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Essentially, both literary dialogue and film dialogue are contrived (by the endeavours 

of the scriptwriter, film maker, and the actors) as the imitation of real life dialogue.  

 

4.2  Markers of evaluation in reproduced discourse 

As it has been said, evaluation as a cognitive operation is based on a cognitive 

judgment, but is not necessarily transformed into an evaluative utterance. In real life 

communication, one communicant may be oblivious to the genuine evaluative attitude 

of another communicant. On the contrary, in reproduced discourse, the situation is 

different. The subject of an evaluative judgment may not voice it to his/her interlocutor, 

but the reader becomes informed about the former's attitude from other resources: from 

the author's comment and the character's inner speech in literary discourse and the off-

screen voice explaining the character's attitude in film discourse. 

 

Genuine evaluative judgments become explicit to the reader of a literary discourse from 

the author's description of the characters' non-verbal behaviour and their thoughts. For 

instance, in the following episode Anne listens carefully to Andrew, asks appropriate 

questions and tells jokes. Andrew's non-verbal behaviour (he grinned) and his inner 

speech reveal his positive evaluation of Anne's sense of humour, even though he does 

not express it out loud: 

He grinned and nodded. It seemed she had a good sense of humour. That earned her 

a second tick of approval (A.D. Parsons "The call on high country", p. 46). 

 

In another novel, the heroine did not like the talk at dinner, which she did not voice 

either, but the reader gets to know about it from her inner speech, provided by the 

author:  

I was glad when the meal was over and we were outside in the sunshine again (B. Pym 

"A glass of blessings", p. 22). 

 

Hamish, a policeman, who is about to question a young girl, perceives her as very 

attractive, which the reader comes to know from the author's description of Hamish's 
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Alex's hand moved to her knee and she jumped. "You OK, Em?" 

How many more times was he going to ask? "Yes. Yes, I'm fine" (J. Highmore "The 

birthday", p. 130). 

 

As Hamish, the protagonist in a series of M.C. Beaton's novels, wittily remarks, 

"luckily, not all the things inside one's head get to the outside", in such a way he himself 

forms a positive evaluative judgment, which does not become voiced: 

Hamish had a sudden image of Blair being blasted to death by a shotgun and he smiled. 

It was great that some of the things inside his head never got to the outside, he 

thought (M.C. Beaton "Death of a witch", p. 112).  

 

The audiovisual aspect of film discourse becomes enhanced due to the non-verbal 

behaviour of characters in reproduced communication. Facial expression, body 

movements, and gestures indicate the sincerity/insincerity of evaluative utterances, as 

well as their degree of intensity.  

 

In the film "Love actually", there is an episode depicting exchange of presents by 

members of a family. The husband (played by Alan Rickman) and the wife (Emma 

Thompson) are middle-aged and have been married for quite a long time. They have 

two children. The wife knows that in his office a young and pretty secretary is flirting 

with him. The day before Emma warned her husband against that cheeky young girl. 

Besides, the viewers know that the secretary would like Alan to give her a Christmas 

present. Just before dinner, the husband and wife had been shopping and Emma noticed 

her husband buying something at the jewelry store. On coming home, she searched his 

pockets and found a pendant and a necklace. Judging by Emma's joyful face 

expression, the viewers think she reckons the present is meant for her. Such are the 

presumptions and implications of the present exchange moment. When Emma 

eventually tears the wrappings of her present, her expectations are stirred up by Alan: 

This is slightly special. Personal (Film "Love actually", 1.32 min). 

At last, the wrappings are torn: 

https://ru.wikipedia.org/wiki/%D0%A2%D0%BE%D0%BC%D0%BF%D1%81%D0%BE%D0%BD,_%D0%AD%D0%BC%D0%BC%D0%B0
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where characters are forced to express evaluation. It especially refers to compliments. 

For example, Honey has to assure Paige who is doing her best to look nice on her first 

date: 

Saturday, Paige managed to get to a beauty salon. She went shopping and splurged on 

a new dress. 

"Do I look all right? Do you think he'll like it?" 

"You look sensational!" Honey assured her (S. Sheldon "Nothing lasts forever", p. 

30). 

 

In certain circumstances, communicants use evaluative utterances as a means of 

skirting a topic, which is harmful to their "faces", or a means of softening refusal or 

criticism, thus saving the interlocutor's "face". To illustrate a realized necessity of 

producing an evaluative utterance as a stage preceding the speech production of 

evaluation, here is an episode depicting a husband complimenting on his wife's cooking 

because he dislikes the turn the conversation is taking. Thus, a positive evaluative 

utterance helps the speaker to skirt an undesirable topic: 

'One of the reasons for living here is to be involved.' 

'Not in everything. Not so that you are so tired you can't see straight.' 

She said, looking at him hard, 'But I don't think it's that.' 

Visibly he flinched. She saw his mind tiptoe away from the turn the conversation was 

taking, a turn he could not bear. He waved his fork at her. 

'Frightfully good, this,' he said (J. Trollope "A village affair", p. 68). 

 

The next episode serves as an illustration of using a positive evaluative utterance to 

avoid refusal and to get from the interlocutor exactly what the speaker wants, namely 

to get rid of an intrusive girl and to make her call a colleague of hers:  

'What do you like to do, Myron?' 

'Do?' 

'For fun.' 

'Look, Tawny, you seem very nice, really, but can I talk to the girl in the ad?'  
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among which major and minor illocutions should be distinguished in a certain 

communicative exchange. However, their incorporation in the taxonomy is justified by 

the fact that their major illocutionary aim is to express positive evaluation of certain 

people, things, state of affairs, or ideas. The perlocutionary aim of an evaluative 

utterance is to persuade the addressee to agree with the speaker's judgment.  

 

Another common aim of positive evaluative speech acts, which is presupposed by their 

expressive character, is a desire to make a positive emotional impact upon the 

addressee and to create a favourable conversation atmosphere. In case the addressee 

and the evaluation object is one and the same person, the speaker aims to encourage 

the listener to behave in the same way as he/she did before.   

  

Moreover, positive evaluative utterances are manifestations of politeness and courtesy, 

and they are often parts of a communicative ritual, thus they serve to express speech 

etiquette. They realize positive politeness strategies aimed at demonstrating concern to 

the interlocutor, as well as negative politeness strategies presupposed by the wish to 

avoid the obstruction of the interlocutor's freedom of action. 

 

The comparative analysis of illocutionary aims of positive evaluative speech acts in 

literary discourse allows for identifying in literary discourse has been helpful to 

identify the following APPROVAL speech act illocutionary aims: 

1) the intention to express the speaker's emotional state by referring to the object's 

features as being adequate/good; 

2) the intention to establish contact with the interlocutor and to make a positive 

emotional impact on them;  

3) the intention to mitigate refusal or criticism and thus save the interlocutor's 

face;  

4) the intention to change an undesirable topic and thus save the speaker's own 

face. 

 

https://en.wikipedia.org/wiki/Interlocutor_(linguistics)
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To illustrate the last point, here is a situation in which a refusal is preceded by an 

approval of the idea to go to Italy: 

"Why don't you come to Italy with us?" Jerry asks Rose. 

She looks at Julia standing in abject silence behind Jerry. "That would be nice, dear, 

but I couldn't leave your father" (R.C. Jones "Ten seconds from the sun", p. 69). 

 

The illocutionary aims pursued by PRAISE speech act addressers are largely 

determined by the fact whether the interlocutor and the object of praise are one and the 

same person. If they are, the illocutionary aims of PRAISE speech act are the 

following:  

1) the intention to qualify the evaluation object's actions or features as being 

adequate/good;  

2) the intention to comfort and reassure the recipient, who is the object of evaluation, 

as well as to "save his/her face".  

 

If the speaker praises a person who is not present at the moment of speech and thus the 

interlocutor is the recipient of a message, but not an object of praise, praise is still 

aimed at qualifying the evaluation object's actions or features as being adequate/good 

(1), but it also implies: 

3) the intention to defend the third person, who is the object of evaluation, from the 

interlocutor's negative evaluative statements. 

 

Here is a situation from a literary discourse illustrating the latter point: the speaker 

praises the third person, trying to save her face, the praise speech act being combined 

with the reproach speech act:  

"It's no good, Simon," Alan said. "You can't write her off as a gold-digger or a 

marriage-wrecker or a legal groupie or a sex bomb. You can't write Dad off, either, as 

a classic male menopause victim wanting to reassure himself he could still double the 

world's population if he wanted to. She's the real thing. She's a proper person" 

(J. Trollope "Marrying the mistress", p. 85). 
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As for COMPLIMENT speech act, it is argued that it is aimed at establishing solidarity 

between the speaker and the recipient (Herbert 1989; Holmes 1988; Manes 1983; 

Wolfson 1983 and others). Manes states that, by offering compliments, the speaker 

expresses approval or admiration for the listener, and that solidarity between 

interlocutors thus is established (1983: 98). Wierzbicka remarks that compliments are 

usually intended to make others feel good and are performed for maintaining "good 

interpersonal relationships" (1991: 87). Wolfson suggests that compliments can be 

considered social lubricants that serve to "create or maintain rapport" (1983: 88). 

 

I regard the illocutionary aims of COMPLIMENT speech acts as follows:  

1) the intention to show the hearer kindness, to do them a courtesy or to reassure them, 

which is caused by politeness strategies or a wish to maintain good interpersonal 

relationships with them;  

2) the intention to express the speaker's emotional state by qualifying the evaluation 

object's features as being adequate/good (the object of evaluation being the 

interlocutor or the people who are close to him/her);  

3) the intention to express gratitude to the addressee for their actions;  

4) the intention to comfort and reassure the object of evaluation, "save his/her face". 

 

The former two of the listed aims are invariably present in compliment speech acts, 

while the latter two aims are determined by the extralinguistic context and are not 

always present in the compliment structure. 

 

Thus, praise presupposes a certain impact upon the recipient, it stimulates his/her active 

behaviour. This act is felicitous if it is accepted by the addressee, while the main 

intention behind the compliment is to report the speaker's positive feelings and favour 

towards the addressee. The imperative semantics is less significant here; it is more 

important to say something pleasant and to become closer to the interlocutor. 
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The illocutionary aims pursued by FLATTERY speech act addressers who admit to 

their status or role dependence upon the addressee are the following:  

1) the pseudosincere intention to please the addressee, to improve their emotional 

state by qualifying their own (or their relatives') traits or actions as being good; 

2) the intention to persuade the addressee of the addresser's sincerity; 

3) the latent intention to gain benefit, material or immaterial; 

4) the latent intention to encourage the addressee to do things that are beneficial for 

the addresser. 

 

5.2 Approval, praise, compliment, and flattery speech acts: Evaluation objects and 

themes 

 

In the course of dealing with the research data I made an attempt to define approval, 

praise, compliment, and flattery speech acts in view of their evaluation objects, the 

correspondence between the recipient and the evaluation object, and their evaluation 

themes. 

 

It should be clarified that an evaluation subject means a person who expresses 

evaluation, an evaluation object is a person or a thing that become evaluated, and an 

evaluation theme is the feature of a certain object which is evaluated. 

 

I refer all the speech acts under analysis to expressive speech acts since they are aimed 

at "expressing the speaker's feelings about themselves or the world" (Searle 1969: 45).  

 

I regard APPROVAL as a positive evaluative expressive syncretic speech act, its 

evaluation object being things, ideas, and phenomena that do not refer to the 

addressee's sphere of interests. The latter fact makes approval different from the other 

evaluative speech acts. Another difference lies in the fact that the recipient and the 

evaluation object of approval never overlap. Approval evaluation theme is that feature 

of the evaluated objects, which attracts the addresser's attention. These features are 
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determined by the speaker's evaluative stereotypes and presuppositions. Here is an 

episode in which the speaker is asked to explain a certain notion. She does not only 

explain that a woman's clothes brand is meant but also evaluates it positively, thus 

creating an approval speech act: 

 "Who's Agnes B.?" 

"Clothes," Carrie said. "Classic but cool" (J. Trollope "Marrying the mistress", p. 

210).    

 

I regard PRAISE as a positive evaluative expressive syncretic speech act, its evaluation 

theme being the moral and intellectual traits, skills and actions of the interlocutor or a 

person who is not present during a speech exchange but is praised by the speaker. If 

praise is aimed at the interlocutor's traits or actions, its recipient and evaluation object 

overlap. If the person whose traits or actions are praised is not present at the moment 

of speech, the speech act recipient and the evaluation object are different. It must be 

taken into account that in the latter case a third person's appearance can also serve an 

evaluation theme. It would be unwise to assume that positive evaluation of the third 

person's appearance can be defined as a compliment.  

 

Here are examples of a praise speech act directed at the hearer and a praise speech act 

directed at a third person who is not present at the time of speech: 

1) When she went back to the kitchen, the fan was spinning busily. 

"How clever of you, Charles," said Agatha. "What a relief! How did you get that big 

screw undone?" (M.C. Beaton "Agatha Raisin and the wizard of Evesham", p. 29). 

2) "How was your work with Khaled?" Khader asked me when we walked back 

through the dock. 

"Very good. I like him. I liked working with him. I'd still be with him if you hadn't put 

me to work with Madjid." (G.D. Roberts "Shantaram", p. 486). 

 

Another important fact about praise is that it is mainly directed from a senior (as to 

their age or social status) speaker to a junior one.  
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are the addressee's appearance, their moral and intellectual traits, skills, 

accomplishments, and actions. The speaker flatters the addressee not being motivated 

by some feelings but wishing to gain some benefit. As far as the social status is 

concerned, the bulk of flattery speech acts is directed from a communicant of a lower 

status towards the one of a higher status, as it can be observed in the following example:  

Sheila knew that Jamie had a blinding hangover and that Jamie despised Patricia's 

writing, so she was surprised when Jamie beamed at Patricia and said, "It's an honour 

to meet you. Perhaps you'd like to come along with us until we fix up our business here 

and see how it all works, and then we can have a bite of lunch?" 

Patricia melted. "That would be very exciting," she said (M.C. Beaton "Death of a 

scriptwriter", p. 31). 

 

Strictly speaking, the evaluation object in compliment and flattery speech acts can be 

actually not the hearer himself/herself (which is, of course, a most common case), but 

a relation of his/her. It can be explained by the fact that a positive evaluation directed 

at one's daughter, or mother, or wife, is usually as pleasant for the hearer as a positive 

evaluation of his/her own qualities or actions.   

 

5.3 Approval, praise, compliment, and flattery speech acts perlocutionary effect 

As far as the perlocutionary effect of approval speech act is concerned, it is determined 

by the place of an approving utterance in a dialogue exchange. If an approval is 

expressed in the form of a responding move, the former completes a communicative 

exchange and does not need an explicit perlocutionary act. Nevertheless, a desired 

perlocutionary effect has been achieved: a ritual speech exchange has been performed 

in accordance with the etiquette regulations. If an approval is expressed as an initiative 

move, a typical response is agreement or disagreement. A disagreement may be caused 

by the impropriety or irrelevance of an approval, or by the speaker's wrong perception 

of a certain object or the recipient's antipathy towards the approval addresser. 
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"He's not." 

"I know. I just figured him being your best friend and all, I'd say that." 

"Win is complicated." 

"He's good looking." 

"He knows" (H. Coben "Promise me", p. 18). 

  

Another speech situation exemplifies praise for a third person (a wife's friend) rejected 

by the speaker. The unacceptance is caused by the fact that the wife is not an authority 

for the husband, an arrogant and conceited man: 

Kate kissed her friend goodbye at the end of the evening, waving her off with a false 

cheeriness. She turned to Marcus with anger in her eyes, opening her mouth to speak. 

But there was something in his gaze, a coldness, a rigid set of the shoulders, that scared 

her, gave her pause. 

"No idea what you see in that one," he said flatly. "We won't be doing that again." 

"She is a good friend," Kate muttered, deflated. 

"See her on her own time, but I think you might have outgrown her" (L. Bagshawe 

"Destiny", p. 105). 

  

As far as the perlocutionary effect of a compliment speech act is concerned, most 

typically it is framed as follows: full acceptance; mirror response, i.e. saying a 

compliment in response; ironical acceptance; changing the topic of the conversation or 

unacceptance. The main perlocutionary effect expected by the compliment addresser is 

the compliment acceptance (expressed verbally or non-verbally). The formal signal 

registering compliment acceptance is a smile, a nod or the addresser's embarrassment. 

Compliment acceptance is usually accompanied by gratitude or irony. 

 

Compliment rejection is motivated by the recipient's modesty: a positive evaluation of 

self violates the Modesty Maxim and is socially unacceptable, as it is in the following 

speech exchange: 
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Daniel shook Harry's hand and said, "Ah. Diocesan Board of Finance couldn't do 

without you, I hear, Colonel Richardson," and Harry said, as she knew he would, "It's 

nothing. Nothing at all. Like to do my bit" (J. Trollope "The rector's wife", p. 120). 

 

In the provided example, Daniel gives a compliment to Colonel Richardson at a village 

party. Daniel is of a higher social status than the colonel, he lives and works in London 

and is quite well-known in certain circles. Moreover, he provides the financial board's 

flattering opinion of the colonel's work which is sure to please the captain. Therefore, 

his negative response will deceive neither the reader, nor another communicant, Anna 

(as she knew he would): it is motivated by his modesty.  

 

In literary discourse, the compliment recipient may verbally ignore the compliment, 

but the context analysis and the author's commentary help the reader recognize the 

recipient's positive attitude to the compliment. The literary discourse reader is sure of 

its success if a compliment is accompanied by the author's description of such non-

verbal signals of pleasure on the recipient's face as a smile or a blush, as it is in the 

following literary discourse extracts: 

1) They watched the conductor turn the small silver handle on the ticket machine, and 

both giggled and blushed when he said, "The sight of two pretty girls has warmed the 

cockles of me heart" (J. Jonker "I'll be your sweetheart", p. 372); 

2) He pauses, staring at me for a little while. "You look different." 

"Do I?" I blush furiously. 

"Exceptionally well." 

I grin despite myself. I can feel the grin getting wider and wider, slinging from earlobe 

to earlobe (P. Williams "How to be married", p. 199). 

 

If, however, compliment unacceptance is caused by its inappropriateness, insincerity 

or the recipient's dislike for the addresser, it should be regarded as the perlocutionary 

effect undesirable for the speaker, as it is in the following episode: 
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"But go on, go on. You have not begun to satisfy me yet. You did not stop with finding 

a motive for the crime I am sure." 

"Madam, you are a female Sherlock; you will have the whole of the bond or none." 

"We are not here to draw comparisons," I retorted. "Keep to the subject, Mr. Gryce; 

keep to the subject" (A.K. Green "That affair next door", p. 296). 

 

A mirror compliment, that is redirection of a compliment to its author in accordance 

with the Politeness Principle, allows the recipient to preserve the communicative 

balance and not to impinge on any of the participants' interests:  

"You look wonderful," she purred. 

He was in his standard black Armani suit. 

"Thank you. Look who's talking, though. You're breathtaking" (L. Bagshawe 

"Destiny", p. 323). 

 

As for flattery, the realization of the speaker's illocutionary aims is a success if the 

flattery is well-thought and nicely shaped, with its object being self-absorbed and 

considering himself/herself a genius. The perlocutionary effect of flattery is achieved 

if the speaker is able to disguise an evaluation speech act type and pretend it is a praise 

or a compliment. If the speaker manages that, the perlocutionary effect of flattery will 

manifest itself in the form of agreement (verbal or non-verbal), gratitude, pleasant 

surprise, mirror response or flattery rejection caused by false modesty. If the speaker's 

intentions are decoded as they should, the recipient's response will be negative: the 

flattery will be rejected. 

 

Here is an example of flattery rejection. Viv has been waiting for her lover, Reggie, in 

the sun for half an hour. Seeking forgiveness, he flatters her appearance. The flattery 

is expressed in an indirect way: Reggie pretends she is a film-star and he is a fan asking 

for an autograph. The reader knows that their relationship is coming to an end: Reggie 

does not intend to leave his wife, he has recently made Viv go through an abortion. 
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After the abortion, Viv is not at her best. Thus, the flattery is decoded (Just get going, 

will you?):  

"You look like a film-star," said Reggie, as Viv got into his car. He made a show of 

looking her over. "Can I have your autograph?" 

"Just get going, will you?" she said. She'd been standing in the sun, waiting for him, 

for half an hour (S. Waters "The night watch", p. 61). 

 

Therefore, the felicity conditions of evaluative speech acts are determined  by  such 

extralinguistic factors, as the speech act participants' common background knowledge, 

implications and presuppositions, relevance of a positive evaluation in a given speech 

situation, the addresser's sincerity, and his/her non-indifference to the evaluation 

object's qualities and actions. 

 

Positive evaluation unacceptance by the hearer is caused by its inappropriateness, the 

speaker's insufficient background knowledge, or the hearer's doubts concerning the 

speaker's evaluative competence. A negative reaction to a positive evaluative speech 

act may be caused by the addressee's suspicions about the speaker's insincerity, the 

addressee's dislike for the speaker, inappropriateness of an evaluative utterance in a 

certain setting, a mistake in the choice of the evaluation theme, mockery, familiarity, 

envy, or jealousy of the evaluation object. All these facts become obvious to the reader 

not only due to the recipient's verbally explicit response, but also due to their thoughts, 

feelings, and non-verbal behavior, depicted by a literary discourse author.  

 

As a summary of the taxonomy of positive evaluative speech acts, Table 1 below 

illustrates the objects and themes of evaluative speech acts. 
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It has also been proved that an evaluative utterance does not necessarily equal the 

preceding evaluative cognitive judgment: they might differ in terms of their intensity, 

or even positive or negative character. Furthermore, an evaluative judgment formed in 

a person's mind might remain unvoiced, or, on the other hand, a certain evaluative 

utterance may be caused not by an evaluative judgment but rather be forced by a 

realized necessity of producing an evaluative utterance in a certain communicative situation. 

 

Moreover, a taxonomy of positive evaluative approval, praise, compliment, and flattery 

speech acts functioning in English literary discourse and film discourse has been put 

forward. The illocutionary aims, evaluation objects, and themes, as well as the 

perlocutionary effect of approval, praise, compliment, and flattery speech acts have 

been outlined. Positive evaluative speech acts have been defined as syncretic 

illocutionary speech acts, since they realize simultaneously two or more illocutions. 

Their major illocutionary aims are to express positive evaluation of certain people, 

things, state of affairs, ideas, as well as to make a positive emotional impact upon the 

addressee. The illocutionary aims characteristic of each of the studied speech act types 

have been specified as well. 

 

In terms of evaluation objects, approval stays apart from the rest of the researched 

speech acts, since its evaluation objects are inanimate things or ideas that do not belong 

to the addressee's sphere of interests. Compliment and flattery have turned out to be 

mainly directed at the interlocutor. Praise is aimed at the interlocutor or a third person.  

 

Praise evaluation themes are moral and intellectual traits, skills, and actions of the 

interlocutor or a third person as well as appearance of a third person. The theme of 

evaluation in a compliment speech act is the hearer's appearance, possessions, and 

accomplishments. Flattery evaluation themes are similar to those of praise and 

compliment. 
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gets into a subject's zone of concern, the process of evaluating is sure to take place and 

thus positive, negative, or mixed evaluation is produced. The author denies the 

existence of neutral evaluation: a voiced neutral or indifferent attitude to a certain 

object suggests rather a negative attitude. The article reports on pragmatic peculiarities 

of evaluative cognitive judgment formation and its transformation into an evaluative 

communicative utterance. It has been proved that an evaluative speech act will not 

always equal an evaluative cognitive judgment as to its intensity, or its positive or 

negative character. Genuine evaluative judgments become explicit to the reader of 

literary discourse through the author's description of the characters' thoughts and non-

verbal behaviour. The article also provides a taxonomy of positive evaluative approval, 

praise, compliment, and flattery speech acts functioning in English literary discourse 

and film discourse. The illocutionary aims, evaluation objects and themes, as well as 

the perlocutionary effect of approval, praise, compliment, and flattery speech acts have 

been outlined. Positive evaluative speech acts have been defined as syncretic 

illocutionary speech acts, since they realize simultaneously two or more illocutions. 

Their major illocutionary aim is to express positive evaluation of certain people, things, 

state of affairs, ideas, as well as to make a positive emotional impact upon the 

addressee. In terms of evaluation objects, approval has turned out to stay apart, since 

its evaluation objects are inanimate things and ideas that do not belong to the 

addressee's sphere of interests. Compliment and flattery have turned out to be mainly 

directed at the interlocutor. Praise is aimed at the interlocutor or a third person.  

 

Key words: evaluation, evaluative judgment vs evaluative utterance, literary 

discourse, film discourse, speech act, approval, praise, compliment, flattery. 
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The visual analysis and comparison of the kinetic component of female political discourse 

in Spain, Latin America, and Ukraine required determining the co-speech kinetics in each 

subgroup of female politicians related to (1) nodding, (2) hand gestures, (3) body 

movements, (4) facial expressions, and (5) eye contact (Petlyuchenko & Artiukhova 2015: 

192). 

 

The computational analysis involved a narrow corpus of audio and video recordings of 

political speeches (60 minutes for each language group), from which we extracted audio 

and video clips containing phrasal units or utterances that were identified by the raters as 

female expressive microcontexts. The resulting files (90 units for each language) were 

then processed revealing 560 co-speech gesture units. 

 

Using PRAAT 5.04.43 we performed a periodicity analysis of waveform, pitch, and 

intensity parameters building text grid annotations consisting of three tiers: (1) phrase, 

(2) phonetic word/tone-group and (3) gesture, and presented the results as a drawing 

object (Fig. 1): 

 

 

 

 

 

 

 

  



https://www.youtube.com/watch?v=7CkMRRaz1eY
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3.4 Hypothesis 

We assumed that the verbal and paraverbal (phonetic and kinetic) features of female 

speech are of typological nature and depend on the linguistic culture (in our case, 

Spanish/Latin American and Ukrainian) but due to the significant persuasive 

characteristics of political discourse, these typological attributes of female speech can be 

preserved partially or eliminated completely. It is likely that the preservation of ethno-

specific features or their loss will depend on the degree of political tradition in each 

linguistic culture, as well as the individual oratorical style of each female politician.  

 

4. Results 

The results reported below will focus on common and distinctive conceptual, verbal, and 

paraverbal (timbral, prosodic, and gesture) correlates of the expressive speech of female 

politicians in Spain, Latin America, and Ukraine as a component of their charismatic 

image.  

 

4.1 Conceptual correlates of female expressiveness in Spanish/Latin American vs 

Ukrainian political discourse  

Analysis of the conceptual correlates of female expressiveness in Spanish/Latin American 

political discourse revealed the prevalence of male concepts forming the conceptual field 

of "political struggle": (1) homeland (35.9%); (2) strife (27.9%); (3) enemy (17.9%); 

(4) success (13.6%); (5) force (8.9%); (6) energy (2.9%); (7) courage (2.9%). At the same 

time, we note that such concepts as equality, female labor, rape, etc. that are related to the 

conceptual field of "emancipation" and are important conceptual reference points for Latin 

American female politicians are not used by Ukrainian female politicians either in the 

strict sense or as a metaphor. This may be explained by the actual equality of male and 

female rights in the modern post-Soviet society. 
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In the group of Ukrainian female politicians, contrastive voice characteristics, which the 

raters found positive, are of particular interest. For instance, such subjective characteristics 

of Yulia Tymoshenko's voice as confident, energetic were rated as positive, while such 

characteristics as ordinary, unnatural, unpleasant, repulsive, indifferent were among the 

negatively perceived subjective characteristics of her voice. At the same time, in a pair 

young/old, the raters could not clearly determine the "age" of Yulia Tymoshenko's voice; 

however, they rated both the old and young voices as positive. 

 

In turn, the raters found such subjective characteristics of Iryna Farion's voice as confident 

and sincere positive, while such characteristics as unusual, unnatural, unpleasant, 

repulsive, indifferent were among the negatively perceived subjective characteristics of 

her voice. At the same time, the attributes old and non-energetic do not prevent the raters 

from perceiving Iryna Farion's voice as positive (Fig. 2).  

 

 

Figure 2. Positive rating of qualitative voice characteristics (Ukrainian female politicians) 

 

It should be emphasized that the qualitative subjective features of Lesya Orobets' ordinary 

voice were unanimously rated by all the raters as positive. Her voice was also perceived 

as positive, "typically female", and rated as pleasant and attractive, while the voices of 
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Yulia Tymoshenko and Iryna Farion were rated as unpleasant and repulsive in these pairs 

(Fig. 3). 

 

 

Figure 3. Negative rating of qualitative voice characteristics (Ukrainian female politicians) 

 

Considering the evaluation of individual speech characteristics of Ukrainian female 

politicians based on phonetic characteristics, we note the presence of differential features 

in the voice image of Yulia Tymoshenko, which are expressed in the negative rating of 

the attribute sonority (Fig. 4). 

  

 

Figure 4. Negative rating of phonetic voice characteristics (Ukrainian female politicians) 
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At the same time, such characteristics of Yulia Tymoshenko's voice as height, loudness, 

and sonority, as well as lack of nasality and rhythm were rated positively. The perceived 

phonetic characteristics of Lesya Orobets' and Iryna Farion's voice were also generally 

rated as positive, with both voices being identified as low. A differential phonetic feature 

of Lesya Orobets is the rating of her slow speech tempo as positive (Fig. 5). 

 

 

 Figure 5. Positive rating of phonetic voice characteristics (Ukrainian female politicians) 

 

Among the Spanish and Latin American female politicians, Cristina de Kirchner's voice 

quality was rated as unusual and old, Eva Peron's as unpleasant, and Manuela Carmena's 

as old and non-energetic. Such voice qualities of all Latin American female politicians 

as natural, confident, attractive, and sincere were rated as positive by all the raters who 

are professional phoneticians. The raters found that Eva Peron's voice was the most 

pleasant among the Latin American female politicians in question while they were 

equally unanimous and in their rating of the voice qualities of Eva Peron and Christina 

Kirchner as positive considering, however, Manuela Carmena's voice as the most natural 

(Fig. 6). 
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Figure 6. Positive rating of qualitative voice characteristics (Spanish-speaking female politicians) 
 

Only few of the Spanish-speaking raters described Eva Peron's voice as old and non-

energetic and rated both qualities as negative with the remaining six pairs of attributes 

lacking any negative ratings. Analysis of the negative ratings of the qualitative voice 

characteristics of Spanish-speaking female politicians shows that Manuela Carmena's 

voice has the highest number of negative reactions in each pair of attributes (Fig. 7). 

 

 

Figure 7. Negative rating of qualitative voice characteristics (Spanish-speaking female politicians) 
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The auditive analysis also revealed a particular reaction of one of the raters who described 

the sincerity of Manuela Carmena's voice as "difficult to differentiate" and accompanied 

his rating with a "I don't believe" comment, which rather indicates a negative perception 

of this subjective attribute of her voice portrait. It should be emphasized, however, that in 

general, the old attribute in the voice portrait of Madrid Mayor Manuela Carmena who is 

the oldest (72 years old) in the sample of Spanish-speaking female politicians was 

perceived positively by most of the raters. 

 

A common feature of all three Latin American female politicians are such voice qualities 

as natural, confident, attractive, and sincere, which all the raters found to be charismatic. 

 

In the auditive analysis of the individual features of the speech of Spanish-speaking female 

politicians by phonetic characteristics, we note the presence of differential features in the 

"voice" image of Eva Peron expressed in a positive rating of the attributes "noisiness" and 

"monotony". In contrast to the group of qualitative features, the raters generally perceived 

the phonetic characteristics of Manuela Carmena's voice as positive, while the absence of 

hoarseness in the timbral coloring of her voice was rated as most positive in attribute 

pair 4. (Fig. 8).  

 

Figure 8. Positive rating of phonetical voice characteristics (Spanish-speaking female politicians) 
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In turn, all the raters evaluated the timbral attribute "hoarse" in the phonetic characteristics 

of Christina Kirchner's voice as negative. This stands out against the general background 

of her positive perceptual rating and requires additional interpretation or rechecking of the 

data. Nasality did not receive a single negative response from the raters (Fig. 9).  

 

 

Figure 9. Negative rating of phonetic voice characteristics (Spanish-speaking female politicians) 

 

A comparative analysis of the perceptual ratings of the qualitative and phonetic 

characteristics of the speech of Spanish- and Ukrainian-speaking female politicians 

revealed similarities and differences in each of the language subgroups. For instance, the 

relations of coincidence were noted in the group of qualitative attributes of old and non-

energetic perceived as positive. The distinctive features in the individual characteristics 

of female politicians in Spain and Latin America are the attributes unusual and unpleasant 

rated as positive. 

 

Common for all Spanish- and Ukrainian-speaking female politicians is the qualitative 

attribute confident and the phonetic attribute non-nasal, which were perceptively 

identified by the raters as positive and can be considered as integral components of the 

individual speech characteristics of female politicians in non-congenital languages 
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(Spanish, Ukrainian). The subjective voice attribute confident is also a differential 

characteristic of all the women belonging to the political oral discourse (Fig. 10). 

 

 

 
 

Figure 10. Comparative analysis of the perceptual ratings of the qualitative characteristics of the speech 

of Spanish- and Ukrainian-speaking female politicians 

 

In the group of phonetic voice characteristics of Spanish-speaking female politicians, the 

raters noted contrasting attributes associated with the parameters of sonority (noisiness) 

and tonal fluctuations (monotony/variability), which were perceived as positive, as well 

as the timbral voice parameter of hoarseness, which was perceived as negative (Fig. 11). 
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Figure 11. Comparative analysis of the perceptual ratings of the phonetic characteristics of the speech of 

Spanish- and Ukrainian-speaking female politicians 

 

Thus, we can make an extra-linguistic contrastive observation that Lesya Orobets sounds 

most feminine in the Ukrainian political discourse as her voice was rated as pleasant and 

attractive. This works in favor of the theory of old and young (in the sense of modern) 

women in Ukrainian politics, who do not "hide" their gender in political discourse, while 

Yulia Tymoshenko and Iryna Farion want to be more like men whose voices are usually 

characterized as confident, energetic, which intentionally corresponds to the goals and 

objectives of persuasion in political discourse. 

 

In turn, the raters found the voice of Eva Peron as the most pleasant among the Latin 

American female politicians in question being equally unanimous in their positive rating 

of the voice quality of Latin Americans Eva Peron and Christina Kirchner. These findings 

suggest that the linguistic and cultural differences between Latin Americans and Spaniards 

should be taken into account when interpreting the gender specificity of Spanish-speaking 

female political discourse and testing the hypothesis. 
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4.4 Prosodic and gesture correlates of female expressiveness in Spanish/Latin American 

vs Ukrainian political discourse 

Periodicity analysis allows concluding that there are a number of contrasting features in 

the prosodic organization of female political discourse in Spain, Latin America, and 

Ukraine.  

 

For instance, Spanish female politicians are characterized by more intense tonal and 

dynamic highlighting of the most important feminine concepts (family, homemakers' 

rights, strong female work ethic) using impulsive gestures of the right and left hands with 

the configuration of the hand in the form of an open palm with an index finger. The 

prosodic characteristics of the speech of Spanish-speaking female politicians include 

contrasting attributes associated with the parameters of sonority (noise) and tonal 

variations (monotony), which are perceived positively, as well as the timbre voice 

parameter of hoarseness, which are perceived negatively. The contrasting prosodic 

attributes of Ukrainian female political speech are high expressiveness reflected in the 

acceleration of speech periods, pitch variations in the final part of the utterance, transitions 

to a loud sharp voice phonation. 

 

Gesture correlates of female speech in the political discourse of Spain, Latin America, 

and Ukraine are also characterized by a number of contrasting features, which are 

determined, above all, by the individual oratorical style of each female politician. Latin 

Americans (Christina de Kirchner), for example, use multiple gestures of one or both 

hands with a wide span, as well as head nods and inclinations of the whole body towards 

the audience to reinforce verbal expression and underline the feminine concepts (family, 

homemakers' rights, strong female work ethic). 

 

For instance, an effective expressive highlighting technique is Christina de Kirchner's use 

of a short stop before the semantically loaded section of her answer to a question that she 



https://www.youtube.com/watch?v=Ek3s2gXzRV4
https://www.youtube.com/watch?v=%20c84ABCgLaGQ.html
https://www.youtube.com/watch?v=%20c84ABCgLaGQ.html


https://www.youtube.com/watch?v=7CkMRRaz1eY
https://www.youtube.com/watch?v=7CkMRRaz1eY


https://www.youtube.com/watch?v=VYJEW93gxKU
https://www.youtube.com/watch?v=VYJEW93gxKU


https://www.youtube.com/watch?v=VYJEW93gxKU
https://www.youtube.com/watch?v=VYJEW93gxKU


https://www.youtube.com/watch?v=ZbaaFa-Sy9A
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average tempo of all her public speeches. An important mimic ending to her speech is a 

smile and a direct look at her listeners indicating her female type of a speaking politician 

capable of remaining a pleasant communication partner even in a tough political struggle 

for power in the capital of Ukraine. 

 

Thus, being a young representative of Ukrainian female political discourse, Lesya Orobets 

builds her rhetoric tactics and strategies preserving the female/feminine component under 

the conditions of high persuasion and struggle for power. The prosodic features of Lesya 

Orobets' oral speeches are characterized by low frequency and dynamic bands with Lesya 

Orobets pronouncing the most expressive parts of her public speeches at a fast speech 

tempo even in its final part, which is the most informative and influential. 

 

Kinetic and mimic means used in the expressive arrangement of the most important parts 

of Lesya Orobets' public speeches are determined by extensive use of (1) approving head 

nods, (2) accentuating co-speech gestures of one hand with hand configuration in the form 

of a fist with an index finger or a wide open palm, and (3) direct looks and smiles. 

 

5. Discussion  

Based on an analysis and generalization of the existing theoretical views and experimental 

data regarding the interpretation of the specific features of oral female speech, particularly 

in political discourse, we note its differential characteristics, which are classified by 

verbal, paraverbal, and discursive criteria. 

 

Verbal attributes of female political speech are associated with exaggerated 

expressiveness and manifest themselves stylistically (metaphors, epithets, lexical 

repetitions, contrasts) and in specific syntactic constructions (rhetorical questions and 

repetitions). Paraverbal attributes of the speech of a woman actively presenting herself in 

political discourse are provided by prosodic expressiveness, tonal and dynamic emphases, 
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We also made a general observation that the linguistic chain is not a decisive factor in 

determining gender-related differences in the female political discourse of Spain, Latin 

America, and Ukraine. The contrasting aspect in the comparison of gender-related factors 

in the public speech of female politicians is formed by paraverbal and discursive means 

that are most closely related to linguistic culture and ethnos (Latin American / Spanish / 

Ukrainian linguocultures) and reflect them.  

 

Thus, the discourse portraits of contemporary Spanish, Latin American, and Ukrainian 

female politicians in question will be formed with an emphasis on their phonational 

specifics analyzing which will allow receiving the contrastive characteristics of the female 

Spanish, Latin American, and Ukrainian voice portraits in the three linguistic cultures. At 

the same time, it is necessary to consider the intralingual timbral differentiation of the 

voices of Spanish and Latin American women, which is associated with such individual 

voice parameter as hoarseness. 

 

The motivation and emotional state of Latin American women involved in active political 

struggle and usually displaying the image of "iron ladies" (Eva Peron, Michelle Bachelet, 

Lydia Gayler Tejada, Rosalia Arteaga, Erta Pascal Truilot) is most adequately conveyed 

by the paraverbal components of speech, such as gestures, pauses, looks, silence, etc., as 

well as the components of their charismatical image (clothes, appearance, gait, bad habits, 

health, temperament, attitude to the family, etc.). 

 

6. Conclusions  

Thus, we arrive at some important conclusions that the elimination of the feminine factor 

in contemporary Ukrainian political discourse is related to the androcentric dominant 

political discourse of the Soviet era, in which women did not enjoy the appropriate status 

and in their presentation style resembled men or women with a hidden feminine gender.  
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studying the gender-related specifics of oral female speech based on social standing, age, 

and professional affiliation, and on the other hand, reflect the latest approaches to the 

contrastive analysis of socio-political discourse both in the Spanish-Speaking World 

(Spain and Latin America) and in Ukraine. We offer a novel method of multimodal 

analysis for studying voice and kinetic means of the expressive speech of female 

politicians in Spain, Latin America, and Ukraine. This allows determining the ethno-

specific correlates of expressiveness in the speech of female politicians at the verbal and 

paraverbal levels and building an updated model of female charismatic expressiveness 

based on the integrity of its verbal and paraverbal categories. Charismatic rhetoric 

originates in political communication in times of crisis and is characteristic of politicians 

whose stand is not consistent with the majority position. Charismatic enthusiasm and 

inspiration are ethnically colored and are reflected in prosodic and gesture emphasis 

accompanying both independent and dependent parts of speech indicating the autonomy 

of charismatic rhetoric as a model. The results of this research can be used in discourse 

studies, applied phonetics, comparative linguistics, and political communication. 

Key words: charisma, gender, contrastive analysis, political discourse, expressive female 

speech, verbal, paraverbal, prosodic, gesture, Latin America, Spain, Ukraine.  
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2) a contest, or match;  

3) official participation in organized sport;  

4) opposition, or effective opposition, in a contest or match;  

5) rivalry in business, as for customers or markets;  

6) the person or persons against whom one competes;  

7) ecology the struggle among individual organisms for food, water, space, etc. 

when the available supply is limited (s.a.).  

 

3.3  Competition: Definition in marketing 

As the paper concerns the concept COMPETITION verbalized in marketing terminology, 

one has to consider its specialized definition. Competition is "the rivalry among sellers 

trying to achieve such goals as increasing profits, market share, and sales volume by 

varying the elements of the marketing mix: price, product, distribution and promotion" 

(Common language marketing dictionary, s.a.). It means that market competition 

penetrates the whole sphere of marketing as it deals with the key concepts of price, 

product, distribution, and promotion, thus it is ubiquitous in marketing.  

 

It is very important for marketers to know and understand their competitors, as it is a 

critical step in designing a successful marketing strategy. If they are not aware of who 

the competitors are and are not knowledgeable about their strengths and weaknesses, 

other firms are likely to enter the market and provide a competitive advantage, such as 

product offerings at lower prices or value added benefits. Identifying the competition 

and staying informed about their products and services is the key to remain competitive 

in the market and it is crucial to the survival of any business. That is why the concept 

COMPETITION is often instantiated in English marketing terminology, being verbalized 

in numerous collocations.  

 

3.4  Concept COMPETITION: Results of Free Associative Experiment 

The FAE methodology allowed me to elicit the following associations of the concept 

COMPETITION (the figures in brackets show the frequency of use):  

https://www.collinsdictionary.com/dictionary/english/match
https://www.collinsdictionary.com/dictionary/english/official
https://www.collinsdictionary.com/dictionary/english/organize
https://www.collinsdictionary.com/dictionary/english/effective
https://www.collinsdictionary.com/dictionary/english/business
https://www.collinsdictionary.com/dictionary/english/customer
https://www.collinsdictionary.com/dictionary/english/market
https://www.collinsdictionary.com/dictionary/english/organism
https://www.collinsdictionary.com/dictionary/english/available
https://www.collinsdictionary.com/dictionary/english/limit
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(10) PRICE, and (11) COMPETITION. Here is the model of the network of 

MARKETING as a conceptual domain (see Fig. 1). 

  

 

Figure 1. MARKETING as a conceptual domain: The network model 

 

b) These subdomains differ in the degree of complexity depending on the number 

of parcels, subparcels, and concepts that constitute them, e.g., the STRATEGY 

subdomain consists of 21 concepts while the COMPETITION subdomain 

contains five concepts.  

c) Each parcel is represented by some close concepts that are denoted by a term, 

e.g., the parcel COMPETITION is represented by four concepts COMPETITION, 

RIVALRY, BATTLE, and FIGHT verbalized in the terms competition, rivalry, battle, 

and fight.  
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Figure 2. The possession schema of the conceptual subdomain COMPETITION 

 

Concepts COMPETITION, RIVALRY, BATTLE, and FIGHT serve as the whole to the  concept 

ATTACK as a part. The lexeme competition verbalizing concept COMPETITION is the most 

numerous one in our study (69%) because it has a wider sphere of usage in the 

terminology of marketing than rivalry (12%), battle (10%), fight (5%) of the whole 

number of collocations, and attack (4%) (see Fig. 3).  

 

Figure 3. Lexemes competition, rivalry, battle, fight, attack: Frequency of usage 

 

Besides, lexemes competition, rivalry, battle, fight, and attack of the COMPETITION 

subdomain differ in the number of collocations they are verbalized in, which testifies 

to the fact that concepts participate in terminology forming processes in varying 

degrees. 
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3.7  Thematic stratification of the COMPETITION subdomain 

I apply the SLN methodology not only for singling out the main subdomains of the 

MARKETING conceptual domain and parcels, subparcels, and concepts of  

COMPETITION subdomain but also for thematic stratification of English collocations 

underpinned with the key concepts. As an example, I analyse collocations containing 

the concept COMPETITION as the most widespread in the marketing terminology (69% of 

the total number of concepts) and establish its thematic stratification.  

 

Different meanings of the collocations give grounds to consider the concept 

COMPETITION as a subdomain structured by five parcels. Each parcel consists of thematic 

subparcels that contain concepts presented with the help of substantive, verbal, 

predicative, and prepositional collocations (see Fig. 6).  

 

Figure 6. Lexemes competition, rivalry, battle, fight, attack: Types of collocations 

 

According to the quantitative data, substantive collocations dominate, constituting 

53%. It is explained by the tendency of English speakers to describe numerous kinds 

of competition and give assessment to it. Verbal collocations are 1.4 time more scarce 

than substantive ones (37%). Predicative and prepositional collocations are the least 

numerous ones, constituting 8% and 2% respectively. Syntactic structures of 

collocations coincide with propositional schemas that are further connected into a 

network that structures the concept COMPETITION.  

 

The COMPETITION subdomain contains five parcels: 1) COMPETITION AS IT IS, 

2) DEVELOPING COMPETITION, 3) OPERATIONS WITH COMPETITION, 
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parcel 4, competition is an agent and represents the process schema. All the parcels are 

complex as they consist of subparcels.  

 

1.1. The subparcel GENERAL CHARACTERISTICS OF COMPETITION includes 

three subparcels:  

1.1.1. "Competition is appropriate", e.g., NP appropriate competition, credible 

competition, sufficient competition; 

1.1.2. "Competition is fair", e.g., NP equal competition, explicit competition, fair 

competition, healthy competition, honest competition, just competition, open 

competition, peaceful competition, pure competition, perfect competition, reasonable 

competition, sincere competition, true competition; 

1.1.3. "Competition is unfair", e.g., NP dishonest competition, imperfect 

competition, unbridled competition, unclear competition, unfair competition, unjust 

competition.  

1.2. The KINDS OF COMPETITION subparcel contains 25 subparcels: 

1.2.1. "Direct competition", e.g., NP direct competition, head on competition, 

head-to-head competition, straight competition, straightforward competition, outright 

competition; 

1.2.2. "Indirect competition", e.g., NP indirect competition, latent competition, 

opaque competition; 

1.2.3. "Discriminatory competition", e.g., NP discriminatory competition; 

1.2.4. "Illegal competition", e.g., NP illegal competition; 

1.2.5. "Short-term competition", e.g., NP short-term competition; 

1.2.6. "Long-term competition", e.g., NP long-term competition; 

1.2.7. "Retail competition", e.g., NP retail competition; 

1.2.8. "Wholesale competition", e.g., NP wholesale competition; 

1.2.9. "Quantity competition", e.g., NP quantity competition; 

1.2.10. "Horizontal competition", e.g., NP horizontal competition; 

1.2.11. "Vertical competition", e.g., NP vertical competition; 

1.2.12. "Collaborative competition", e.g., NP collaborative competition; 
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1.2.13. "Budget competition", e.g., NP budget competition; 

1.2.14. "Economic competition", e.g., NP economic competition, business 

competition; 

1.2.15. "Domestic competition", e.g., NP domestic competition;  

1.2.16. "Global competition", e.g., NP global competition, international 

competition, foreign competition, import competition; 

1.2.17. "Monopolistic competition", e.g., NP monopolistic competition; 

1.2.18. "Oligopolistic competition", e.g., NP oligopolistic competition; 

1.2.19. "Brand competition", e.g., NP brand competition; 

1.2.20. "Form competition", e.g., NP form competition; 

1.2.21. "Industry competition", e.g., NP industry competition; 

1.2.22. "Generic competition", e.g., NP generic competition; 

1.2.23. "Market competition", e.g., NP market competition; 

1.2.24. "Price competition", e.g., NP price competition; 

1.2.25. "Non-price competition", e.g., NP non-price competition. 

1.3. The subparcel COMPETITION has PARTS includes seven subparcels: 

1.3.1. "Competition has quality / degree / extent / level", e.g., NP quality of 

competition, degree of competition, extent of competition, level of competition; 

1.3.2. "Competition has importance / sense / spirit", e.g., NP importance of 

competition, sense of competition, spirit of competition; 

1.3.3. "Competition has an effect", e.g., NP effect of competition, result of 

competition, outcome of competition, impact of competition, benefit of competition;  

1.3.4. "Competition has dynamics / intensity", e.g., NP dynamics of competition, 

intensity of competition; 

1.3.5. "Competition has an amount / abundance", e.g., NP amount of 

competition, abundance of competition; 

1.3.6. "Competition lacks something / crisis", e.g., NP lack of competition, crisis 

of competition; 

1.3.7. "Competition has a brick wall", e.g., NP brick wall of competition. 

1.4. The subparcel AGENT has five subparcels: 
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1.4.1. "Competition happens", e.g., VP competition happens, to be in 

competition, competition coexists, competition plays a function; 

1.4.2. "Competition includes", e.g., VP competition includes, competition 

consists, competition aligns; 

1.4.3. "Competition tends", e.g., VP competition tends to, competition leads, 

competition motivates, competition draws, competition attracts, competition 

harmonizes; 

1.4.4. "Competition offers", e.g., VP competition allows, competition offers, 

competition spreads; 

1.4.5. "Competition affects", e.g., VP competition affects, competition causes, 

competition exerts, competition requires, competition charges prices, competition 

keeps goods affordable, competition shifts. 

 

The degree of prominence of the COMPETITION concept components may be defined by 

the quantitative analysis of the collocations in the parcel COMPETITION AS IT IS 

(see Table 3). 

Table 3. Subparcels of COMPETITION AS IT IS parcel:  

Representativeness in collocations 

 

Subparcels  Number of collocations % 
KINDS OF COMPETITION 36 16.4 

AGENT  23 10.1 

GENERAL CHARACTERISTICS OF COMPETITION 22 9.9 

COMPETITION has PARTS  19 8.6 

Total 100 45 

 

According to the quantitative analysis, the KINDS OF COMPETITION subparcel is 

the most prominent one in the COMPETITION AS IT IS parcel as it is represented by 

the greatest number of terminological collocations (16.4% of the total number).  

 

3.7.2 The DEVELOPING COMPETITION parcel  

The DEVELOPING COMPETITION parcel is represented by nine subparcels: 

1) ANTICIPATING, 2) CREATING, 3) APPLYING, 4) DEALING WITH, 
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5) DEVELOPING, 6) ENCOURAGING, 7) RESTORING, 8) FIGHTING, 

9) WINNING. All these parcels reflect the process of development of a competition, 

which begins with anticipating it, goes on to dealing with it, and ends with winning it: 

2.1. The subparcel ANTICIPATING, e.g., VP to anticipate competition; 

2.2. The subparcel CREATING, e.g., VP to create competition, to establish 

competition, to launch competition; NV competition arises;  

2.3. The subparcel APPLYING, e.g., VP to apply competition, to exercise competition; 

NP explicit competition;  

2.4. The subparcel DEALING WITH, e.g., VP to be in competition with, to be mindful 

of competition, to deal with competition, to enter competition, to go to competition, to 

meet with competition, to face competition, to lean toward competition, to withstand 

competition; 

2.5. The subparcel DEVELOPING, e.g., VP to facilitate competition, to foster 

competition, to achieve sth by means of competition; to keep up with competition, to 

stay ahead of competition; NV competition succeeds; 

2.6. The subparcel ENCOURAGING, e.g., VP to draw into competition, to encourage 

competition, to fuel competition, to heat/heat up competition, to promote competition; 

NV competition intensifies;  

2.7. The subparcel RESTORING, e.g., VP to restore competition, to stabilize 

competition; 

2.8. The subparcel FIGHTING, e.g., VP to curb competition, to hinder competition, to 

inhibit competition, to outflank competition; 

2.9. The subparcel WINNING, e.g., VP to win competition. 

 

The results of quantitative analysis indicate the prominence of the COMPETITION concept 

components in the DEVELOPING COMPETITION parcel (see Table 4). 
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Table 4. Subparcels of the DEVELOPING COMPETITION parcel:  

Representativeness in collocations 

 

Subparcels  Number of collocations % 
DEALING WITH 9 4 

DEVELOPING 6 2.6 

ENCOURAGING 6 2.6 

FIGHTING 4 1.7 

CREATING 4 1.7 

APPLYING 3 1.3 

RESTORING 2 1.3 

ANTICIPATING  1 0.4 

WINNING 1 0.4 

Total  36 16 

 

In accordance with the quantitative analysis data, the subparcel DEALING WITH 

represented by nine terminological collocations is the most prominent in the 

DEVELOPING COMPETITION parcel.  

 

3.7.3 The OPERATIONS WITH COMPETITION parcel  

The OPERATIONS WITH COMPETITION parcel includes seven subparcels: 

1) MEETING, 2) SUBSIDIZING, 3) LINKING, 4) PROTECTING, 5) BUYING UP, 

6) MONITORING, 7) SEEING OFF. All the subparcels represent actions where the 

concept COMPETITION is referential to a patient undergoing different actions: 

 

3.1. The subparcel MEETING, e.g., VP to embrace competition, to endure competition, 

to meet competition, to stand competition, to take competition, to temper competition;  

3.2. The subparcel SUBSIDIZING, e.g., VP to subsidize competition;  

3.3. The subparcel LINKING, e.g., VP to link sth to competition; 

3.4. The subparcel PROTECTING, e.g., VP to protect competition, to shelter against 

competition; 

3.5. The subparcel BUYING UP, e.g., VP to buy up competition; 

3.6. The subparcel MONITORING, e.g., VP to assess competition, to monitor 

competition, to pay attention to competition, to watch competition; 
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3.7. The subparcel SEEING OFF, e.g., VP to fend off competition, to see off 

competition.  

 

The degree of prominence of the COMPETITION concept components is established by 

the quantitative analysis of the colloctaions in the parcel OPERATIONS WITH 

COMPETITION (see Table 5). 

 

Table 5. Subparcels of the OPERATIONS WITH COMPETITION parcel:  

Representativeness in colloctaions 

 

Subparcels  Number of collocations % 
MEETING 6 2.9 

MONITORING 4 1.8 

PROTECTING 2 0.9 

SEEING OFF 2 0.9 

SUBSIDIZING 1 0.5 

LINKING 1 0.5 

BUYING UP 1 0.5 

Total  17 8 

 

In accordance with the quantitative analysis data, the concept MEETING represented 

by six terminological collocations is the most prominent in the OPERATIONS WITH 

COMPETITION parcel.  

 

3.7.4 The INCREASING COMPETITION parcel  

The INCREASING COMPETITION parcel includes four subparcels: 

1) COMPETITION IS ACTIVE, 2) COMPETITION IS STRONG, 

3) COMPETITION IS HOT, 4) INCREASING. The first three subparcels demonstrate 

qualitative features of the concept, while the last one deals with the contact 

propositional schema. These subparcels reflect the process of increasing competition 

and changes that occur with this concept: 

 

4.1. The subparcel COMPETITION IS ACTIVE, e.g., NP active competition, effective 

competition, viable competition, vibrant competition, vigorous competition, unfettered 

competition; 
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4.2. The subparcel COMPETITION IS STRONG, e.g., NP determined competition, 

firm competition, heavy competition, intense competition, stiff competition, strong 

competition, stubborn competition, tense competition, tight competition, tough 

competition; 

4.3. The subparcel COMPETITION IS HOT, e.g., NP absolute competition, cut-throat 

competition, extreme competition, fierce competition, harsh competition, hot 

competition, insuperable competition, keen competition, predatory competition, severe 

competition, steep competition, stern competition;  

4.4. The subparcel INCREASING, e.g., VP to enhance competition, to extend 

competition, competition grows, to increase competition, competition increases, to lift 

competition, to step up competition, to outperform competition, to overtake 

competition; NV competition thrives, competition widens. 

 

Table 6 shows the results of the quantitative analysis aimed at bringing to light the 

degree of prominence of the COMPETITION concept in the INCREASING 

COMPETITION parcel. 

 

Table 6. Subparcels of the INCREASING COMPETITION parcel:  

Representativeness in colloctaions 

 

Subparcels  Number of collocations % 
COMPETITION IS HOT 12 5.2 

INCREASING 11 4.8 

COMPETITION IS STRONG 10 4.4 

COMPETITION IS ACTIVE  6 2.6 

Total 39 17 

 

The quantitative analysis data indicate the highest degree of prominence in the 

COMPETITION IS HOT subparcel as a true competition between companies is always 

hot and even cut-throat. The INCREASING and COMPETITION IS STRONG 

subparcels are also numerous as they deal with collocations denoting the increasing 

tension and the battle taking place in the market.  
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3.7.5 The DECREASING COMPETITION parcel 

The DECREASING COMPETITION parcel includes four subparcels: 

1) COMPETITION IS WEAK, 2) COMPLICATING, 3) DECREASING, 

4) ELIMINATING. All these subparcels illustrate the way the competition evolves 

through complications to destruction and negative consequences of the process. The 

first parcel is an illustration of the qualitative propositional schema, the three ones to 

follow represent both contact and state schemas: 

5.1. The subparcel COMPETITION IS WEAK, e.g., fettered competition, low 

competition, minor competition, moderate competition, reduced competition, small 

competition, weak competition; 

 

5.2. The subparcel COMPLICATING, e.g., VP to abandon competition, to disregard 

competition, to dissipate competition, to fear competition, to hamper competition, to 

harm competition, to lag behind, to limit competition, to lose influence over 

competition, to suppress competition; NV competition attenuates, competition lowers 

prices, competition poses threat; 

5.3. The subparcel DECREASING, e.g., VP to curtail competition, to decrease 

competition, to diminish competition, to distort competition, to lessen competition, to 

reduce competition; 

5.4. The subparcel ELIMINATING, e.g., VP to destroy competition, to eliminate 

competition, to fight off competition, to knock smb out of competition, to stifle 

competition; NV competition eats into one's profit.  

 

The degree of importance of subparcels can be seen in Table 7. 

Table 7. Subparcels of the DECREASING COMPETITION parcel:  

Representativeness in collocations 

 

Subparcels  Number of collocations % 
COMPLICATING 13 5.7 

COMPETITION IS WEAK 7 3.1 

DECREASING 6 2.6 

ELIMINATING 6 2.6 

Total 32 14 
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of competition", "weak rivalry", and "kinds of competition" revealed with the help of 

FAE became the basic ones for marketing thesaurus.     

 

The methodology of SLN allowed to analyse terminological collocations of marketing 

and find out all the main aspects and establish ties between them both in the 

MARKETING conceptual domain and the concept COMPETITION. Besides, the study 

defined the hierarchic structure of marketing terminology, its most prominent 

constituents, and the factors that influenced concept stratification.  

 

The research demonstrated that the COMPETITION subdomain may be represented in 

thesaurus by five thematic parcels. The most numerous one is the COMPETITION AS 

IT IS parcel with its subparcels, among which the most prominent one is the KINDS 

OF COMPETITION subparcel representing the type-kind relationship in most 

collocations. The DEVELOPING COMPETITION parcel relates to the way of dealing 

with competition. The OPERATIONS WITH COMPETITION parcel is associated 

mostly with meeting competition. INCREASING COMPETITION-parcel focuses on 

the qualitative characteristics, that is on the degree of how hot the competition may be. 

The DECREASING COMPETITION parcel is filled with collocations denoting the 

problems that make the competition complicated. The degree of prominence of the 

term analysed represents the way English speakers understand the COMPETITION concept 

that is an inseparable part of marketing as well as its terminology. It is worth 

mentioning that marketing terminology, as any other, is a flexible medium: it is 

constantly developing, changing, being enriched with new terms and terminological 

collocations that may result in the expansion of thematic parcels and subparcels as well 

as the appearance of new ones.  

 

All the methodologies applied here helped structure the concept COMPETITION, make its 

understanding easier for learners of Business English, single out the thematic 

components for compiling the English-Ukrainian-Russian thesaurus of marketing 

terminology that will be of practical value for students, marketers, translators and for 



http://www.businessdictionary.com/definition%20/cutthroat-competition.html
https://www.collinsdictionary.com/dictionary/english/competition
https://marketing-dictionary.org/c/competition/
http://registry.it.csiro.au/def/adms/assettype/Thesaurus
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4.1.2 The description of MIND  in Hume's work "A treatise of human nature" 

Hume developed the conception of the mind viewed as a 'commonwealth of 

perceptions' in his paper "A treatise of human nature" (1738-40). Due to the discoveries 

in the field of natural sciences, like many other scholars the philosopher aspired to 

become the "Newton of the mind" (Schliesser 2007). He wanted to outline and develop 

the basic or universal laws of consciousness and to show how it functions. Hume 

proposed the way of "the organization of the mind" seeing the problems through "the 

sharp eye of mind", and speaking about how ideas get into the mind by means of 

sensory representations: "the only way in which an idea can get into the mind" (Morris 

& Brown 2001). 

 

He starts his work with outlining the classification of ideas as the basic elements of 

human consciousness, setting the tune for the whole book and relying on the complex 

image of a CONTAINER with the ideas like animate beings getting into the mind or 

consciousness: All the perceptions of the human mind resolve themselves into two 

distinct kinds, which I shall call 'impressions' and 'ideas'. The difference betwixt these 

consists in the degrees of force and liveliness with which they strike upon the mind, 

and make their way into our thought or consciousness (Hume 1960: 1). Here, the mind 

is represented as the first kind of the CONTAINER with its enclosed space of surface and 

to a certain extent opposed to thought and consciousness. Human thought and 

consciousness form the inner domain of the second CONTAINER as they use the already 

established ideas and do not form the new ones. Impressions enter the mind with a 

greater power, yet ideas get into a thought or consciousness in a milder way. The ideas 

have force and getting into the mind is pictured in a physical way, yet by ideas he 

means the faint images of these in thinking and reasoning (Hume 1960: 1) applying 

force to the container boundaries. This example reveals that though the container is the 

predominant scheme, much more complex relationship between the schemas and shifts 

of focus arise in the discourse. 
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is conceptualized as a PERSON: this uniting principle among ideas is not to be consider'd 

as an inseparable connexion; for that has been already excluded from the imagination: 

nor yet are we to conclude, that without it the mind cannot join two ideas; for nothing 

is more free than that faculty (ibid., 10). 

 

All the mentioned conceptual metaphors as well as image schemas are presented in 

Fig. 2. The lines stand for the established correlations and arrows show the changes the 

image schemas can experience.  

 

 
Figure 2. The development in schematic representation of mind  

through image schemas in Hume's work 
 

All the results of both Locke and Hume taken together allow us to draw the following 

conclusion. The conceptual representation of mind in philosophical works of the two 

great intellectuals is generally similar, but at the same time having notable peculiarities 

determined by the socio-historical changes in the society and a greater importance of 

industrialization with the growing role of machines in the times of Hume. A significant 

redistribution of frequency of occurrence in schemas happens in the sphere of MIND AS 

A CONTAINER, MIND AS A PERSON, and MIND AS A MACHINE.  
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Figure 3. A comparative representation of consciousness in Locke and Hume's works 

 

Hume albeit famous for his claim that self or person is not any one impression (Hume 

1960: 251), because "when I enter most intimately into what I call myself, I always 

stumble on some particular perception or other, of heat or cold, light or shade, love or 

hatred, pain or pleasure. I never can catch myself at any time without a perception, 

and never can observe anything but the perception" (ibid., 252); he also connects self 

with consciousness. The philosopher writes, that pride and humility, tho' directly 

contrary, have yet the same object. This object is self, or that succession of related 

ideas and impressions, of which we have an intimate memory and consciousness (ibid., 

277) and the idea, or rather impression of ourselves is always intimately present with 

us, and that our consciousness gives us so lively a conception of our own person, that 

'tis not possible to imagine, that any thing can in this particular go beyond it (ibid., 

317). This is but apparently a contradiction: in fact, Hume rejected a bundle theory of 

the 'self', verbalized in the first claims and further stated that "all my hopes vanish, 

when I come to explain the principles, that unite our successive perceptions in our 

thought or consciousness. I cannot discover any theory, which gives me satisfaction 

on this head" (ibid., 636). 
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The general meaning of "power or ability to understand; intellect, intelligence" was 

widely used in English, yet further through this meaning the word understanding got 

endowed with certain terminological connotations. This semantic shift in the meaning 

soon influenced the everyday language use as those "capable of understanding, 

intelligent, capable of judging with knowledge" (OED) were called the men of 

understanding. The newly coined phrase came into the public discourse in the 

following centuries. In 1772 Boston Gazette of 3 August, we find the following 

example: Men of understanding view the Governor's Speech as an impertinent 

sophistical Piece of Toryism (OED). 

 

4.3.1 The description of UNDERSTANDING in Locke's "An essay concerning human 

understanding" 

In the philosophy of Enlightenment, the term understanding was quite popular and 

meant comprehension as one of the aspects of human mental activity. Locke wrote in 

his "An essay concerning human understanding" that his primary goal was to show 

whence the understanding may get all the ideas it has, and by what ways and degrees 

they may come into the mind (Locke 2008: 54).  

 

Still, based on the analysis of all the 308 examples from the text, we could outline three 

major image schemas: a PERSON (104 tokens), a CONTAINER (107), and an OBJECT (41). 

As for the other words elucidated, we reveal that in many examples personification of 

mental processes is revealed in the verbs usually used to denote people rather than 

abstract notions and a combination of several schemas is noted. In many cases, the 

example becomes rather complex through the use of metaphors and with understanding 

this metaphorical load turns out to be more pronounced than with the other words 

studied. 

 

In the example below, we observe a dynamic representation of understanding seen as 

a world (interpreted as a CONTAINER schema) with mental operations and visions 
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floating and an individual simultaneously performing the actions. Moreover, the 

abstract notions become creatures of this world: And hence we see the Reason, why 'tis 

pretty late, before most children get ideas of the operations of their own minds; and 

some have not any very clear, or perfect ideas of the greatest part of them all their 

lives. Because, though they pass there continually; yet like floating visions, they make 

not deep impressions enough, to leave in the mind clear distinct lasting ideas, till the 

understanding turns inwards upon it self, reflects on its own operations, and makes 

them the object of its own contemplation (ibid., 57). The understanding of a human is 

finite in the boundless invariable oceans of duration and expansion (ibid., 121).  

 

So, the understanding can be active or passive in acquitting materials processed into 

knowledge. This is realized through a PERSON image schema: In this part, the 

understanding is merely passive; and whether or no, it will have these beginnings, and 

as it were materials of knowledge, is not in its own power (ibid., 63). Through the 

PERSON image schema the metaphor of UNDERSTANDING AS A HUMAN BEING is realized, 

thus it can have an eye, and thus see, judge, make acquaintance, obey, and perceive. 

Viewing it as an OBJECT makes it possible to use it right or even use as a metaphor of 

the dress that can go well with the cognized things: things to which our understandings 

are not suited (ibid., 14). 

 

The intrinsic duality of the processes of understanding is based on the fact that we 

operate with mental entities being the reflections or signs of the actual events or objects 

of the real world. This semiotic duality is the key challenge as well as the source of 

inspiration for various metaphors in Locke's text. The UNDERSTANDING AS A MIRROR, 

capable of reflecting the real world with a certain precision, is a metaphor gaining a 

special significance in the text: These simple ideas, when offered to the mind, the 

Understanding can no more refuse to have, nor alter, when they are imprinted, nor 

blot them out, and make new ones in it self, than a mirror can refuse, alter, or obliterate 

the images or ideas, which, the objects set before it, do therein produce (ibid., 63). 
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Another rather conventional way of portraying understanding as a CONTAINER is as 

follows: These alone, as far as I can discover, are the windows by which light is let 

into this dark room. For, methinks, the Understanding is not much unlike a Closet 

wholly shut from light, with only some little openings left, to let in external visible 

resemblances, or ideas of things without; would the pictures coming into such a dark 

Room but stay there, and lie so orderly as to be found upon occasion, it would very 

much resemble the understanding of a man, in reference to all objects of sight, and the 

ideas of them (ibid., 96). Here Locke uses the metaphor of a drawer with numerous 

blocks and minor containers as a particular case of the CONTAINER image schema. This 

metaphor works as a constituent part of a complex metaphor, i.e. comparing the process 

of understanding to the light reaching some of the inner spaces of the drawer. This 

image is not particularly frequent yet rather consistent as in another context where we 

read about the light infused into their understandings (ibid., 452). 

 

Vision and seeing becomes the ground for various image schema blends like PERSON 

and SURFACE: to make the understanding see, what is originally engraven in it (ibid., 

20) (Fig. 4). 

 

 
 

Figure 4. A schematic representation of understanding 
in Locke's and Hume's works 
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mind arrives at by deduction made from such ideas, which it has got by the use of its 

natural faculties; viz. by sensation or reflection  (ibid., 445). 

 

Reason and reasoning were not yet the key terms to unite all the philosophical ideas in 

Locke's theory, despite he paid considerable attention to them. In our analysis, we have 

identified 667 examples with the main meaning similar to an argument in a discourse 

of proving the point advocated by the writer, thus pointing to the image schema of 

CAUSE. When he talks about what reasoning is and how to comprehend it, Locke uses 

the words connected with space, thus evoking the image schema of CONTAINER with 

the profiled bounding surfaces. Interestingly, considering that reason may 

instrumentally refer to an OBJECT, that could be used, employed, the person could have, 

be with, or deprived of.  

 

The most important thing about reasoning is that it pertains only to human beings and 

is largely lacking in animals, thus stressing the high level of abstraction in processing 

various types of ideas: And therefore I think we may suppose, That 'tis in this, that the 

species of brutes are discriminated from man; and 'tis that proper difference wherein 

they are wholly separated, and which at last widens to so vast a distance. For if they 

have any ideas at all, and are not bare machins (as some would have them) we cannot 

deny them to have some reason (ibid., 95). 

 

The metaphor that we outlined, though it was not particularly abundant, is REASON IS 

LIGHT (7 instances). In Locke's text, reason is closely connected with understanding 

and all the other investigated words. They refer to mental capacities and image schemas 

behind the verbal plane, forming a cohesive structure with clear interrelations. Given 

that understanding is viewed as a cabinet (drawer) that is difficult to see into, reason 

is a lamp emitting light, making the process of cognizing the human being easier. The 

light dispels darkness and the human compared to a dim candle is in opposition to the 

sun, celestial ray of eternal mind-God. Light and particularly the light of reason 
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language as "the play of verbal symbols" implying the wealth of physical experience 

we find "in our mind's eye" (Palmer 1996: 3). This play is provided by special mental 

and naming structures, operations and mechanisms in the human brain, which work in 

dynamics and serve the purpose of communication. 

 

The other prominent image schemas based on conceptual metaphors included PERSON, 

MACHINE, GOAL, OBJECT, SUBSTANCE, SOURCE, and PROCESS. These schemas "capture 

the structural contours of sensory-motor experience, integrating information from 

multiple modalities" (Hampe 2005: 1-2). They are recurrent patterns within 

"typological neural maps for various sensory and motor areas of the brain" (Johnson 

2005: 19) getting transforms from simpler images to more complex and abstract ones 

that are realized in each new context being culturally and historically dependent on 

powerful conceptual metaphors used by scholars in a slightly different way.  
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Figure 6. Quantitative analysis of the target words crucial for understanding  
of the influence of Enlightenment on further developing discourse 

 

Due to these easily understandable basic image schemas accompanied by conceptual 

metaphors, philosophical ideas were spreading across various types of discourse and 

were used for further reasoning in American public discourse. The basic terms 

belonging to the cognitive sphere demonstrated a steady rise in the Corpus of Historical 

American English especially in the 1820-40 (Fig. 6). As Johnson stressed, "the 

metaphysics of mind, which has become the common sense of much contemporary 
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philosophy of mind, is like all metaphysics, metaphoric, and its metaphors are very 

much with us today" (Lakoff & Johnson 1999: 308).  

 

5. Conceptual representations of mind in Twain's "A Connecticut Yankee in King 

Arthur 's court"  

The choice of Twain's work in our paper is not accidental, because the author tried to 

exemplify the huge impact of Enlightenment philosophy. We have already claimed 

above that his experience of interpreting the philosophy may amount to the experience 

of a generation. Scrutinizing the economic and political thought of the Twain's time, 

Rowe argues that though some ideas are represented in his works that are difficult to 

pin down to exact influences, it seems that something "had been telegraphed by the 

cultural unconscious that worked so fantastically through Twain" (1995: 215). 

Moreover, Twain's influence on American literature let some ideas sediment even 

further, accompanied by the bright artistic solutions and his personal attitude. Clements 

under the penname of Twain was most justly proclaimed to be "the first truly American 

writer" by Faulkner who stated that, "all of us since are his heirs" (1957: 88). Twain's 

works, invariably recognized by the lightness, irony, and satire, raised important 

historical as well as philosophical issues as he was not but influenced by the political 

and social issues burgeoning in his lifetime. The belief in human thought and nature 

were taken for granted in those times. The revolutionary passion with the notions of 

reason, knowledge, and equality were proclaimed to have worn away, yet many 

unsettled questions remained and were brought to social and political stage of the time. 

The long-standing tradition of anti-imperialism, first targeting Great Britain, a century 

later flourished in America itself. Here it was reflected in 'uses and abuses' of the 'new 

civilization' based on (or probably exquisitely covered by) the concept of reason.  

 

A world-known novel "A Connecticut Yankee in King Arthur's court" by Twain is a 

hilarious and witty parody on an outdated way of social organization and a battle with 

old superstitions approached through mythology. King Arthur is not only a 
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American soldiers adopted this "term of derision as a term of national pride" (AHDEL): 

it referred to a citizen of New England. In other words, a Yankee has a definite link 

with the Old England. This name possesses certain historical connotations and helps to 

orient ourselves in American history. It also named a soldier who fought on the side of 

the Union during the American Civil War in 1865. In this war, people of the northern 

states were fighting against the southern states in order to stop slavery in the country. 

It left bitter memories and caused terrible destruction in the country. The conflicts were 

solved to some extent, but some questions remained. The notion of slavery had been 

put to its end and it was declared that the United States was one nation. Still the 

opposition of ideas and interests, if not military groups, continued for a long time. 

 

Another issue brought to the fore in the novel is the attitude to science and 

technological progress. Twain wrote that science "is also the inner world of our 

thoughts and ideas" (Salomon 1961: 21). This 'inner' world was not always charitable 

and progressive in fact. And as industrialization was expanding, the disillusionment 

grew stronger and stronger. In the book, not only the Yankee's scientific miracles are 

almost as trivial as those of Merlin, but modern technological civilization in general is 

sharply satirized foreshadowing the prospective crisis.  

 

This complex intellectual and social background makes the opposition in the book 

multidimensional. As a result, Twain's novel seems to be lacking a "single worldview," 

having "inconsistencies in the narrative strategy" (Mitchell 1999: 232), and Morgan's 

speech was thought to be too heterogeneous, like a "palimpsestic manuscript" (Morris 

2009: 172). This perception arises as he verbalizes one worldview, mainly Enlightened 

and republican, yet with the action, unfolding it manifests Hank's will for despotic 

power culminating in becoming the Boss. In fact, through making Hank the speaker 

and "negotiating this fundamental division in his protagonist's character" (Rowe 1995: 

205), Twain anticipates further criticism of American policy as bringing light to the 

'hearts of darkness' of the last decade of the 19th and (early) 20th century. In other words, 
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One crucial thing that appeared in the works of the Enlightenment is distinguishing 

mind from other forms of mental capacities, such as reason and consciousness, which 

are closer connected with personal identity: I had something on my mind that my 

conscience kept prodding me about, and wouldn't let me forget. If I had the remaking 

of man, he wouldn't have any conscience (ibid., 128). Viewing the mind as a substance 

and as a container was in close connection to the major ideas of the Enlightenment. 

In Twain's later work "What is man?" (1906), he just puts some ideas clearer and 

presents them as another indirect proof of being greatly inspired by the ideas circulating 

in the philosophy of the Enlightenment. Twain even thinks that a human can hardly 

change the way his mind-machine works as it is designed in a way that is difficult to 

manipulate. The reason that it is operated by outside forces does not always follow the 

will inside. It automatically obeys the laws it dwells on. In the essay, the image schema 

of mind as a CONTAINER is combined with a metaphor of MACHINE, which is developed 

further. This idea was not by any means original. Moreover, it was fully within the 

discourse of what Enlightenment philosophers thought about the human mind. The 

representation of MIND AS A MACHINE is discussed in the form of dichotomies in a 

dialogue between the old and a young man having a lot in common with Hume: 

 
Personally you did not create even the smallest microscopic fragment of the materials out of which 

your opinion is made; and personally you cannot claim even the slender merit of putting the borrowed 
materials together. That was done automatically by your mental machinery, in strict accordance 
with the law of that machinery's construction. And you not only did not make that machinery 
yourself, but you have not even any command over it.  

I am sorry, but you see, yourself, that your mind is merely a machine, nothing more. You have no 
command over it, it has no command over itself it is worked solely from the outside. That is the law 
of its make; it is the law of all machines (Clements 1973: 128-129).  
 

We can also find this deterministic or automatic view of mind in Twain's letter to Sir 

John Adams in 1897, in which he wrote that "mind originates nothing, creates nothing, 

gathers all its materials from the outside and weaves them into combination 

automatically" (Harris 2013: 512). 
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The sharp contrast between the hilarious beginning of the book and the tragic ending 

was the reason why the novel was criticized and even considered a failure as "earlier 

critics probably regarded the horrific ending either as a type of tall-tale exaggeration 

or as the hyperbole of the adventure story genre itself" (Baetzhold 2013: 178). This is 

an ending in which "the novel depicts its hero's "progress" as a circular or gnostic 

experience, showing how every step he takes ostensibly in the name of the 

Enlightenment merely hastens the beginning" (Morris 2009: 165). 

 

6. Concluding remarks: From Enlightenment philosophy to reshaping Twain's 

discourse 

The present study aimed at revealing the possible stages the ideas of the Enlightenment 

moved through by navigating various types of discourse. Starting with the 

philosophical professional essays, the ideas proceeded then to public and political 

treatises and, at last, to fiction, each decreasing the complexity and increasing the 

metaphoric load as well as evaluation of the ideas. More than a century passed for the 

ideas to find their way from philosophically minded circles to the minds of ordinary 

people with their complete assimilation, adaptation to well-defined social and political 

needs, and, to a certain extent, simplification.  

 

The conceptions on how the human mind works and what constitutes human 

consciousness became an indispensable part of the legacy of the Enlightenment period. 

The conceptions are prominent in common knowledge not in the form of direct or 

indirect citations, but as semiotically meaningful and typical ways of thinking, 

reasoning, and discourse construal. 

 

Through a kind of reversed engineering procedure (going from the result to the origin) 

and having analyzed the linguistic structures of key terms of the mental sphere 

including mind, consciousness, understanding, and reason, we made an attempt to 

penetrate into the etymology of the studied lexemes, we also paid attention to their 
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England and all kinds of myths and superstitions. Twain's writings not only transmitted 

the ideas further, but also uncovered the potential crisis in overinterpreting them.  
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The notion of circularity is sustained further on in a set of cycles in the narrative 

structure of the novel. They connect different events and situations within themselves 

and correlate with each other. 

 

Cycle 1. The first cycle represents Hilary's lifeline, which seems to follow some 

predestined pattern. We represent it as a scenario (see Fig. 2) because of the dynamic 

character of this mental model. One can see that apart from some minute details, two 

identical events take place in the interim of about 20 years. 
 

 
 

Figure 2. The scenario "Hilary's lifeline" 

 

Points 1-5 form a kind of a frame (Hilary Burde falls in love with Gunnar Jopling's 

wife and the woman dies in an accident). It is also recognizable in points 6-10. The 

greatest difference between them lies in points 4 and 9: whether Gunnar's wife decided 

to leave Hilary or Hilary decided to leave Gunnar's wife. If we take into consideration 

only cycle 1 (i.e. only the general plot of the book), we are prone to conclude that no 

matter what Hilary's decision would be, both women were destined to die. That is why 

we find it important to analyze the other four cycles. 
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Thus, Murdoch deliberately imposes on us the idea of the cyclicity of time and life. 

However, the more confident we are of what is going to happen next, the more 

unexpected the end of the novel seems to us. In the end, after the collapse, the days of 

the week are no longer mentioned. Instead, the chapters are entitled Christmas Eve and 

Christmas Day. Crystal gets married. Clifford Larr commits suicide. The effect of 

defeated expectancy achieved here involves construing conflicting mental spaces, in 

which a set of operations that take place in real space (in this case narrator's world) are 

not relevant to a certain set of operations that take place in a hypothetical or expected 

space (Kupchyshyna & Davydyuk 2017).This conflict cannot but alert the reader to the 

fact that the cycle is broken and that it presumably means that Hilary's real life, as well 

as his spiritual life, will never be the same. 

 

Cycle 3. If we consider spatial characteristics of the text, we shall see that Hilary spends 

much time outdoors, in the parks, near the water. The conventional belief is that 

descriptions of nature reflect the mood, the inner state of the characters. Yet, a set of 

situational models connected with the description of nature supplies us with additional 

information (Table 2). 
 

Table 2. Descriptions of recurrent natural phenomena 
 

Event Hilary meets Biscuit 
for the first time  

Hilary goes for 
a walk with 

Tommy 
(reconciliation) 

Hilary meets Lady 
Kitty  

Hilary meets Kitty 
for the second time 

Time Saturday morning Saturday 
morning 

Monday morning Tuesday morning  

Agents Hilary, Biscuit (Lady 
Kitty's maid) 

Hilary, Tommy 
(the girlfriend) 

Hilary, Kitty, 
Biscuit 

Hilary, Kitty 

Place Kensington Gardens: 
the Serpentine     

"a great diffused 
brightness", "asphalt 

paths",  
"distant dogs 

ecstatically raced" 
 

Round Pond 
"a vivid russet 
yellow light  

diving ducks, 
swans, 

Canadian geese, 
sparrows  

excited dogs 
mad 

with canine joy" 

Kensington 
Gardens: 

the Serpentine  
"the chill mist, 

 a few cold fluffed-
up 

ducks" 
 

Kensington 
Gardens:  

"near the river   
the trooping clouds 

were lighter,  
sandy track 

no one, not even a 
duck" 
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ideologically driven murder; the motives of their crimes are different, but they both 

gradually realize their guilt and grow spiritually through redemptive suffering. 
 

2.3.2 Immature spirituality: Peter Pan 

Hilary's immaturity, weak will, and fears are embodied in another figure as well. His 

office is going to stage the skit "Peter Pan" for their Christmas party. In the novel, Peter 

Pan is considered to be an "immature spirit", "a sinister boy" (I. Murdoch "A word 

child", p. 203) who wishes time stopped and he never grew old, which means he would 

never have to face problems. Yet, they fail to find someone who will play his part. The 

fact is not surprising for us because we realize that Hilary is Peter Pan. 

 

The image of Peter Pan originates from Barrie's novels (Barrie 2003) "The little white 

bird" (1902) and "Peter Pan and Wendy" (1911). Eventually, they were adapted into 

the play "Peter Pan", which became known worldwide. Originally, Peter Pan was a 

symbol of a sunny innocent soul, a freedom-loving childish personality capable of 

breaking the norms of society. He became so popular that his statue soon appeared in 

Kensington Gardens (the statue is often mentioned in the novel I. Murdoch "A word 

child"). Since the time of its first publication, this image has appeared in more than 34 

novels. Today various interpretations of the image exist. Yet, Murdoch prompts the 

readers at once that neither Freudian criticism (the meaning of a literary work lies in 

the psyche of the author), nor Marxist criticism (literary works reveal the state of the 

struggle between classes in the historical place and moment) explain the image 

correctly. "Why not a Christian interpretation?," asks Hilary Burde in the book, 

outlining the possible interpretations for the readers of the novel. 

 

Considering this, we find it difficult to agree with Bove's (2011: 154-155) 

interpretation of the image of Peter Pan as a projected Oedipus complex that Hilary 

develops while falling in love with the wife of Gunnar Jopling, who is a "father" figure 

for him. In the course of narration, Peter Pan turns out to be the embodiment of an 
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Burde uses (we find 14 variants of these), such as Oh, God!, Christ, Christ! For God's 

sake! Thank God! Thank Heaven! For Christ's sake! Jesus! Oh Christ in heaven! Sweet 

Christ help me! Despite the colloquial character of the expressions and Hilary's claim 

of disappointment with Christianity, the constant mentioning of divine names suggests 

that religion is present not only in his consciousness, but also in his subconsciousness. 

These displays of his psyche are very important. The author shows us that what Hilary 

says does not necessarily fit with what he feels. Besides, it may also suggest that one 

day Hilary will be able to accept religious beliefs as true. 

 

Another group of words, which Hilary seems to be keen on, is connected with the 

military sphere: combative, operation, campaign, retreat, the interval was annihilated, 

war memorial, commands, enemy, parley, intervene, war, warfare kit, combat, 

struggle, trophies, battle, battlefield, etc. The cognitive metaphor, which is evidently 

construed here, is LIFE is WAR (see Table 3). 

 

Table 3. Examples of mapping between the domains LIFE and WAR 

Source: WAR Target: LIFE  
the consequences of war are wounds afflicted on 
the battlefield, or even death 

1) mistakes in life cause psychological wounds: 
"For a moment light can fall upon an obscene 
and awful wound" (I. Murdoch "A word child", 
p. 221); 
2) the end of romantic relations can result in 
psychological wounds, if not death: "I may be 
yours. You're certainly not mine, thank God! 
Look, Tommy, let me go. Let's have a clean slice 
not a bloody massacre" (ibid., p. 39) 

the cause of war is invasion that disrupts the 
habitual way of living   

one's life can be destroyed by someone's actions 
(intrusion): "Gunnar's life had been ripped 
apart, and I had done it, entering from outside 
as a cruel ruthless invader" (ibid., p.38) 

combatants need some shelter while being 
attacked  

if someone feels at risk he/she looks for safety: 
"You're always hiding" (ibid., p. 51) 

- attacks as well as defensive actions are 
carefully planned and organized; 
- inability to advance results in periods of rest 
and recouping one's strength; 
- meeting an adversary involves a violent 
confrontation  

- communication with an opponent is carefully 
thought out; 
- absence of heated arguments brings relief; 
- facing an opponent may involve a violent 
conflict: "That at least, amidst all the dread, 
presented itself as a humane and consoling 
operation. I did not try myself with ideas of 
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some speculation, he cannot but agree with Tommy that his previous truthful words 

were in fact incorrect (he really appreciates her wit). 

 

Thus, Hilary is different from a typical liar because of the way his lies are expressed 

and because of the absence of intentions to deliberately mislead the others. Before we 

speak about one more peculiarity of Hilary's lies (who benefits from them), we would 

like to outline the consequences of some of his "truths". 

 

First of all, he admits to Gunner that Anne wanted to stay with her family, thus, 

relieving him of the painful suspicion that Anne may have been killed in an effort to 

escape from him. Having done this good, Hilary has to conceal the fact that he has 

fallen in love with his second wife from Gunner. 

 

Most of his revelations, however, cause pain. Out of spite, Hilary tells Clifford about 

Crystal's sexual encounter with Gunner, but after that Clifford (who is a latent 

homosexual, but loves Crystal in his own special way) commits suicide. He also 

impulsively tells Kitty that Anne was pregnant when she was killed in the accident, 

which prompts Kitty to think up some unreasonable plans. His fierce denial of an affair 

between Lora and him almost reveals her real adultery with Christopher. His perpetual 

state of breaking up with Tommy made her embittered and prompted her jealous letter 

to Gunner that "had brought about the encounter which killed Kitty, and married 

Crystal and brought double-intensified eternal damnation into my life and Gunnar's" 

(I. Murdoch "A word child", p. 391). 

 

Eventually, Hilary discovers that truth can be deadly. Crystal's truth about her love for 

Gunner shatters him, but it is he who reveals the truth to Clifford and unwittingly 

provokes his suicide. At the end of the book, we find Hilary sitting in St Stephen's 

Church "crying for Clifford as I had not cried for Kitty, and just then his death seemed 

even more awful than hers"; he also weeps for Kitty, for Gunnar, for Anne, and "in 

some quieter way" for himself (ibid., p. 380). 
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have already been created instead of the corpora explaining the definitions to begin 

with. The former kind of corpus use could be called corpus-assisted research, while the 

latter could be called corpus-driven research. 

 

The term corpus-driven was introduced by Tognini-Bonelli (2001: 85) who described 

the corpus-driven approach as one in which "[t]he corpus ... is seen as more than a 

repository of examples to back pre-existing theories", the result being that "[t]he 

theoretical statements are fully consistent with, and reflect directly, the evidence 

provided by the corpus". Corpus-driven research is usually associated with large sets 

of data or at least refined statistical methods. In this article, we will mainly use it to 

refer to a "nitty-gritty manual analysis of semantic features of a small corpus sample", 

which does not yet represent but could be developed into multivariate research (Glynn 

2010: 17). 

 

A third term, corpus-based, has also been used. According to Tognini-Bonelli (2001: 

65), it has sometimes been used rather vaguely. She recommends that it be used "to 

refer to a methodology that avails itself of the corpus mainly to expound, test or 

exemplify theories or descriptions that were formulated before large corpora became 

available to inform language study" (ibid., 65). 

 

1.4 Introduction to our data and method 

We wanted to approach the meaning of viha in an innovative way. We therefore used 

clearly specified corpus data to define our term, but we also aimed at an inter-subjective 

definition. The idea was to use the judgements of three native speakers rather than that 

of a single researcher to arrive at a definition of viha. We focused on three words 

beginning with the stem viha*:  viha (the noun), vihata (a verb), and vihainen (an 

adjective). 

 

Our data came from a corpus called Suomi24, which "contains all the discussion forums 

of the Suomi24 online social networking website from January, 1 2001 to September 
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24, 2016 available in the Suomi24 API" (the Suomi 24 Sentences Corpus webpage2). 

This means that our relatively small-scale semantic analysis can be compared to 

research on big data in order to highlight the differences between the findings in 

differently sized data sets. A project called Citizen Mindscapes is working on the same 

data right now but in a different way, considering it as a whole, as big data. It includes 

a subproject called "Kansakunnan tunneaallot" ("Waves of citizens' emotions") (Lagus 

et al. 2016). 

 

There are at least two ways of using corpora to create NSM-based definitions of words. 

One is to read the corpus data on a given word and then formulate an NSM-based 

definition of it (Fabiszak 2000). The other is to write NSM-based definitions of the 

different senses of a word such as viha and then analyze how often these senses occur 

in a corpus. We decided to combine these two approaches by starting from a set of 

fixed definitions and adding to them on the basis of our analysis. However, eventually 

we developed a completely new method of creating NSM-based definitions. In brief, 

we began to do corpus-based research on viha, but ended up doing corpus-driven 

research. In other words, our data eventually began to inform us as to the best way to 

analyze the material.  

 
2. Our inter-subjective method: The process   

Here, we will explain what we planned to do and how the plan changed in the middle 

of the process. This research was supposed to be conducted in two stages to begin with, 

but the second stage was not realized in the way it was originally planned.   

 

2.1 The starting point 

One of us had been working with Cliff Goddard on an NSM-based definition of the 

Finnish word viha even before we began to collaborate on this topic. The other two 

researchers had worked on the difference between the psychological representations of 

viha in Finnish and Estonian. The Finnish and Estonian words for viha share the same 

root, but do not use it in exactly the same way (Realo et al. 2013). Two of us (Siiroinen 
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definitions, assuming that we could use the same three definitions for the verb and 

noun. The list included three definitions for the verb and noun, which we assumed 

would mean approximately the same thing, one additional definition for the verb, and 

three for the adjective. These definitions can be found below in section "3.1. The first 

round". Each of us was also allowed to create new definitions in the course of analyzing 

the data. 

 

It should perhaps be mentioned that we did not use the NSM-based definition of the 

Finnish viha presented by Tuovila (2005: 100). The reason is that it does not 

particularly differ from Wierzbicka's definitions of the English word anger. It can be 

compared, for example, with Wierzbicka's (1992: 569) definition of anger: 

 

anger 

X feels something 

sometimes a person thinks something like this: 

this person did something bad 

I don't want this 

because of this, I want to do something 

I would want to do something bad to this person 

because of this, this person feels something bad 

X feels like this 

 

In effect, what Tuovila (2005: 100) did was to eliminate the idea that anger needs to be 

directed towards another person. Therefore, her definition simply suggests that 

something bad happened and that X did not want this. Even in Tuovila's (2005: 100) 

definition, X wants to do something. Moreover, she added the idea that viha lasts for a 

long time, which could be a characteristic of the Finnish word, in particular as 

compared to the English anger. 
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2.2 The sequel 

The original plan was for the researchers to discuss the analysis of the 900 examples 

together in order to arrive at final definitions for each word and then re-analyze the 

data to test whether the rate of agreement would be higher in the second round. 

However, analyzing and discussing the data proved to be more challenging than 

anticipated. The analysis took longer than we expected. After the analysis had been 

conducted, it was possible for us to discuss the definitions each of us tended to favour 

and what kinds of details were missing from the initial definitions, but it was 

impossible to discuss every occurrence of each word. At the same time, it was clear 

that we could discuss single sentences at length and that each of us would notice 

different things. We ended up discussing the kinds of features that should be added to 

the definitions and opting for a new method of analysis. 

 

In the new plan, the starting point was a list of features in the style of "someone X feels 

very bad" and "someone X does something", which each of us then tried to apply to 

our first one hundred random examples of the one word allotted to her. The idea was 

to see how often each feature would occur and let that inform our definitions of the 

noun, verb, and adjective. In other words, we dismissed the idea that each of us should 

continue to analyze the very same data, although we began the second round by 

analyzing together ten examples of each word to ensure that we understood the features 

in the same way. In the process of analysis we nevertheless realized that it was more 

difficult to decide whether some features appeared than others; we also found that we 

did not fully agree on what was easy and what was difficult to decide. 

 

In addition, it should be mentioned that our analysis was possibly influenced by the 

fact that the same person who collected the data for a particular word also analyzed the 

word in the second round. The decision was a good one in that the person was the most 

familiar with the data, yet the outcome of the analysis could have been slightly different 

if each of us had analyzed data with which we were less familiar. 
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Finally, we discussed the outcome of the analysis and also showed it to a fourth person 

who commented on how it could be developed using statistics. However, instead of 

proceeding to a third analysis, we stopped there to define what the noun, verb, and 

adjective mean in present-day, online Finnish and to consider how the method could 

be developed. Note, however, that this article already suggests a significant 

development in corpus-assisted research and helps us to make NSM analyses more 

reliable and replicable than before. 

 

3. Findings  

This section discusses the first and second stages of our research separately. They will 

then be summarized and compared.  

 

3.1 The first round 

This section will begin by introducing our seven preliminary definitions for the noun, 

verb, and adjective forms of viha, and will continue by discussing what happened when 

each of us decided which occurrence of each word corresponded with which definition 

and also when a further definition was needed. I will include an example from our data 

if at least two of us agreed on which category it fits. As regards two definitions of the 

adjective, we did not in fact reach an agreement between any two of us about any 

instance of a particular word. One of us found the adjective so difficult to analyze that 

she only finished analyzing seven examples. Another created seven new definitions of 

her own for the adjective. It is also good to mention at this point that we considered the 

meaning of the word to vary both according to the intensity of the emotion and 

according to its target being human or non-human.  

 

To begin with, the following definitions for the verb vihata, which we also used for the 

noun viha, had already been written by Ulla Vanhatalo and Cliff Goddard (each 

definition will be accompanied by an example; all examples were translated by Mari 

Siiroinen): 
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Second definition of the adjective vihainen: 

someone X is vihainen(2) at/with something Z 

someone X thinks like this about something Z at this time 

something Z is bad now 

this is bad 

I feel something bad because of this 

I can't do many things 

because of this, this someone feels bad towards something Z at this time 

many people can think like this at many times about many things 

 

Third definition of the adjective vihainen: 

someone X is vihainen(3) at/with someone Y 

someone X thinks like this now 

I feel bad because of someone Y 

I know that this someone Y did not do anything bad 

because of this, this someone feels bad towards someone Y at this time 

many people think that it is bad if someone thinks like this 

 

In brief, we acknowledged that we did not agree in our analysis of the data, although 

we did agree that most of the instances of the verb corresponded to our basic definition 

of vihata. Two of us also seemed to agree about which definition was best for the noun. 

However, we also created many new definitions for the words, containing new features. 

For example, one of us wanted to distinguish between non-religious and religious anger 

in the case of the noun and between angry people and angry animals in the case of the 

adjective. Another one of us wanted to distinguish between anger or hatred directed at 

single persons as opposed to groups of people, such as those professing certain 

religions or sexual orientations. The analyst who created seven new definitions for the 

adjective later summarized the adjective in three short definitions, suggesting that a 
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person can be vihainen ('angry') (1) in general, (2) at a person, and (3) about a thing. In 

the first case, the focus is on the fact that a person is unhappy and wants to say 

something negative or even shout. 

 

Table 1 shows our analysis of the noun viha. Although the plan was to analyze 300 

instances of the word, in fact we did not each analyze exactly the same number of 

examples. Analysts A and C analyzed 327 examples, but then realized that some of 

them actually represented some other word or occurred several times ("a mistake"). 

The table shows that two of us, A and B, thought that definition number three 

corresponded to the meaning of the noun in approximately two-thirds of the cases. 

However, analyst C favoured definition number one. She also used additional 

definitions of her own in 35% of the cases. Analyst A added her own definitions in 

16% of the cases, while analyst B was almost satisfied with the existing definitions. 

However, A considered about one-fifth of the instances unclear and did not categorize 

them at all. If we consider the analysis of the noun in terms of a chi square analysis, it 

suggests that it is extremely unlikely that the differences among the three analysts are 

random (P = 4.4E-100).4 In other words, each of us seemed to analyze the data on the 

noun in an idiosyncratic way. 
 

Table 1. The analysis of the noun viha 

Analyst 
(number of 
instances 
analyzed) 

Definition 1 Definition 2 Definition 3 Additional 
Definition 

Unclear Mistake 

A (327) 9 % 4 % 62 % 16 % 9 % 0 % 

B (301) 26 % 4 % 67 % 1 % 2 % 1 % 

C (327) 61 % 1 % 1 % 35 % 0 % 2 % 

 

Table 2 presents our analysis of the verb vihata. It shows our agreement that more than 

half the instances matched definition number one. However, we disagreed about the 

remaining definitions. A categorized almost all the data under definition one or two 
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and considered the rest of the data as unclear. B and C disagreed about how best to 

categorize the data that did not fall under definition number one. Analyst C considered 

it best to create additional definitions, which in her view applied to one-fifth of the 

data. Analysts A and B, however, did not see the need to create additional definitions. 

A chi square test comparing these analyses again suggests that it is extremely unlikely 

that these differences among the three analysts are random (P =2.35E-55). 

 
Table 2. The analysis of the verb vihata 

Analyst  
(number of 
instances 
analyzed) 

Definition 1 Definition 2 Definition 3 Definition 4 Additional 
definition 

Unclear 

A (308) 72 % 26 % 0 % 0 % 0 % 1 % 

B (308) 51 % 17 % 28 % 3 % 0 % 1 % 

C (308) 64 % 7 % 6 % 2 % 19 % 1 % 

 

Table 3 shows that the analysis of the adjective vihainen proved to be the most difficult. 

One of us found it impossible to match the definitions with the data. Another created 

categories of her own, while a third thought that definition one applied to most of the 

examples. Given the lack of congruence in all of these areas, the task of creating better 

definitions together in order to streamline the analysis seemed overwhelming and 

accounts for why we decided to continue in a different way. 
 

Table 3. The analysis of the adjective vihainen (which also included the form vihanen) 

Analyst  
(number of 
instances 
analyzed) 

Definition 1 Definition 2 Definition 3 Additional 
definition 

Unclear Mistake 

A (7) 1 % 1 % 1 % 0 % 98 % 0 % 

B (243) 8 % 7 % 7 % 78 % 0 % 0 % 

C (298) 62 % 9 % 2 % 26 % 0 % 1 % 
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However, one more thing should be pointed out here. We also noticed that in two cases, 

the person who had collected the data on a particular word decided to include many 

additional definitions. B, who collected the data on the adjective, created seven 

additional definitions, and C, who collected the data on the noun, created eleven 

additional categories, which she thought would apply both to the noun and the verb. A, 

who collected the data on the verb, also had many comments pertaining to the verb and 

the noun. To summarize this section, in the first round we categorized the data 

according to the definitions that we had created in advance, but this did not work very 

well, because we ended up adding many definitions and disagreeing about which 

definition applied to which occurrence of a word in the data. 

 

3.2 The second round 

In the second round, the starting point was completely different. The analysis was 

based on a list of features created on the basis of our discussion in the first round. The 

term feature here refers to approximately one line in a potential definition, for example, 

"the subject thinks like this: I feel bad". The subject here is the experiencer of the 

emotion. The word subject is not a semantic prime, but rather should be seen as a so-

called molecule, which could be defined separately for the purpose of this analysis 

(Goddard 2011: 194-195). 

 

The list we used in the second round consisted of around thirty features, depending 

slightly on which word was in question, and each of us focused only on the first one 

hundred random examples of one of the words. We also used a scale from 1 (a very 

reliable criterion) to 4 (a very unreliable criterion) to evaluate how challenging it was 

to use the feature in the analysis. The result was that each word received a profile of its 

own, consisting of features in the order of their frequency and a reliability assessment. 

The list of features we used and the profiles can be found in the appendices. This 

section will supply comments on the analysis of each word. It will contain the 

definitions we created as a result of the feature analysis. 
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The features in the list in Appendix 1 were created using the NSM language as 

presented on the NSM homepage, adding the molecules subject and object. Molecules 

are usually marked with the subscript [m]  but, in order to keep the features easier to 

read, we did not use the subscript. We also used the word but, even though it is not a 

semantic prime. Further information explaining the features was added in parentheses. 

For example, features which were used for only one or two words are followed by the 

word class(es). In addition, the analyst who dealt with the adjective marked every 

metonymy in her data. We did not manage to define metonymy in terms of NSM. 

 

Appendix 2 contains three graphs showing how often each of the features occurred in 

our final analyses. Here, we will discuss the main findings. The numbers in brackets 

after each feature in the definitions show how often that feature occurred in the data, 

in other words, how many times the feature occurred in a set of one hundred examples. 

Boldface suggests that the analyst was uncertain about the applicability of the feature. 

We used a scale of 1 to 4, where 1 marked the most reliable criterion. The feature is 

italicized if the analyst chose the number 3 or 4 for reliability. 

 

To begin with the noun, the analyst recommended three definitions. The first definition 

suggests that someone feels hatred towards a group of people ("the same kinds of 

people"), that other people notice and do not approve of this attitude and that the 

commentator is one of the other people: 

 

First revised definition of the noun viha: 

 

the subject is people (91) 

the subject thinks like this: I feel bad (80) 

the subject is someone other than the one who says the word (65) 

many people think they know why the subject thinks like this (19) 
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way about the object. In other words, the feeling that is reported is evaluated 

negatively; it is the wrong feeling. 

 

Two of us also agreed on one point as regards the reliability of analyzing the features 

in the final definitions. The agreement concerned the feature that suggests that the 

person who feels viha or is the subject of the verb vihata feels bad. It seemed to us that 

feeling bad is part of feeling viha. However, at the same time we realized that the 

contexts gave us few clues as to whether that was actually the case. This was especially 

so because it was usually not the angry people themselves who reported viha. 

 

To follow this up, it should be mentioned that it was difficult to decide whose point of 

view the analysis should reflect: Should we try to evaluate what someone is feeling or 

should we instead rely on the reporter's judgement? Can we do that without adding our 

subjective interpretation? How much do all of these rely on general opinion? Should 

we try to assume a general point of view? We attempted to solve these problems by 

using formulations such as "the subject thinks like this" and "many people think like 

this", but this discussion should be continued. 

 

That the definitions presented above were not formulated exactly in terms of our final 

list of features in Appendix 1 reflects the fact that the discussions concerning both the 

perspective and the formulation of the features and definitions continued to the very 

end of our project. We decided that everything need not be fixed at this point. 

 

4. Discussion 

Many issues concerning the process and its outcome could be discussed here. We 

decided to focus on four things: what the process tells us about inter-subjective 

semantic analyses, what it tells us about the coupling of the NSM method with the 

corpus method, what it tells us about the use of the words in question, and how it relates 

to issues that concern a broader audience. The words broader audience refer not only 

to semanticists who use different methods and other linguists, but also to non-linguists. 
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4.1 The inter-subjective process 

There were two things in particular that came as surprises regarding the inter-subjective 

process. The first was that 900 examples were too many for the kind of two-stage 

process that was initially planned to measure inter-rater agreement. The other was that 

we thought differently not only about the data, but also about the process. In other 

words, it was not only inter-rater agreement that was the issue, but also how best to 

conduct the analysis. However, it was the solution to this dilemma that eventually led 

us to see the data in a new way. Consequently, the inter-subjective process can be 

regarded as rather fruitful, not in spite of our differences as analysts, but exactly 

because of them. It was good that we had to explain and at times even question our 

analyses, because it led to a learning process for all of us. 

 

The number of examples was too high for two reasons. Firstly, it took us much longer 

to conduct the analysis than we had planned. In fact, the entire analysis of 900 instances 

was never performed by all of us. This showed, above all, that each of us had a different 

approach to semantic analysis, which was in fact the second issue. One of us thought 

that it was normal to analyze such a number of instances in corpus linguistics, while 

the two others would have liked to restrict the set of data and pay more attention to 

detail. It was exactly such detail, which then proved to be impossible to discuss in a 

limited number of hours when we met to talk about the first round of analysis. 

 

One way to go forward in the second round would have been to pay more attention to 

grammar, but we chose to focus on the features included in the definitions. It was much 

easier to discuss the second analyses face-to-face, because the data set was so limited. 

We could in fact print out an analysis of one hundred examples, take a look at it and 

discuss it. This showed the whole in a completely new light. We can therefore 

recommend that anyone attempting to reach inter-rater agreement in an NSM-based 

analysis should begin with a relatively small set of data. 
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4.2 Coupling the corpus method with the NSM method 

The main finding was that our view of optimal NSM-based definitions would be likely 

to change if everyone based their analyses on authentic data. Traditionally, NSM 

researchers have based their definitions of words for emotions on so-called templates 

(Goddard 2011: 105-107). Although such templates also formed the basis for our 

preliminary definitions, we moved away from the templates in the second round when 

considering which features actually occurred in the data. A middle way would be not 

to abandon the idea of templates, but to improve previous templates with the help of 

authentic data, or to develop new ones. That would allow us easier comparisons 

between different words and languages. 

 

There are at least two advantages of continuing work on how to base an NSM definition 

of a word on authentic data, such as, for example, corpus data. One is that semanticists 

will be less likely to pay attention only to things that have been noticed before, which 

always involves the risk of missing something important. We ended up discussing 

questions we had not read about in previous research, such as the length of context 

required to identify a particular feature in the definition of a word and the grammatical 

variation in the sentences attesting the words. On the other hand, we also noticed that 

NSM definitions of emotions are likely to include features that are not based on how 

people actually use the words for those emotions. Another advantage is that 

semanticists will be obliged to explain in more detail what kinds of data they used and 

why. This will add to the replicability of the research and also to reliability, because 

their peers will then have the chance to check whether they agree with the analysis. 

 

However, we also encountered issues in the corpus analysis, which we have not yet 

resolved. Firstly, a short corpus context did not tell us as much as we expected. Either 

we would have needed a larger context or people did not tend to verbalize all the 

features that we were interested in, for example, what angry people do when they use 

the viha words. We would have liked to know more about the features "the subject does 

something", "the subject does or can do something bad" and "the subject does 
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something very bad", but it was usually impossible to say whether the subject did 

something or not, let alone whether that something was bad or very bad. At the same 

time, the sentences included many characteristics that we were not able to capture in 

our analyses. 

 

Moreover, we realized in our oral conversation with Mietta Lennes5, a phonetician 

accustomed to working with such features, that, while our list of features could be used 

as a basis for further studies, it could also be developed further. Above all, it was not 

an optimal list for statistical analyses. For example, while the applicability of features 

was designed to be answered in terms of "yes-no" questions, their formulation could 

have been more logical: the features were not exactly the same for all the words, and 

they overlapped to some extent. We had also not considered the possibility that the 

answer to whether a feature would apply to an example might not be "yes" or "no" but 

rather "not relevant". Furthermore, we had not considered the notion that some features 

were likely to be dependent on each other. In other words, the features probably form 

groups and hierarchies. All these matters could be taken into account in a future project. 

Such a project could also develop the valuable idea that some features (or semantic 

criteria) can be evaluated in a more reliable manner than others. 

 

4.3 The use of the words 

Above all, there were two main findings concerning the use of the studied words that 

we did not know at the start. One was that, when Finnish people use the viha words 

online, they usually are not referring to their own emotions. Instead, they are 

interpreting other people's behaviour. The other was another main difference between 

Wierzbicka's (1992: 569) definition of the English anger and our definitions of viha, 

namely that Finns tend to have a negative attitude towards someone manifesting viha. 

Usually, this had to do with the fact that people regard someone as hating people whom 

they should not hate. 

 

While it could be assumed that the adjective vihainen 'angry' is closer to the English 
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The question is whether the differences between the above-mentioned languages have 

to do with the languages themselves, the data analyzed or the methods used. In other 

words, it is possible that people have not paid attention to such features because they 

are missing in the templates used. 

 

It could also be assumed that since anger and hate are negative emotions, people will 

always have a negative attitude towards them. Such an assumption is nevertheless 

contradicted by Kornacki's (2001: 277) data on the Chinese anger word fen, because 

his definition suggests that it can sometimes be good for a person to feel it. Even our 

own data include examples in which the emotion is not evaluated negatively. 

 

Interestingly, Bardzokas (2004: 8, 12) includes the feature "people could see X felt like 

this" in his definitions of the English adjectives irate and mad. His definition of mad 

also includes the feature "people could see X did something bad because of this" (ibid. 

12). He also includes the feature "people could see X felt like this" in his definitions of 

the Greek verbs nevriase 'to get angry' and eknevristike 'to be angered' (ibid., 20-21). 

It is therefore possible that his knowledge of the Greek language has influenced his 

understanding of the English adjectives. It is also possible that there are similarities in 

meaning and usage between these English and Greek words and the viha words 

investigated in this article, since we came to the conclusion that other people's 

judgements play an important role in identifying and evaluating viha. However, while 

Bardzokas (ibid., 8) emphasizes that people can see anger when it leads to a "visible 

vigorous reaction", it was difficult for us to identify such reactions in our data. 

 

4.4 Message to a broader audience 

While the findings so far mainly have to do with semantic analysis and definitions of 

words, they also have broader relevance. To begin with, a Google search for the words 

viha(ta) and vihainen only gives us indirect information about what people feel. It tells 

us more about what people think about anger. People tend to use these words to report 

what they think other people feel, and they tend to evaluate such emotions negatively. 
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In other words, if we find a great number of these words online, it does not specifically 

tell us that many people are angry or hate someone or something. Rather it is likely to 

suggest that many people have interpreted someone else's behaviour as angry or 

interpreted someone else as hating other people or things. To declare that one is feeling 

angry or that one hates someone or something may even be something that Finnish 

people tend not to do. 

 

It is interesting to consider the idea that viha is a cultural keyword in light of the 

suggestion that talking about one's own anger or hate is, at least to some extent, 

something one does not do in Finnish society. The question then becomes whether viha 

can be considered as a cultural keyword, even if people do not want to say that they 

feel it. It is possible if we consider the likelihood that they nevertheless notice other 

people experiencing and manifesting viha. It should also be taken into account that 

Tuovila's (2005: 17) subjects did not report their own emotions, but rather listed words 

for emotions. In such a situation, it was less likely that they felt inhibited to mention 

viha. 

 

However, at least two things should be taken into account. Firstly, Finns can express 

their anger very effectively without saying that they feel it. Secondly, Finns can be 

made to talk about their viha, as suggested by a piece in the newspaper Helsingin 

Sanomat, on June, 17 2017. It reported that a theatre group was successfully 

interviewing people about whom or what they hated, for example, themselves, the 

government, poverty and being alone (Dahlblom 2017). An important question is 

whether it is more acceptable in Finnish society to say that one hates a public person 

or a group of people than to say that one hates a person one normally interacts with 

apart from one's self. 

 

It is also noteworthy that, although the target of anger or hate was often some group of 

people such as representatives of another religion, people in our data were relatively 

unlikely to report a clear cause for the emotion. While the contexts, which we read 
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remained short, this may mean that people consider it sufficient to mention the target 

of the emotion, either because everyone is supposed to know why such anger or hate 

occurs or that people consider it unnecessary to specify the reason for anger and hate 

in general. Should that be correct, it is an interesting finding and one that is relevant to 

discussing the phenomenon of anger and hate in society. 

 

Further questions also emerge. These include the following: To what extent can we 

actually trust people to be able or willing to report their own emotions? Are we in fact 

equally good at reporting other people's emotions? People often seem to assume that 

people themselves are the best reporters of their own emotions and feelings. However, 

if it is usually other people who report at least a part of the emotions, we need to take 

this into account when we investigate the emotions people tell us that they are feeling, 

because in that case it is likely that they prefer not to talk about certain emotions. To 

take this to an extreme, it may even be the case that they do not recognize some 

emotions in themselves, but that such emotions are easier for other people to see.  

 

Moreover, we may ask what the relationship between words and deeds actually is. In 

our data, people were unlikely to say what kinds of deeds, if any, the emotion viha led 

to, although this seems to be a central question, for example, when we consider the 

risks of hate speech. Again, it is possible that people do not mention all the relevant 

deeds because we are supposed to know how viha affects people. However, it is also 

quite possible that, although the language of viha seems to be relatively far from a 

serious crime in our data, its accumulation always involves the risk of violence. 

 

To mention a rather different issue, if we are able to define emotion words in a good 

way in terms of the NSM, such definitions, or even sets of features, could be used, for 

example, in questionnaires used by sociologists or psychologists. It is important to note 

that there is no complete overlap between words for emotions in different languages. 

Instead, some languages have words for emotions that are not even recognized by 

speakers of other languages. These are important considerations when questionnaires 
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are translated from one language to another. In addition, because NSM definitions 

consist of rather basic words, they should be easy for various kinds of people to 

understand. 

 

5. Conclusion 

To conclude, a combination of the NSM method with the corpus method proved to be 

fruitful in our project. The findings not only concern the issue of how best to define the 

words viha, vihata, and vihainen, but also concern the development of the NSM method 

and semantic methods more generally, as well as even broader issues, such as what a 

potential accumulation of viha words online is likely to mean: it is indirect rather than 

direct evidence of what people feel, at least if we consider that people themselves are 

the most reliable sources of what they actually feel. 

 

According to our final definitions so far, all three of the viha words share a conceptual 

core, which consists of the following notions: someone is feeling bad and there is a 

reason for it; however, it is not that someone himself or herself who reports the feeling, 

and, in many people's opinion, that particular someone thinks in the wrong way about 

the object. At the same time, we need to note that the reason is often rather vague or is 

not mentioned. The main difference between the adjective vihainen and the other two 

words seems to be that the emotion, which it expresses does not tend to last long. The 

emotion expressed by the adjective also seems somewhat more abstract or elusive than 

the emotion expressed by the other two words. To be more precise, there seems to be 

a continuum from the most concrete meaning of the verb to the less concrete meaning 

of the noun and the most elusive meaning of the adjective. This finding appears to 

agree with the characteristics of these word classes in general and could be studied 

further from that perspective6.  

 

The original methodological focus on measuring agreement among three linguists 

shifted to how corpus data could best be used to create NSM-based definitions. It is 

unlikely that any of us would have thought about such a final solution on their own. 
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 there is a subject (verb) 

 the subject is people (= human, noun and adjective)  

 the subject is someone, not like people (noun and verb) 

 the word is the subject (where word refers to the noun)  

 the subject thinks like this: I feel bad  

 the subject is someone other than the one who says the word 

 many people think like this: I know the subject thinks like this because of 

something  

 many people think like the subject thinks (suggesting that many people would 

feel the same emotion in the same situation, noun and verb) 

 

 there is an object (where object = the cause[r] of the emotion) 

 the object is someone or some people 

 the object is the same as the subject 

 the object is a part of the same kinds of people / things (the idea here being that 

someone hates a group because of some of its characteristics) 

 the object is a living thing, not someone 

 the object is not a living thing 

 the object does something (noun and adjective) 

 

 many people think like this: the object is someone/something very bad 

 some people think like this: the object is someone/something very bad (verb) 

 many people think like this: the object has done something bad 

 many people think like this: the object knew what happened/will happen 

 many people think like this: the object does not do something good 

 

 many people think like this: the subject feels bad because something happened / 

something did not happen 

 many people think like this: the subject does not want to do anything with the 
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object 

 many people think like this: the subject knows this: I can't not do something with 

the object (in other words, the subject knows that s/he cannot avoid interacting with 

the object) 

 many people think like this: the subject thinks something bad about the object 

 many people think like this: the subject wants something bad to happen to the 

object 

 many people think like this: the subject wants to do something but can't 

 many people think like this: it is bad if someone thinks like the subject thinks 

 

 the subject says something bad about the object (where says includes writes, 

which is not a semantic prime) 

 the subject does something 

 the subject does / can do something bad (this would include things like hitting 

someone) 

 the subject does something very bad (this would include hurting someone 

seriously or killing them; however, we did not precisely define the borderline between 

bad and very bad) 

 the subject does this for a long time 
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Appendix 2: The word profiles 
 

1. Viha 

 

The first fifteen features are (with reliability 3-4, i.e. uncertainty, indicated by italics): 

1. the subject is people (= human, noun and adjective) 

2. the subject thinks like this: I feel bad 

3. many people think like this: it is bad if someone thinks like the subject thinks 

4. there is an object (where object = the cause[r] of the emotion) 

5. the subject is someone other than the one who says the word 

6. the object is a part of the same kinds of people / things (the idea here being that 

someone hates a group because of some of its characteristics) 

7. many people think like this: the subject thinks something bad about the object 

8. the subject does this for a long time 

9. the word is the subject (where word refers to the noun) 

10. the object is someone or some people 

11. the subject says something bad about the object (where says includes writes, which 
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is not a semantic prime) 

12. many people think like this: I know the subject thinks like this because of something 

13. the subject does / can do something bad (this would include things like hitting 

someone) 

14. the subject does something 

15. many people think like this: the object has done something bad 

2. Vihata 

 

The first fifteen features are (with reliability 3-4, i.e. uncertainty, indicated by italics): 

1. there is a subject (verb) 

2. there is an object (where object = the cause[r] of the emotion) 

3. the subject does this for a long time 

4. many people think like this: the subject thinks something bad about the object 

5. the subject is someone other than the one who says the word 

6. the subject thinks like this: I feel bad  

7. many people think like this: it is bad if someone thinks like the subject thinks 
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8. the object is a part of the same kinds of people / things (the idea here being that 

someone hates a group because of some of its characteristics) 

9. many people think like this: the subject knows this: I can't not do something with the 

object (in other words, the subject knows that s/he cannot avoid interacting with the 

object) 

10. many people think like this: I know the subject thinks like this because of something 

11. the object is someone or some people 

12. the object is not a living thing 

13. many people think like this: the subject does not want to do anything with the object 

14. some people think like this: the object is someone/something very bad (verb) 

15. many people think like the subject thinks (suggesting that many people would feel 

the same emotion in the same situation, noun and verb) 

3. Vihainen 

 

The first fifteen features are (with reliability 3-4, i.e. uncertainty, indicated by italics): 

1. the subject is people (= human, noun and adjective) 
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2. the subject thinks like this: I feel bad  

3. the subject is someone other than the one who says the word 

4. many people think like this: I know the subject thinks like this because of something 

5. many people think like this: it is bad if someone thinks like the subject thinks 

6. the subject does this for a long time 

7. there is an object (where object = the cause[r] of the emotion) 

8. many people think like this: the subject feels bad because something happened / 

something did not happen 

9. many people think like this: the subject thinks something bad about the object 

10. metonymy 

11. the object is someone or some people 

12. the object does something (noun and adjective) 

13. the object is a part of the same kinds of people / things (the idea here being that 

someone hates a group because of some of its characteristics) 

14. the subject does / can do something bad (this would include things like hitting 

someone) 

15. many people think like this: it is bad if someone thinks like the subject thinks 
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definitions, which can be compared with each other and which inspire several questions 

about the nature of viha, as well as anger and hate more generally. Simultaneously, we 

discuss how NSM-based semantic research could be developed through systematic use 

of corpus data. We present several ideas as to how to collect and analyze such data. We 

suggest that corpus-driven definitions will lead to excluding information that tends to 

be irrelevant in authentic texts and include new types of information. We acknowledge 

that our observations remain tentative. We suggest where and how the development 

can start instead of providing the reader with definite answers. 

 

Key words: anger, emotion, the Finnish language, Natural Semantic Metalanguage, 

semantics. 
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This paper aims to investigate how the perception of knowledge is conceptualised by 

English native speakers and how it is perceived as distinctive from the Polish point of 

view using the analysis of associations with the concept within the framework of frame 

semantics.  

 

The discussion opens with the analysis of what is meant by 'knowledge' (section 2 

entitled Deciphering knowledge), how it is defined, and what types of knowledge are 

specified in expert literature.  

 

It is worthy of note that from the Natural Semantic Metalanguage viewpoint KNOW is 

a universal prime present in human languages the world over. As such a common 

concept, it is interesting to find out to what extent it is conceptualised differently in 

diverse language communities (English and Polish).  

 

The concept is also addressed from the perspective of metaphorical representation and 

interpretation in language (section 4 Metaphors of knowledge). Selected expressions 

and phrases containing the lexeme knowledge are analysed and their meanings in Polish 

are specified, wherever equivalents are available. Similarly, proverbs in which 

knowledge is featured are provided and briefly discussed.  

 

It is worthy of mention that cultures of language communities encode and condition 

the language used by particular groups of users, therefore it is essential to pay attention 

to cultural scripts, which tend to differ in diverse cultural settings. They are a reflection 

of how groups of people perceive reality and show diversity wherever various concepts 

are treated in a dissimilar manner. Scripts, including cultural scripts representative of 

a particular language and culture community, are treated as inclusive in the 

representations of cognitive frames.   

 

In order to sketch the outline of frames, the construct is characterised from the cognitive 

semantic point of view. Owing to the fact that frames are knowledge structures, which 
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are based on associative frameworks, two groups of respondents were requested to list 

their associations with the concept under consideration, i.e. 'knowledge'.  

 

The data gathering procedure, the methodology of the research study as well as the 

groups of native speaker English and Polish respondents are also briefly presented in 

section 5: The frame of KNOWLEDGE. We believe that the responses provided by the 

participants will enable the author to outline the core of the frames of KNOWLEDGE 

and WIEDZA respectively. In the discussion that follows the data are analysed and 

preliminary conclusions drawn (sections 6 and 7: Discussion and Conclusions) in 

search of similarities as well as points of divergence.   

 

2. Deciphering knowledge  

The nature of knowledge and attempts to specify what knowledge is have been a 

subject of research undertaken by many scholars. As noted in Strickland (2001: 391), 

John Locke was among the first to refute "the a priori, or nonexperiential, account of 

knowledge" and developed an empirical theory of knowledge. Its nature is described 

as follows: 

 
Knowing originates in external and internal sources of sensation and reflection. The objects or 

ideas present to consciousness are divided into simple and complex. Simple ideas are primitive sense 
data, which the mind passively receives and cannot alter, delivered by one sense (seeing blue), by 
several senses (eating an orange as a synthesis of taste, touch and smell), by reflection (hunger), or 
by a combination of sensation and reflection (pleasure and pain). The objective orientation of simple 
ideas follows from the fact that we cannot add or subtract from their appearance or conception in 
the mind. In relation to simple ideas, at least, the mind is passive, a "blank" or "white" tablet upon 
which sensations are impressed. Complex ideas are formed by actively combining, comparing, or 
abstracting simple ideas to yield "modes, substances, and relations". Modes are class concepts or 
ideas that do not exist independently, such as beauty. Substance is a complex idea of the unity of 
substrate of the simple qualities we perceive. And relations are the powers in objects capable of 
causing minds to make comparisons, for example, identity and cause and effect. The difficult is that 
complex ideas do not relate to perceivable existents, but hopefully, complex ideas do express elements 
or characteristics of the real world.    

 

What is stated as disputable is the relation of the knowledge of ideas to the knowledge 

of the physical world. Knowledge is thus considered to be relational; "it consists in the 
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THINKING IS COOKING: 

e.g., "to stew over something";  

THINKING IS LOOKING: 

e.g., "look before you leap"; 

and UNDERSTANDING IS DIGESTING: 

e.g., "to digest all these ideas".  

 

Other metaphors that have not been enumerated above are also present in general as 

well as academic discourse. Many are dependent on the cultural setting in which a 

given society or community is immersed. The above set is representative of the English 

language and cultural tradition. In the following part of the discussion only expressions, 

which contain the lexeme knowledge will be considered. Other examples of 

knowledge-related metaphorical language deserve a detailed study of their own and 

will be undertaken as separate research. 

 

4.1. Expressions and proverbs containing the lexeme 'knowledge'  

From a narrower perspective, the term itself is a component of linguistic expressions. 

Let us now study briefly those selected expressions in English in which knowledge is 

present. Polish equivalents available for the quoted phrases and expressions will be 

provided.  

 

General knowledge is defined as "knowledge about a lot of different subjects", while 

the phrases fi rst-hand/personal knowledge describe "knowledge from experiencing 

something yourself". Basic knowledge refers to "knowledge of the basic aspects of 

something", as opposed to in-depth knowledge, which describes "detailed knowledge 

about all of a particular subject". Intimate knowledge is "knowledge about something 

because you are involved in it", inside knowledge stands for "knowledge that you have 

because you are part of a group", while background knowledge refers to "knowledge 

that you need before you can understand or do something" (LDCE 2012: 969) or 
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Experience seems quite essential with reference to knowledge as it was listed by 16 

individuals and life lessons was the notion additionally mentioned by 3 respondents.  

Intelligence was associated with knowledge by 16 respondents (including IQ ), 

wisdom by 10, skills (including transfer of skills as well as applicable skills) was 

listed by 7, cognition by 4, brain  by 2, ability  by 2. Interestingly, three respondents 

associated knowledge with knowing what you know, three with recognising what 

you do not know, and two more with know-how. Being smart/clever was noted as 

knowledge-related by 10 respondents, two of whom additionally mentioned book 

smart and street smart as essential. Being learned is an important feature for 4 

respondents.  

 

Research (5) and discovery (5) together with development/growth (5) were stressed 

by nearly a third of all respondents. 

 

Knowledge is associated with power (13) by a quarter of the poll. Books (12), 

encyclopaedia (1), library  (2) and reading (3) make a relatively small group (18 

responses only).  

 

Surprisingly, expertise was mentioned only 5 times and qualifications only twice in 

the researched group.  

 

However, English native speakers value critical thinking  (5), enlightment (4), 

seeking the truth (4), and curiosity/being inquisitive (4) with reference to 

knowledge. Food-related metaphors, such as: hunger for knowledge and thirst for 

knowledge were mentioned once each.  

 

In order to retain gathered knowledge awareness (4), memory (4), and creativity  (2) 

are essential.   
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Various types of knowledge are copiously enumerated including: evidence-based 

knowledge (3), acquired knowledge (3), applied knowledge (3), practical knowledge 

(3), working  knowledge (2), common knowledge (2), first -hand knowledge (1), 

public knowledge (1), carnal knowledge (1), specialist knowledge (1), useful 

knowledge (1), prior  knowledge (1).  

 

One respondent is safe in the knowledge that a little knowledge is a dangerous thing. 

This can be clearly explained by the fact that some of the features of the analysed 

concept include: complexity (2), being dynamic (2), interesting (2), intellectual (2), 

considered (1), stimulating (1), factual (1), objective (1), impartial  (1), infinite  (1), 

limitless (1), positive (1), but also limiting  (2), debatable (1), never fully achievable 

(1), related to uncertainty (1), propaganda (1), brainwashing (1), conjectures to be 

tested (1) or ignorance (3). One respondent considers it as bubble gum for the brain.  

Knowledge is associated with sharing (3), opportunities (2), analysis (2), open mind 

(2), common sense (2), effectiveness (1), fulfilment  (1), enjoyment (1), confidence 

(1), security (1), responsibility (1), progression (1), and balance (1). It is considered 

crucial to survival (1).  

 

Knowledge is also connected with perception (2), freedom (1), trust  (1), modesty 

(1), realisation (1), intuition  (1), reflection (1), self-direction (1) and making 

informed decisions (1). Turning knowledge into practice (2), and the ability to 

distinguish between views (1) as well as referring to knowledge as privilege (1) seem 

to be underappreciated.  

 

7. Conclusions 

Considering knowledge frames as constructed on the basis of a limited poll is a 

difficult, if not an unachievable, task. Undoubtedly, a large-scale study would yield 

more conclusive results. Nevertheless, the data gathered from native speakers of both 

the analysed and contrasted languages make it possible to outline a sketch of these 

cognitive constructs.  
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The differences between the two designed outlines of frames are quite easily noticeable 

and reflect the target language cultural scripts. The Polish frame seems more 

institution-, experience- and teaching-oriented, while the English provides more wide-

ranging features of the concept and tends to promote the individual. This can result 

from the historical past of both language communities. However, based on the obtained 

data, it has to be noted that the frames are similar in that they refer to wisdom, 

intelligence, education, and learning, all of which can be considered the common 

core of the analysed concept. The number of respondents in the poll is not significant 

enough to draw definite conclusions. Nevertheless, the results obtained from the 

analysed data allow us to tentatively state that certain notions are fundamental for the 

concept in the considered linguistic communities. The research participants specified 

related notions included within the overarching concept, as well as, on rare occasions, 

also listing proverbs, which are the expression of the linguistic worldview of a given 

speech community.     

 

The lexical expressions and proverbs analysed prior to the discussion of frames also 

contribute to the understanding of KNOWLEDGE and WIEDZA in the respective 

language communities. Knowledge is valuable; it gives an individual safety and allows 

the leading of a prosperous life. It is the driving force of development. It truly 

represents power, and despite the differences visible in the compared languages, it is 

essential to universal human well-being as well as interpreting and understanding the 

world we live in.  

 
Notes 

1. The underlines have been introduced to reflect italics employed in the dictionary 

entry to highlight forms of nouns as well as to make examples stand out. 

2. The underlines have been introduced here to reflect the italicised examples and 

explanations provided by Goddard and Wierzbicka (2002). 

3. The underline has been introduced here to reflect the italicised form introduced by 

Goddard (2018).  
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proverbs, and metaphors. The nature of metaphorical language pertaining to 

'knowledge' is presented in sections 4 and 4.1, which characterise not only the 

knowledge-related metaphors embedded in language but also expressions, phrases, and 

proverbs in which the lexeme knowledge is a constitutive part. In order to learn whether 

Polish and English native speakers conceptualise 'knowledge' differently, the frames 

of the concept were designed on the basis of associations provided by native-speaker 

respondents. Because language is embedded in culture, attention is also drawn to the 

presence of cultural scripts, which are an integral part of cognitive frames. Having 

received and analysed responses from a total of 100 native speakers of English and 

Polish (50 respondents in each group) the outlines of the frames were designed. 

Knowledge proved to be an essential concept inextricably related to learning and 

development. The differences that can be observed between English and Polish frames 

focus on individuality, institution, and power, however for both language groups the 

connotations are fundamentally positive.     

    

Key words: KNOWLEDGE, WIEDZA, semantic prime, metaphor, cognitive frame, 

cultural script. 
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