyo 4acTh KOTOPBIX COCTABJISIIOT TOCTUHHUITBI — 219 €IHMHUI]
(Tabmuna 5).

Taosmuia 5. OCHOBHBIE IOKAa3aTeIU KOJUIEKTUBHBIX CPEZICTB pa3MellieHust Bosorockoit obactu
B 2010-2017 IT.

2017
OcHOBHBIE 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 20K07
ImoKasareJjau

IT.,
B %

Ywucsio KoJLIeKTUBHBIX

CPEJICTB pa3MelleHus, 129 123 112 105 96 112 210 266 | 206,2

efl.

Yuca0 rOCTUHUIL, 1. 101 92 84 79 72 88 175 219 216,8

Yucao Homepos B KCP,

enL. 4525 | 3923 | 3969 | 4003 | 3342 | 3494 | 5009 | 5729 | 126,6

Yucao mect B KCP, en. | 11348 | 12408 | 10032 | 9166 | 8709 | 8336 | 11985 | 13872 | 122,2

Wcrounuk: Typusm B Bosorogckoit obaactu: crart. cb. // TeppuropruanbHblii opran ®enepanbHon
CJTy>KOBI TOCYZIaPCTBEHHOMN CTATHUCTHKH 110 Bostorozackoii obactu. Bosoraa, 2016.

Ocob6eHHO aKTHBHO OH Pa3BUBAJICA B 2015-2017 IT. B 2 pasa B peruone Boipocyio uncio KCP,
obecriedeHHBINI B OCHOBHOM YBEJIMYEHHEM KOJIMUYECTBA TOCTUHUIL — B 2,5 pa3a. JHAUEHHUs ITHX
TOKa3aTesjied BBIIIE YPOBHS 2010 TOJla, UTO CBUJIETEIBCTBYET O JMHAMHUYHOM PA3BUTHUH 3TOTO
ceKTopa.

KosnmuectBo HOMepoB B KCP 1 4ncio MecT B HUX OTHOCUTETIBHO 2010 T. TAKXKE BO3POCJIO —
Ha 10,7 % u 5,6 % cooTBeTCTBEHHO. POCT mokazaresiell Tak»Ke CyIIeCTBEHHBIM YBeJTUUEHUEM YHCIa
TOCTHUHUIT B 2015-2017 IT.

Cdhepa mnpeanmpusaTuii OOIIECTBEHHOTO IMTAaHUWs IIPEJICTaBJIeHAa B PEruoHe B 2016 T.
667 opranusanusamu (Tabsura 6). IIpu 5TOM UX KOJIMYECTBO, a TAK)KE YHUCJIO OOBEKTOB 3a TIEPUO]
€ 2010-2016 TIT. yBeJMUWIoch Ha 27,8 U 19,8 % COOTBETCTBEHHO, YTO TOBOPUT O JIMHAMUUYHOM
Pa3BUTUU JAHHOU chepBhl.

" I1o nanubIM Pocerara, KOJIMYECTBO TYpOIIEPATOPOB 32 2010-2017 IT.. COKPaTUJIOCh IOYTH Ha 40 %.
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Ta6smna 6. Xapakrepucrrka cdepsl 00IecTBeHHOTO TUTaHusA B Bosoroackoit obiactu

2016 K
IToxaszarenanb 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2010TIT.,
B %
Yucao
OpraHu3aIun
06IIeCTBEHHOTO 522 528 552 596 631 637 667 127,8

MMUTAHUA, €],

Yncsio 00bEKTOB
00IIIeCTBEHHOIO 926 915 913 038 989 1021 1109 119,8
IMUTAaHUA, €]I.

Yucio mect

B o0BeKTax
0OII[ECTBEHHOTO
MMATAHUA, e,

40801 | 40779 | 45081 | 46272 | 49107 | 505652 | 53383 130,8

Ucrounuk: Typusm B Bosioroackoii ob6sactu: crat. ¢0. // TepputopuanbHbiil opran OenepaaibHON
CITy>KOBI TOCYZAPCTBEHHOU CTATUCTUKY 10 Bostorozckoit obactu. Bosoraa, 2015

ITpoBeneHHBIH aHAMU3 pa3BUTUA cdepbl TypudMa Ha mnpumepe Bosoronckoir obiactu
II03BOJIMJI BBISIBUTH CJIEIYIONIHE TEH/IEHIINY PA3BUTHA JAHHOH cepbl B peTrHoHe:

— COKpAIIleHHe YHcIa TYPOIIEpaTOPOB KaK MPOsBIEHNE 00IEePOCCUNCKON TeH IEHIINH;

— IMHAMHUYHOE PA3BUTHE CEKTOPA pa3MeleHus], 0cOOEHHO ¢ 2015 0 2017 TOJIbI;

— IepeopUeHTalus TYPUCTOB HAa BHYTPEHHUE HANPABJIEHUS B YCJIOBUAX OTPAHUYEHHI
SKOHOMHUYECKOTO U MTOJTUTHYECKOTO XapaKTepa;

— npeo0JiaiaHue KyJIbTYPHO-II03HABAaTeIbHOTO TYPU3Ma B PETHOHE;

— POCT YHCJIa CO3/1aBAEMBIX TYPUCTCKUX KJIACTEPOBH U TYPHUCTCKOTO IIOTOKA B PETHOH.

4. 3axIoueHue

Takum obpaszoM, ciielyeT OTMETUTbh, UTO cdepa Typusma Bosiorozckoir 061acT aKTUBHO
pasBuBaercsa. O6 3TOM CBUJIETEIbCTBYET TOJIOXKUTEIbHAA JUHAMUKA MTOKa3aTesJeld OpraHu3aIiui
cdepbl TOCTENIPUUMCTBA — KOJUIEKTHBHBIX CPE/ICTB Pa3MeIleHUs U MPeAIPUITHA 00IeCTBEHHOTO
MUTAHUA. ITO TOBOPUT O BBICOKOM ajjanTaliiy TypOM3Heca PeruoHa B YCJIOBUAX IPOSABIEHUU
SKOHOMUYECKOTO Kpu3uca. B cBaA3M ¢ 3TUM pa3BuUTHE JJaHHOU cdepshl ABJIAETCA MePCIEKTUBHBIM
BU/IOM S3KOHOMUYECKOU /1eITeJIbHOCTH, CIIOCOOHBIM IIPUHOCUTD JI0X0JT SKOHOMUKE PeruoHa J1aKe

OrpaHnyeHUsAMU Pa3BUTUA TYPHUCTCKOU OTPACIIU PETHOHA ABJISETCS OJHOTUITHOE TYPUCTCKOE
IpejyIoKeHne, OPUEHTUPOBAHHOE B OCHOBHOM Ha OCMOTP JOCTOIPHMeYaTeIbHOCTEH peruoHa
TYpUCTaMHU, a TaKXKe cJIa0bIN CIIpoC HaceJeHUs Ha BHYTPeHHUM TYPUCTCKUI IIPOJIYKT.

B cBsi3u ¢ 3TUM permoHaIbHBIM OpraHaM BJIACTH I1€J1IeCO00Pa3HO PETU30BBIBATH Psifl MED,
HaIpaBJIEHHbIX HA CTUMYJIUPOBAHUE MOTPEOUTETHCKOW AKTUBHOCTH B OTHOIIEHUU BHYTPEHHUX
TYpOB, B TOM YHCJIE 3a CUeT Pa3BUTHSA HOBBIX BUJIOB TYpU3Ma, IIPOBEJEHUE MEPOIPUATUH,
AKTUBU3HUPYIOIIHUX COBIT BHYTPEHHETO TYPIIPOIYKTA.
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TeHaeHIINN Pa3BUTUS PETHOHAJIPHOTO TypusMa (Ha npumepe Bosioroackoi ooaacru)
Exkarepuna I'eopruepna Jleonugosa "
a Bosoroackuit Hayunbiil ieHTp PAH, Poccutickas ®enepanus

AnHoTamusA. Typusm sBJseTCsA OTPACIbI0, KOTOPAs OKa3bIBAeT 3HAUNUTEIbHOE BIUSHUE Ha
COLIMAJIbHO-9KOHOMUYECKOe Ppa3BUTHE TeppuUTOopuil. JlaHHBIA BUJI HAPOJIHOXO3ANCTBEHHOU
JIeATEJIbHOCTH XapaKTePU3YyeTCs MYJIbTUIUIMKATUBHBIM 3¢h¢eKToM, TreHepupys oO0pa3oBaHHE
JIOXO/IOB B CMEXKHBIX OTPacjaAX SKOHOMUKU. B 2014-2017 IT. HA POCCHUICKOM DBIHKE TypHU3Ma
MIPOUBOILIN HW3MeHEeHUs, OOYyCJIOBJIEHHbIE BJIUSIHHEM BHEIIHUX W BHYTPEHHUX (DAKTOPOB.
UccnenoBanue TeHAEHIUN (DYHKIIMOHUPOBAHUA cdepsl Typu3Ma CIIOCOOCTBYeT BBIABIEHUIO
IIPUYHUH, C/IEPKUBAIOIINX Pa3BUTHE TYPUCTCKOTO ceKTopa. B kauecTBe mHQOpManmoHHOU 6a3bl
VICCJIEZIOBAHUSA BBICTYIUIN TEOPETUUECKHEe U MEeTOJ[0JIOTHYecKre pabOThl POCCUNCKHUX YUEHBIX,
aTakke odunuanbHble faHHble Poccrata. CraThs COJEP>KUT aHAINU3 COCTOSIHUA TypU3Ma B
pernone CeBepo-3amnasHoro ¢eepajbHOTO OKpyra — Bosorojickoit o6sacTu, B XoJile KOTOPOTO
BBIABJIEHbl OrpDaHUYEHUs, CJep>KUBAKOIINe ero pa3BuTue. B 3awiIioueHue olpesiesieHbl
HaIpaBJIeHNs, CIIOCOOCTBYIOIYE AKTUBU3AI[UY BHYTPEHHETO TypU3Ma B PETHOHE.

KaroueBsle ci10Ba: Typu3M, perHOHIBHBIN TypU3M, SKOHOMUKA.
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Abstract

In recent years tourism develops rapidly in Armenia. The main tourism statistics, tourism
competitiveness index are presented and analyzed in the article. The article discusses the main
types of tourism that may be developed in Armenia such as religious, historical-cultural, spa-resort,
eco- and agri-, sport and adventure, gastronomic, urban, educational, scientific, medical tourism.
Although the growth of tourism in recent years, there are still many problems that hinder the
promotion of tourism. The tourism statistics, marketing policy, legislation must be improved.
Besides, the educational system must meet the requirements of the labor market. Tourist
specialists must have all the skills for tourism industry development. Thus, the main problems are
revealed and the trends and ways of tourism development are analyzed in the article.

Keywords: tourism, competitiveness, types of tourism, marketing, statistics, GDP, tourism
development trends.

1. Introduction

Tourism is one of the largest industries all over the world and develops very fast. Year by year
more and more people travel to visit friends and relatives, to have leisure time, or with the purpose
of business travel, education, health recovery, etc. The number of international tourist arrivals
reached 1,235 million in 2016. The total contribution of Travel & Tourism to GDP was USD
7,613.3 bn (10.2 % of GDP) in 2016 in the world. In 2016, the total contribution of Travel &
Tourism to employment was 9.6 % of full employment (292,220,000 jobs). Visitor exports
generated USD 1,401.5bn (6.6 % of total exports) in 2016. Travel & Tourism investment in 2016
was USD 806.5b n, or 4.4 % of total investment (WTTC Travel & Tourism Economic Impact 2017
World).

In Armenia also tourism develops fast in recent years.

The purpose of the paper is to analyze the main trends of tourism development in Armenia.

For the realization of the above mentioned purpose it is necessary to solve the following
tasks:

¢ To analyze the statistics of the main indicators of tourism,

¢ To analyze the tourism competitiveness index,

¢ To analyze the main types of tourism in Armenia,

¢ To find out tourism and travel trends in recent years,

* Corresponding author
E-mail addresses: tovmasyangayane@yahoo.com (G. Tovmasyan)
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eTo analyze Armenian tourism development problems and make some suggestions for
advancement.

The object of the research is tourism sphere in Armenia.

The subject of this research are the main trends of tourism development in Armenia.

Many methods are used during the research such as analysis and synthesis, micro and macro
analysis, statistical analysis and graphical methods.

In the research a variety of data are used from the National Statistical Service of RA, World
Tourism Organization, The World Travel & Tourism Council (WTTC) and other international
organizations, etc.

2, Study area

According to UNWTO glossary “Tourism is a social, cultural and economic phenomenon
which entails the movement of people to countries or places outside their usual environment for
personal or business/professional purposes. These people are called visitors (which may be either
tourists or excursionists; residents or non-residents) and tourism has to do with their activities,
some of which imply tourism expenditure” (Understanding Tourism-Basic Glossary).

In Armenia tourism was anounced as the main sector of economy. The governmental policy
objectives of tourism are determined by the law of the Republic of Armenia “About tourism and
tourist activities” (The law of the RA...) and by the Tourism Development Plan. The purpose of the
governmental policy in this sphere is to enhance touristic contributions in the national fund,
balanced regional development, growth of living standards of population, as well as in the process
of poverty reduction which may be conditioned by creating job opportunities, increasing the
number of tourist visits and the income from tourism (Tourism Development Plan ...). In Armenia,
the state administration body of tourism sphere is the State Tourism Committee of the Ministry of
Economic Development and Investments, which is responsible for the development and
implementation of the state policy in the sphere.

In 2017 1,494,779 tourists visited Armenia (Social-Economic Situation of the RA, 2017),
which is 18.7 % more than last year (Figure 1). In 2017 the number of domestic tourists in Armenia
counted to be 1,086,707 (Social-Economic Situation of the RA in January, 2018).

In Armenia the direct contribution of Travel & Tourism to GDP was USD 0.4bn, 3.8 % of
total GDP in 2016, and the total contribution was USD 1.5 bn, 14.0 % of GDP in 2016. In 2016
Travel & Tourism directly supported 38,500 jobs (3.3 % of total employment), and the total
contribution of Travel & Tourism to employment, including jobs indirectly supported by the
industry was 12.5 % of total employment (143,500 jobs). Visitor exports generated USD 918.4 mn,
28.0 % of total exports in 2016. Travel & Tourism investment in 2016 was USD 0.1bn, 4.4 % of total
investment (WTTC Travel & Tourism Economic Impact 2017 Armenia).
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Fig. 1. Incoming and outgoing tourists of the Republic of Armenia, 2009-2017
(Social-Economic Situation of the RA, 2010-2018)
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If we look at the change in the number of arriving tourists in Armenia (Figure 2), it becomes
clear that in 2010, compared to the previous year the increase was 18.9 %, in 2013 was 28.2 % and
in 2017 was 18.7 %, then a sharp decline was in 2015 (1 % less than the previous year, which is
mainly explained by the drop in tourists' flow from Russia).

It should also be mentioned that the data about the total number of incoming and outgoing
tourists is based on the information of the number of arrivals and departures from Armenia
recorded at the border crossing points of the RA, as well as on the results of the "Research of Visits
and Departures" conducted in 2013. During the research, 22100 people participated in the survey
and based on that coefficients the number of tourists was calculated in next years. It is natural that
the results will not be so accurate. In this regard, we think that the problem may be solved in the
following simple way: through a computer program, the worker at the border crossing points may
fix the citizenship, gender, age of tourists based on their passport and ask shortly about the
purpose and duration of their visit. The received information would allow to have more accurate
and complete information about tourists’ number, gender, age, purpose and duration of visit.
The availability of accurate statistics will increase the efficiency of the research programs of the
sector.
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Fig. 2. The change of the number of incoming tourists in Armenia, 2010-2017

In 2017 a new draft of the law on tourism was elaborated. In 2017 the Armenian Tourism
Development Fund was established, which supports the Tourism State Committee of the Ministry
of Economic Development and Investments of the Republic of Armenia to implement tourism
marketing and promote Armenia as an attractive and favorable tourist destination.

In 2017 a cognitive visit of 102 foreign journalists to Armenia from 11 countries of the world
(Russia, USA, Germany, Israel, Ukraine, Philippines, China, Korea, Lithuania, Kazakhstan,
Lebanon) was organized, as a result of which about 100 articles were published, 12 TV films and
programs were made about Armenia's tourist attractions, which were shown by National
Geographic Russia, CNN, Travel & Leisure, Russia24, NTV, ORT channels. In 2017 Armenia
participated in 5 international exhibitions in Germany, Russia and Kazakhstan (ITB, World Expo
Astana, Iran-TITE, Holidays, Astrakhan).

4 tourist information centers were launched in Goris, Sevan (portative), Garni, Dilijan, and
new centers were opened in Gyumri and Meghri Free Economic Zone. In 2017 the following
festivals were organized: "Syunyats traditions" festival in Goris, a rare carpet-weaving and
decorative arts exhibition titled "Cultural Renaissance" in Dilijan, "Gata" Festival in Khachik and
“Wine Festival” in Areni.

Last year a new web-page was opened (www.armenia.travel), which provides official
information about Armenia for tourists. The site had 530,000 visitors form 144 countries within a
month. In this regard, it should be noted that in the past, the official website of Armenian tourism
was last updated in 2013, that means that the last four years we did not have such a site. In this
regard, it must be noted, that the new site needs to increase the existing information (maybe it is
still under development and information completion process). For example, under the heading of
religious monuments, there are very few monasteries presented, also there is a brief summary of
mineral water and hot springs. Meanwhile, the Institute of Health and Physical Medicine of the
Republic of Armenia has separated 10 health resorts in Armenia, which have natural healing
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resources (mineral waters, mud, favorable climate conditions). The details about health resort
tourism opportunities should be presented separately and detailed. It is also necessary to present
the major cities of Armenia with their tourist attractions to promote the development of urban
tourism. Besides, now the site is in English only, we hope it will be in Russian, Spanish, French and
other languages as well.

In 2017 100 million AMD from the state budget was provided to the tourism sector, and in
2018 272 million AMD will be provided.

According to the Travel & Tourism Competitiveness Report 2017 which is published by the
World Economic Forum within the framework of the Global Competitiveness and Risks team and
the Industry Partnership Programme for Aviation & Travel, Spain was on the top, followed by
France (2nd), Germany (3rd).

Table 1. Travel & Tourism Competitiveness, 2017

Rank Country/Economy Score Change since 2015
1. Spain 5.43 0
2. France 5.32 0
3 Germany 5.28 o)
4. Japan 5.26 5
5 United Kingdom 5.20 0
6 United States 5.12 -2
7. Australia 5.10 0
8. Italy 4.99 0
9. Canada 4.97 1
10. Switzerland 4.94 -4
Neighbour countries of Armenia
44 | Turkey 4.14
70 | Georgia 3.70 1
71 | Azerbaijan 3.70 13
84 | Armenia 3-53 5}
93 | Iran 3.43 4

So, Armenia was in the 84th place among 136 countries (Travel & Tourism Competitiveness
Report 2017).

Table 2. Travel & Tourism Competitiveness Index of Armenia

2017
Rank in Score
136 (1-7)
countries
Travel & Tourism Competitiveness Index 84 3.53
Business environment 39 4.9
Safety and security 34 5.9
Health and hygiene 48 5.9
Human resources and labour market 45 4.8
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ICT readiness 71 4.3
Prioritization of T ravel & Tourism 71 4.6
International Openness 95 2.6
Price competitiveness 80 4.8
Environmental sustainability 102 3.8
Air transport infrastructure 88 2.2
Ground and port infrastructure 88 2.9
Tourist service infrastructure 74 3.9
Natural resources 89 2.6
Cultural resources and business travel 99 1.4

Armenia was ranked number one in the world in terms of population’s access to clean
drinking water and mobile network coverage and was at the bottom of the list in terms of the
number of HIV-infected people. Armenia was also the 34th in terms of safety, 48th in terms of
health care, 123rd in terms of ease of finding skilled employees, 74th in terms of tourism services
infrastructure, 8oth in terms of price competitiveness, 95th in terms of effectiveness of marketing
and branding to attract tourists, etc. So we have a lot to do to improve our tourism competitiveness
index.

3. Discussion

Many types of tourism may be developed in Armenia based on the existing assets:

1. Religious tourism — Armenia is the first country to adopt Christianity as a state religion
(in 301 A.C.). Churches of Echmiadzin, Khor Virap, Geghard, Haghartsin, Goshavank, Haghpat and
Sahinahin, Tatev, Noravank are unique sacred places with their historic traditions that can attract
tourists from different corners of the world.

2. Historical-cultural tourism - Armenia has an ancient history and rich cultural heritage.
There are more than 24,000 historical and cultural monuments in Armenia. The list of UNESCO's
"World Cultural Heritage" includes the Haghpat and Sanahin monasteries, the Geghard complex
and the upper valley of Azat, the Churches of Echmiadzin and the Mother See of Holy Etchmiadzin
Temple, Zvartnots Archaeological Temple. The UNESCO's non-material cultural heritage list
includes the Armenian duduk and its music, the art of Armenian khachkars, Sasna Tsrer or
Sasuntsi Davit epos, traditional Armenian bread lavash, and kochari, traditional Armenian group
dance.

3. Spa-resort tourism — There are 10 resort zones in Armenia (Arzni, Dilijan, Hankavan-
Marmarik, Bjni-Arzakan-Aghveran, Stepanavan-Gyulagarak, Tsaghkadzor, Syunik, Lori, Sevan,
Jermuk), which have natural healing resources (mineral water, curative mud, favorable climate
conditions for the organization of climate therapy) (Harutyunyan, 2010).

4. Gastrotourism — Armenian cuisine is one of the oldest cuisines in Asia. The Armenian
delicious dishes (barbecue, kebab, dolma, khashlama, khash, harrisa, ghapama, lavash, wine,
cognac, etc.) are attracting tourists. The old wine factory, discovered in one of the caves in Areni
village, is proof that Armenians were engaged in winemaking activities more than 6,000 years ago.
Wine tourism, as a variety of gastronomic, also has prospects of growth.

5. Agritourism — There are several agricultural fairs and festivals organized in Armenian
villages. Specially organized agritours, which will include agricultural activities, will promote
agricultural tourism and rural development.

6. Ecotourism — Armenia has picturesque nature and rich greenery, meadows, forests and
green gardens. The interest towards ecotourism is rising in recent years.

7. Urban tourism — Pink Yerevan, being one of the oldest cities in the world, is a museum
under the open air, with its old and new buildings, rich history and culture. In addition to Yerevan,
there are prospects for tourism development in Echmiadzin, Gyumri, Goris, Vanadzor, Ijevan,
Dilijjan, Tsakhkadzor and other cities.

8. Medical tourism — In recent years, the number of tourists for treatment purposes has
increased. In the list of preferred services dental and surgical services are included mostly.

9. Sport and adventure tourism - Armenia has many prerequisites for the development of
sports and adventure tourism. The best places for skiing are Tsakhkadzor, Jermuk, Aparan,

24




Tourism Education Studies and Practice, 2018, 5(1)

Ashotsk and Amasia, for water sports - Lake Sevan. Adventure tourists may go to Mount Aragats,
Ajdakak, Khustup Mountains, or take hiking tours in Lastiver, Trchkan, Shaky waterfalls,
Noravank gorge, Garni canyon, from Dilijan forest to Parz lake and so on.

10. Educational tourism — In Armenia, many higher educational institutions have
international students or international joint programs, which allows students to have short-term or
long-term visits for educational or research purposes.

11. Scientific tourism — The scientific history and potential of Armenia is a prerequisite for
the development of scientific tourism in our country. Ancient sites, preserves, medieval
universities, scientific organizations, scientific museums may be attractive for tourists.

4. Conclusion

Although the growth of tourism in recent years, there are still many problems that hinder the
promotion of tourism. As mentioned above, tha statistics, marketing policy, legislation must be
improved. Besides, the educational system must meet the requirements of the labor market.
Tourist specialists must have all the skills for tourism industry development.

It is planned to have 3 mln tourists in 2022. However, the change in the number of tourists in
the previous years shows that in 2017 the growth may not be considered as a surprise, so we need
more complex activities for the promotion of tourism.

In 2018 Yerevan will become 2800 years old. This event should be actively advertised in
order to bring many international tourists to celebrate the day of one of the oldest cities in the
world. In addition to this, Armenia should also be presented abroad as the first Christian country,
the country of wine and apricot, the homeland of worldwide famous Armenians (Charles Aznavour,
Henrik Mkhitaryan, Serj Tankian, Sherilyn Sargsyan and others). Increasing the effectiveness of
marketing policy will contribute to the development of tourism.
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